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Everything Mac. 

Introducing Apple Premium Resellers. 

Apple Premium Resellers live and breathe the Mac. 

They'll help you choose the model that's best for you and 
get you set up with the software and accessories you'll need. 

Practical advice, in-store demonstrations and events that 
showcase the very best from Apple. 


ACT Mac 1 Canberra City. Mac 1 Canberra Civic. Mac 1 Fyshwick. 

NSW Academy Bondi Junction. Academy Taylor Square. Comp Now North Sydney. Complete Computer Centre Wagga. 
Digital Appeal Central Coast. Digital Appeal Tuggerah. Mac 1 Burwood. Mac 1 Hamilton. Mac 1 Wollongong. 

Maccentric Chatswood. Maccentric Warringah Mall. Next Byte Balmain. Next Byte Baulkham Hills. Next Byte Broadway. 
Next Byte Castle Hill. Next Byte Macquarie Centre. Next Byte Pitt Street. Next Byte Sydney CBD. 

QLD Mac 1 New Farm. Next Byte Brisbane CBD. Next Byte Surfers Paradise. 

SA Mac Centre Norwood. Next Byte Adelaide CBD. Next Byte Glenunga. 

TAS Next Byte Hobart. The Mac Shop Launceston. 

VIC All Systems Go Berwick. Beyond the Box Moonee Ponds. Comp Now Chadstone. Comp Now Chapel Street. 

Comp Now Geelong. Comp Now Malvern. Comp Now South Melbourne. My Mac Melbourne. Next Byte Bourke Street. 
Next Byte Elizabeth Street. Next Byte Ivanhoe. Pentagon Digital Mont Albert. 

WA Digilife Mt Hawthorn. Digilife Perth CBD. MacWorx Joondalup. Next Byte Carousel. Next Byte Nedlands. 


For more information see 
www.apple.com.au/buy/apr/ 



© 2007 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, iMac and ILife are trademarks of Apple Inc, registered in the U.S. and other countries. 




Thinking Large Format? 
Think Epson Stylus Pro 


Produce your own large format 
prints at a fraction of the cost of 


outsourcing. 


Epson UltraChrome Inks produce 
superb, award winning photo quality 
prints on photo or matt stocks. 

You gain full control of the 
printing process for fast quality 
controlled results. 







Produce high quality postscript 
colour proofs by using a Fieiy RIP. 

Epson Stylus Pro 4800 

The Epson Stylus Pro 4800 incorporates a unique 17-inch 
(432mm) wide printer design with breakthrough colour 
ink technology, producing archival prints with amazing 
color fidelity, gloss-level, and scratch resistance. The 
results are simply superb. 

Normal Price. $3294 

Special Offer $2993 Inc Gst 




Epson Stylus Pro 3800 

New A2, 8 colour Inkjet printer for border 
free printing of 4”x6” up to A2 size. Also 
great for fine art, digital proof printing. 


Epson Stylus Pro 7800 

The perfect printer and proofer for print 
widths of up to 24-inches (610mm) with 
quality, speed and economy. 



Epson Stylus Pro 9800 

Designed for high-end-professional graphics 
and photo markets. Quality, speed and 
economy up to 44-inches (1,118mm) wide. 


RRP$3493 Special Offer ... $Call 


REP $4933 Special Offer ... $CaU RRP $11,981 Special Offer .... $Call 


All prices include GST. E&OE. ’Visit www.epson.com.au for information about lightfastness. -Based on 3 year rental T.A.P. Colour RIP should be added for accurate colour proofing. 


NSW 


QLD 


VITAL 

PERIPHERAL 

SUPPLIES 


Ph: (02) 9905 8797 


rn 


| Graphics Phis | 


Ph: (07) 3367 1944 


Photoigraphic 


I Wholesalers 


Ph: (08) 8223 6777 



Ph: (08) 9328 3377 


Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 


















































It’s Time to Go Mac Pro 

Excellent upgrade offers on Apple Mac Pro workstations and servers 



Why it’s Time to Go Mac Pro 

• Adobe CS3 software runs like lightning at Intel native 
speeds on a new Mac Pro 

• Choose 4 or 8 Core Intel Xeon processing power 

• Stable, rugged architecture for regular commercial use 

• Handles heavy workloads day in day out 

• Huge RAM and hard drive expansion capacity 



The wait is over! 

Everything is now in place 
for upgrading your older 
Mac workstations to the 
latest Apple Mac Pro 
with either four or eight 
Core Intel Xeon power. 

Adobe CS3 is now 
shipping and it nans like 
lightning on a new Mac Pro. 


« Ultra high graphics expansion slots with multi display 
capacity for increased productivity 

• Uncompromised power for workstation use 

• Mac Pros can be used as economical servers 

• Mac Pros are very economical compared to similarly 
configured PC alternatives 


Special Mac Pro Offers - Designwyse 
provides excellent upgrade offers on new 
workstations when upgrading from existing Mac 
equipment to new Mac Pro workstations and servers. 

We can build-up and prepare your machine to your 
specifications and then ship it throughout Australia. 

Call or email Designwyse now for a detailed 
competitive quote, you will be pleasantly surprised! 


Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 


/ IN MELBOURNE CALL FREECALL - NO CHARGE 

Auttaieiter 9706 8858 1800 334 684 

1 Fairborne Way Keysborough VIC 3173 Website: vwwv.designwyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 
























GRIFFIN 



iTrip Auto 


Your iPod® on your car stereo 


Play and charge your iPod on the road. One-cord design. Back-lit 
LCD screen. Plug in and take your tunes for a ride. 



www.griffintechnology.com 


PowerBlock 

Power and charge almost 

Travel 

anywhere 


Reflective privacy case 
for iPod 



























The W8 
is over 
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By various authors 

iLife and iWork, not 
updated since their '06 
iterations, have finally 
received a major refresh, 
skipping '07 completely, 
replacing iMovie with a 
totally different application 
(of the same name) and 
adding a long-anticipated 
spreadsheet. After all this 
time, was it worth the 
wait? 
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closer look 
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Greg Gorman, 
photographer. 
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More than just paper 
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Queries and tips 
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Buzz. 


Test drive. 


iPod gets a 
little Mac-ish 

017 

The line between 
Macworld and iPodworld 
got a little blurrier in 
September, when Apple 
released the iPod touch, 
an iPhone-like device that 
runs a version of Mac OS 
X and can surf the web — 
but it’s still an iPod. We've 
got our hands on one for 
a quick first look. Plus, 
updates to the rest of the 
iPod lineup, iTunes and 
the iTunes Store to match. 
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Fuji Xerox DocuPrint 
C525A 

Samsung CLP-300 
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Hewlett Packard 
LaserJet 2605 

Canon LBP-5200 
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AMW lab: Budget 
colour lasers ~ 
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Printing for penny- 
pinchers 


SketchUp Pro 6 

m 
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Loaded with features 

TurboSketch Studio 

075 

Provides essential 
lighting effects 

Toast 8 Titanium 

076 

Wealth of new features 

Path Analyzer Pro 
Premier 2.6 

077 

Powerful yet mysterious 
program 

Star Wars Lego II 

«« 

078 

Lego-based retelling of 
the Star Wars saga 
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voucher 


comp 

now 


Need help with a purchase or just need some info? 
email sales@compnow.com.au. or visit www.compnow.com.au 


compnow.com.au 


A Previously referred to as 'North Sydney'. All prices include GST. Images for illustrative purposes only. 
Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 


FREE $20 Gift Voucher Leopard Launch Party 


Pre-order your copy before the official 
release of Mac OSX Leopard & receive.a 
’$20 Gift Voucher.FREE with your copy of. 
Leopard!* • ’ . 

Pick Leopard up at one of our launch 
parties and you'll also be in the ' 

running to’ receive one of our 
excellent door-prizes. • . > .<•< 


*Non-refundable $50 deposit : 
to be ppid prior to the official 
launch date. Payment in full 
required for $20 Gift VqMchpr offer. 


m 


Mac OSX Leopard-is coming! Co.mpNow 
are Jetting it.loose at launch parties and •* 
you are invited. Register for your invitation 
today at www.compnow.conh.au/leopard 


Free $20 Gift Voucher'for pre-o*rders. • 
Live demos of the latest features. . 

Go. in the. running for major door prices 


CompNow Service & Integration 


w Apple Platinum Service Centre 

From iPod to iMac to XSAN. 
Mac or PC. 


We have you covered. 


Mac or PC, if you need a basic repair 
through our Apple Platinum Service 
Centres, or an on-site qualified 
Integration engineer at your home, 
office or school, then CompNow have 
you covered. 

CompNow Service & Integration can 
provide for you: 

• Free written IT network assessments 

• In-house hardware/software support 

• On-site hardware/software repair 

• Mac/Windows/Unix/Novell Integration 


• Failsafe storage 

• VPN support 
across Australia 

• Backup plans & implementation 

• Wireless networks & VOIP 

• Color management support 

• XSAN digital video systems 

• Tailored service level agreements 

• Responsive telephone support 

Call now to discuss your service 
needs on 03 9684 3600 or email 
support@compnow.com.au 


Computers Now Apple Premium Reseller, Apple Platinum Service Centres, Apple On-Campus Reseller 


Chadstone Shopping Centre 

Crows Nest A 222 Pacific Highway 

Geelong 255 Moorabool Stree 

Malvern 1420 High Street 


t: 03 9568 8655 


Main Campus, Swanston St t: 03 9654 8111 


t: 02 9951 7979 Sth Melbourne 64 Clarendon Street 


t: 03 5223 1550 South Yarra 

t: 03 9508 2600 UNSW 


409a Chapel Street 
Main Campus, Randwick 


t: 03 9684 3600 
t: 03 9827 5011 
t: 02 9385 2377 


comp Computers Now 

now Apple specialists since 1991 

Iompnow.COm.au Retail • Education • icorp • Integration • Service 


Mac OS X 
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Commentary. 


From the Macintosh scene to the magazine. 

By Matthew JC. Powell. 


Hot Links 

www.apple.com/store 

www.apple.com/uk/thestore 

www.apple.com/se/store 

www.apple.com/ca/store 

www.apple.com/jp/store 

www.apple.com/au/store 

Apple Stores around the world 



The price of a Leopard 


S HILL. Lackey. Crony. Apologist. Lap dog. Fanboy. These are 
just a selection of the more publishable things I’ve been 
called by readers in the past few weeks, since the last issue 
came out. And that’s just from the ones with the guts and decency 
to contact me directly. 

And what set off this tirade? A post-postscript response to a post- 
postscript question in last issue’s Mailbox. To refresh your memory, 
Michael Moore of Florey, ACT asked me “Why is Leopard going to 
cost $A229 here when it’s going to cost $129 in the States? Does 
Apple know something about the exchange rate future that we don’t?” 
to which I replied “Apple has set its OS pricing to be consistent and 
predictable for people’s budgets. Sometimes it will be unfavourable 
versus the US exchange rate and sometimes it won’t, but the impor¬ 
tant thing is that Apple and its customers know what to expect.” 

Cue flying feathers. 

What I should have written was “I’ve asked Apple this very ques¬ 
tion repeatedly, every time a new version of OS X comes out, and the 
answer I always get is ...’’ followed by the above. But it was just a PPS 
and I didn’t think it needed that many words. I was repeating Apple’s 
view, not stating my own, and I failed to make that clear. My bad. 

The fact is, Apple’s international pricing for Mac OS X was set 
back with the release of OS X 10.1 in 2001, when the exchange rate 
between Australia and the US happened to be at a low ebb and 
looked like getting lower. From memory it was something like $0.65 
to the Australian dollar, and at that rate it was a fair exchange. In 
2000 the Aussie hit its all-time low around $0.55, so there was 
reason to believe in 2001 that the rate would remain in that range. 
The price was set and there it stayed. 

Of course, the future has a habit of not resembling the past, and 
the trend for the Australian dollar has been to gain value against the 
greenback as the US dollar has slumped steadily on world markets. 
But still Apple has not adjusted the Australian price of Mac OS X. 

This means that, at current rates (as at 5 September 2007) $129 
equals $A156. Add ten percent GST (remembering that the US price 
is before any state-based sales taxes) and Australians should expect 
to pay $A171 or thereabouts — a $A58 rip-off, in the eyes of many 
readers of this magazine. 

(Looked at the other way, $A229 is $A208 without GST, which at 
today’s rate equals $171 or thereabouts so the rip-off is $43.) 

Should we feel aggrieved by that? Of course we should. Have I 
asked Apple about it yet again? Of course I have. Is Apple going to 
change the price because I asked? Don’t hold your breath. 


It’s possible to explain the differences in hardware pricing between 
Australia and the US in terms of shipping costs for a widespread 
population and intangibles like “market conditions”. We can’t expect 
the price of a Mac here to be the same as the price in the US, as 
much as we might like it to be. 

But with software things can be much fairer. Take iWork ’08 for 
instance. In the US it’s $79, which is $A95.50. Add GST and it’s 
about $A105. The actual price is $A99 — so we actually save a few 
bucks. If the price of Mac OS X were converted at the same rate as 
the price of iWork, it would cost us $A161 including GST. $A229 just 
looks more expensive by the minute, eh? 

So what’s the solution? Pirate it from BitTorrent? No way — 
stealing software is never justified folks. What about buying it from 
overseas? Interesting question. 

In the UK, Mac OS X costs £89, which is $179 — so the Poms are 
getting shafted by $50. However, it’s only $A216, so less than us 
but you’d pay about the same as buying it locally once shipping’s 
taken into account — not worth it 

Over in Sweden, where they make cheap flat-pack furniture, you 
might expect to get cheap flat-pack software too. There, Mac OS X 
costs krl 195, or $173, or $A209. Same story as the UK more or less, 
plus you’d have to put it together yourself. 

What about Canada, America’s chilly neighbour to the North? 
There the price is $0149, which is $141 — even their closest 
buddies don’t get mates’ rates. However, that means $A171, so 
even with shipping you’d save a bit. 

What about just buying it from the US, you wonder? Well, that 
might work, but I have a better idea. 

In Japan, Mac OS X costs ¥14,800, or $127 — that’s right, 
cheaper than the Americans get it. ¥14,800 is only $A154 too, and 
it’s not far from here so shipping shouldn’t be exorbitant. 

So the moral of the story is, shop around if you don’t like the 
Australian price of Mac OS X or iWork or iLife, but for pity’s sake don’t 
pay what the Americans pay. They get, like, totally ripped off. 
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lune into HD IV on your Mac 



eyetw 

watch record edit enjoy 


Watch, pause and rewind standard and high definitions television on your Mac. Search 
and record TV shows with EyeTV's integrated Program Guide. Edit out unwanted content 
and burn your recordings to DVDs. Export your film library to an iPod®, Apple TV™ or 
iPhone™ in one easy step. Sit back, and enjoy. 


ice 


IceTV - Optional Program Guide 

Enjoy 6 free months of IceTV valued at $66. 


Use EyeTV's Setup Assistant to create an account for your first three months, then visit 
icetv.com.au/eyetv to redeem an extra 3 months! 



eyetvforDTT 

Digital TV Stick 


1: Recommended retail price. 2:720p or 1 OBOi HD features require a Dual PowerPC G5 or an Intel Core Duo processor. 3: Requires Toast* Titanium. 


Proudly distributed by: Also available at: 

G simms CoNeXuS www.apple.com/au 


www.elgato.com 


elgato 





























Connect to the world of data 

Faster and easier than ever before! 



FileMaker 

Pro 9 Advanced 


FileMaker 



Here's What's New at a Glance: 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email link. 

4. New! Append to PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQLServer, Oracle and 
MySQL with your FileMaker Pro data.* 

Find out more at: 

www.filemaker.com.au/mw/products 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


compnow.com.au 


© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries. 

FileMaker: 


comp 

now 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld Mailbox, 
170 Dorcas Street, South Melbourne, Victoria 3205. Letters of fewer than 
200 words are given preference. We reserve the right to edit letters and 
probably will. To be eligible for the iHome 8 prize, you must include your 
full name and address, including state or territory. 


Your magazine, your forum. 


Hot Unks 

www.bombich.com 

Carbon Copy Cloner 

www.allume.com 

Spring Cleaning 



This month and for the next two 
months Conexus (02 9975 2799) is 
giving an iHome 8 valued at $200 
to the Australian Macworld reader 
who sends in what we deem to be 
the most interesting letter. 

Wake to your own kind of music 
with the iHome 8, and alarm clock 
and radio with remote control for 
your iPod. The built-in docking 
station charges your iPod while 
you sleep, and then in the 
morning you can wake to a 
buzzer, the radio or your own 
iTunes library. 

Compatible with any dockable 
iPod, the iHome 8 also features an 
auxiliary line-in for a CD player or 
other MP3 player. No slouch in 
the sound department, it features 
the patented Reson8 speaker 
technology for high-fidelity bass 
and clarity. 

The radio component offers 12 
AM/FM presets as well as digital 
tuning and is designed for 
Australian radio frequencies. The 
remote control controls both the 
device itself and the iPod. 


Same old song 

Approximately two months prior 
to release of the new iMacs, I 
purchased my 24" iMac for 
$2999. I then find that a more 
powerful, more attractive (by my 
tastes) version is available at an 
even more attractive $400 less. 
To rub salt into my already 
gaping wounds, the iMac that I 
bought is now approximately 
$700 cheaper! 

I protested to Apple’s local 
office who were nice enough to 
send me a complimentary iLife 
upgrade, but I am still hurting 
over the savings I could have 
made had Apple’s policy not 
been to announce new releases 
a few days before street date. 
They claim this policy exists to 
protect their customers — I say 
I am disadvantaged by it. If I 
had known a new model was to 
be available, I would have 
waited. Instead I feel let down 
by Apple — and as a first Apple 
experience, I don't know if there 
will be a second. Maybe I am 
being selfish, but as a home 
purchaser keeping a close eye 
on the dollars and cents, I can't 
help but feel hard done by. 

Unlike PCs, it is not possible 
to “build” a budget system as 
iMacs are a self-contained unit 
and you are essentially locked 
into the price. Sure I got what I 
was prepared to pay for at the 
time, but to have it devalued 
almost immediately, and by 
such a large amount? 

Tim Fleming 
Dulwich Hill, NSW 


Sometime soon, once Leopard 
is available, I’ll be buying my 
new MacBook Pro. As it’s been 
a few months since the last 
refresh of the MacBook Pro, I 
expect that there will be a 
replacement available shortly. It 
will be more powerful than the 
one I buy, and it will be cheaper. 
Any stocks of the model I 
purchase still in the channel will 
be reduced in price, possibly by 
a substantial amount. 

This will almost always be the 
case, any time you buy a 
computer. There is always 
something better, faster, bigger, 
better-looking and cheaper 
being developed — that’s the 
way all technology companies 
work, not just Apple. Unless you 
buy the very day a new product 
becomes available, it will likely 
be superseded within a very 
short time. Even if you do buy 
the latest and greatest, there’s 
no guarantee. 

What I’m saying is, I understand 
your annoyance and I 
sympathise — it happens to me 
too. But it is just a fact of the 
technology industry 
unfortunately. — M.JC.P 

Buying advice 

Like many others that write to 
your magazine, I am a relatively 
new convert to Mac (and 
wouldn't go back!), am not quite 
computer illiterate, but have my 
moments! I primarily use my 
MacBook for internet and mail, 
but also for my photography 
projects (purely amateur). What 
sort of considerations do you 
take into account for having an 
external hard drive for back up, 
or as the main storage area, 


and the laptop remains the work 
area? I am also curious as to 
how you clean unwanted, 
outdated, lost no longer 
required applications and files 
from Mac, if I can find them, as I 
still have a wee bit of difficulty 
working my way around, 
however in many ways it is 
much simpler and well named 
than a PC. 

Belinda Mitchell 
Crows Nest, Qld 

First, let me say the fact you’re 
thinking about backup as one of 
the primary things you ought to 
have with your Mac puts you 
well above the average for most 
computer users, so I reckon 
you're far from computer 
illiterate. So many people who 
“know about computers" don't 
seem to know the one really 
important thing: they sometimes 
fail and lose all your stuff. 

We’ll be doing more on backup 
strategies once Leopard is 
available (in October) with its 
Time Machine backup system. 

In the meantime I have an 
external hard drive the same 
size as my internal hard drive, 
and I regularly clone my hard 
drive to that using Carbon Copy 
Cloner (see "Hot links"). It’s 
simple and it works for me. 

As for the cleanup question, try 
Spring Cleaning, by Allume 
software (see "Hot links"). While 
most apps in OS X uninstall 
pretty cleanly by just dragging to 
the trash, some leave bits 
scattered around your system. 
Spring Cleaning gets rid of all 
the bits. — M.JC.R 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of “Mailbox". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the juijges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas 
Street, South Melbourne, Victoria 3205 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Mailbox. 


Heel, boy 

You have got to be getting your 
copy of Leopard for free and 
using the savings to buy drugs 
if you really think that “the 
important thing” is that Apple’s 
customers “know what to 
expect”. Especially when “what 
to expect” is Australians paying 
30 percent more than people in 
the US. 

How many moons are there 
on the planet you live on? 

Could you name three times 
Apple Australia has supplied 
goods at a price lower than the 
converted US dollar exchange 
rate plus ten percent GST? 

Stop being a lap dog and call 
Apple Australia on this rip off. 

James Ryan 
Brighton Victoria 

Of all the letters I got on this 
subject, this was my favourite. 

As you’ll see when you read my 
Commentary this issue, I feel 
suitably chastened for my glib 
response last issue. I appreciate 
all the readers who took the time 
to call me on that. Seriously. 

For the sake of full disclosure, 
Apple does indeed send 
journalists copies of Mac OS X 
for review, free of charge. I, 
however, will be buying my copy 
of Leopard when I buy my new 
MacBook Pro once Leopard is 
available. Also there’s just the 
one moon on my planet, at 
which I like to howl on a clear 
night. Woof. — M.JC.P 


Driving sales 

Ever since Apple announced 
“Time Machine” last year, and 
how hardly nobody actually 
backs up I started to think of my 
growing iTunes and iPhoto 
library, and I started to use 
Backup via .Mac Although this 
works well (burning to DVD) it is 
still is up to me to back up as I 
can cancel the back up if I’m 
too busy, With Time Machine it 
will be automatic so my 
question is, which external 
hard-drive should I get and how 
big, which are the more reliable 
brands? I was wondering if you 
could do a Test drive of hard 
drives. Does Time Machine 
compress the data? If it's 
backing up everything I do, do I 
need terabytes rather than 
gigabytes? 

Jamie Zordoumis 
Penrith, NSW 

Your wish is our forward feature 
plan. My belief is that Time 
Machine does compress data, 
but exactly how much — and 
how large a drive you’ll need to 
keep everything backed up — is 
still unclear. We’ll definitely be 
doing a test of Time Machine 
drives as soon as we can. — 
M.JC.P 


Down to the wire 

I found the article by Dan Warne 
(NetWorth, 08.2007) very 
interesting and, like many 
others, cannot wait for fibre 
optics and a release from the 
Telstra monopoly. However from 
what I can gather and from my 
recent experience "fibre to the 
node” will not cut it — we will 
still have to rely on Telstra's 
copper from the node to the 
recipient’s premises. 

I have been trying to get 
ADSL for several months now 
and have finally given up. 

Telstra gives vague excuses 
about additions to the network, 
but I believe that we are victims 
of "pair gain” (where the double 
pair is split between two 
residences) thus ensuring that 
we can never get ADSL. OK so I 
am going wireless for the time 
being, but it is not nearly as 
good value for money. 
Apparently my circumstance is 
far from uncommon — where is 
our future? 

David Haddon-Cave 
Via internet 
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Photo printing tips and techniques. Printing a 
lab-quality photo at home means more than just putting 
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Mac truly your own. 
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TVM1NI EXPRESS ONLY $ 99 


TVBook Pro $199 


Watch or record your favourite TV shows on your Mac. Export 
them direct to your iPod and watch them on the run! It's 
never been easier to enjoy digital TV on your Mac and iPod 
thanks to Miglia TVMini Express! 

TV on your Mac for the low price of $99, what are you 
waiting for! Just plug it in straight from the box and you're 
off! How easy is that! 


A TV card specifically designed for Apple's MacBook Pro. Enjoy live digital 

TV, record to your hard drive, edit your favourite shows and burn them onto 

DVDs without using existing USB Ports. A truly mobile solution for a truly mobile Mac. 

Key Features 

• Includes! The Tube TV software. 

• Great performance, crystal clear picture, perfect sound! 

• Antenna amplification for weak signal areas. 

• Export to iPod or Apple TV. 

• 2 year warranty! 




Mac with built in USB 2.0 connectivity 
G4/1.25 Ghz or higher, Intel processor • Mac OSX 10.4 or higher 
Requires internet connection to activate The Tube .software 




Call (03) 9464 4999 for your local stockist 


TVMax+$399 
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Distributed exclusively by— 
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Export TV shows straight to your iPod or Apple TV. 
Includes 'The Tube' TV software featuring Deja Vu and 
Timeshift, allowing you to rewind the show and 
start recording it from the beginning. 

Great performance, crystal clear 
picture and perfect sound! 

High quality chip set giving 
less heat & more reliability. 

24 month warranty! 






LetTVMax+ become the heart of your home entertainment! Capture your favourite 
memories direct from your VHS tapes, Camcorder, DVD player, or set-top box using the 
the built in hardware encoder via Coaxial, Composite or S-Video inputs. Save, watch or 
export them to iPod, Apple TV, PSP or even iPhone one day! Even burn straight to DVD. 


• Records all video content 'on the fly' in real time for iPod & Apple TV. 


Key Features 

• Includes built-in TV Tuner. 

• Fabulous quick content provider for your 
iPod, iPhone or Apple TV. 

• Capture VHS tapes to DVD fast. 
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News, views 
St chatter 
from the world 
of Macs. 

■ APPLE NEWS 

Hot Links 

www.apple.com/investor 

How Apple is run 


Best Mac quarter ever 

W E write a lot these days about all the things Apple 
makes that aren’t the Mac — iPods, iPhones, Apple TV 
and so on — but the Mac business has never been 
better than it is right now. For the fiscal quarter ending June 30, 
2007, Apple had record Mac sales - and continued iPod sales 
growth - for an $US818 million profit. Meanwhile, the company 
sold 270,000 iPhones in the first 30 hours after the mobile 
device’s June 29 release, to squeeze into that quarter’s figures. 
Overall, the company saw $US5.41 billion in sales, a 24 percent 
increase from the same quarter a year ago. 

During the quarter, Apple shipped more than 1.7 million Macs, 
a 33 percent increase in the amount it shipped in the third quarter 
of 2006, and 2.5 times the industry-wide growth rate, according 
to market-research firm IDC. More significantly, Apple’s third- 
quarter Mac sales marked a record for the company, topping the 
previous quarterly high of 1.61 million Macs shipped during the 
fourth quarter of 2006. That’s four straight quarters in which 
Apple has sold more than $US2 billion worth of Macs. 

Desktops versus laptops. Much of the growth in Mac 
sales came from Apple’s laptop business. While there was a rise 
in desktop sales for the quarter — 634,000 units compared with 
529,000 for the same period in 2006, bolstered by the arrival of 


1.764 



Q3 Q4 Q1 Q2 Q3 

2006 2006 2007 2007 2007 


Source: Apple SEC Filings 

Final Cut Studio 2 and Adobe Creative Suite 3 - laptop unit sales 
skyrocketed 42 percent, to 1.13 million portables. All told, 64 
percent of the Macs sold during the quarter were laptops. This 
growth is especially interesting because recent Mac releases have 
been essentially relegated to speed bumps of existing products 
(the new iMac came out after the quarter ended). 

In early 2005 Apple was selling less than half a million Mac 
laptops per quarter. But in this last three-month period, the 
company sold 1.1 million MacBooks, the most laptops Apple has 
ever sold in a single quarter. In the past year, 61 percent of all 
Macs sold have been laptops (back in early 2005, the numbers 
were reversed — 60 percent of Macs sold in the first quarter of 
2005 were desktops). 

“It was a great quarter for those product lines,” says Ross Rubin, 
director of analysis at the NPD Group, a market-research firm. 
“It seems like they are firing on all cylinders right now.” 

Clearly, the power and portability of Apple’s laptop lines 
provide customers with what they’re looking for in a Mac more 
than the desktop lineup. Until recently, the iMac design hadn’t 
changed for three years, and the Mac Pro’s audience remains 
limited. The new desktop releases, however, may bring Apple’s 
sales numbers into balance. 

The iPod and iPhone. While Mac products and services 
made up 60 percent of the company’s total quarterly revenue, 
Apple also sold more than 9.8 million iPods - a 21 percent 
increase from the same quarter a year ago. Apple says that the 
iPod enjoys a 71.5 percent share of the MP3 market, based on 
figures from NPD. This comes even when we hadn’t seen big 
innovation in the iPod since October 2005. 

The highly anticipated iPhone went on sale June 29, the next- 
to-last day of the third quarter. In the wake of the iPhone’s 


Total Mac Sales 

(in millions of units) 
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■ FIRST LOOK 

© 

Hot Unks 

www.apple.com/au/ipod 

The whole pod family 

New iPod range 

T HERE’S no getting around the fact: Apple’s iPod line - last 
updated a year ago - was in dire need of a refresh heading 
into this month’s update. And Apple provided that refresh 
in spades, updating all its existing iPod offerings and adding a 
new music player to the mix. 

The shuffle. My colleague Christopher Breen summed up the 
changes to the shuffle thusly: Same iPod. Different colours. The end. 

Indeed, the iPod shuffle saw the fewest changes of any existing 
model. The only difference is a splash of colour - while the silver 
version introduced a year ago is still around, the colours intro¬ 
duced last Januaiy have been replaced. 

The shuffle now comes in a lighter shade of blue and green as 
well as light purple and a new (PRODUCT)RED version. 

iPod classic. The new iPod classic gains the nano’s black or 
silver anodised-metal casing — at least on the front; the back is 



Continued from page 17 

opening weekend, with press reports of huge lines at Apple and 
ATftT stores, analysts upped their opening weekend sales fore¬ 
casts to as high as 700,000. 

AT8tT announced that customers activated only 146,000 
iPhones during that period, but Apple reported 270,000 units sold 
in the 30 hours of the quarter during which the iPhone was on 
sale. Or to put it another way, from 6pm on June 29, up until the 
clock struck midnight to usher in July 1, 150 people were buying 
an iPhone every minute. Apple suggested that AT&T activation 
woes were at fault for most of the 124,000 iPhones that were sold 
but not activated within that 30-hour period, although phones 
purchased for resale would also be included in that number. 


still shiny metal. This should make the classic’s face less scratch- 
prone, although the combination of anodised metal on the front 
and shiny metal on the back looks a bit odd at first. (The classic’s 
headphone jack remains on the top edge. However, it appears 
that you can no longer output composite video through this jack 
using Apple’s iPod AV cable; you need to go through the dock- 
connector port using Apple’s new Component AV Cable or 
Composite AV Cable, or a dock cradle that supports video.) 

The iPod classic’s screen is the same 2.5-inch, 320x240-pixel 
version found on the previous model, but battery life is improved 
significantly. The smaller model’s battery life jumps from 14 
hours of music playback or 3.5 hours of video to 30 hours of 
audio or five hours of video; the cavernous 160GB model gets 
40 hours of audio playback or 7 hours of video (compared to 20 
or 6, respectively, for the previous 80GB iPod). 

Nano family. The new iPod nano is wider and shorter than the 
previous nano, but the same thickness. Gone is the 2GB model 
of the previous lineup, leaving a silver 4GB version and an 8GB 
version available in the same colours as the new shuffle, although 
with black replacing purple. 

In many ways the new nano looks more like a scaled down 
version of the iPod classic than an updated nano. For example, 
instead of using anodised metal all around, the new nano has a 
shiny chrome-looking back, just like its larger sibling. The new 
nano’s 2-inch screen (now half an inch larger, 65 percent brighter, 


“AT8tT said more iPhones were sold in the first weekend than 
they had sold in the first month of any other wireless device in 
their entire history,” Apple chief operating officer Tim Cook told 
analysts during a conference call. 

So while the actual number of iPhones sold was below inflated 
estimates, those numbers hardly conjure up images of tumble¬ 
weeds blowing through Apple Stores during that opening 
weekend. “To sell 270,000 is staggering - the launch was clearly 
a success,” says JupiterResearch vice president and research 
director Michael Gartenberg. “The real challenge is what happens 
now, and that’s all that matters”. 

Rubin agrees, contrasting the iPhone’s launch with that of a 
Hollywood blockbuster. “This isn’t like a movie where the opening 
weekend is a strong predictor of overall success,” Rubin says. 
“The launch numbers are blunted because of the realities of most 
consumers considering a new phone only when their contracts 
are up.” 

Apple expects to sell its one-millionth iPhone by the quarter 
ending in September (update: it actually achieved that milestone 
at the start of September). In contrast, it took the company seven 
quarters to sell its one-millionth iPod. The company says that it’s 
still on track to meet the goal spelled out by Apple CEO Steve 
Jobs to sell ten million iPhones by the end of 2008. (Apple’s COO 
Cook also noted that Apple “saw absolutely no evidence” of iPod 
cannibalisation during the quarter - no indication that users 
purchasing iPhones might otherwise buy an iPod). 

“The company is on fire, period,” says JupiterResearch’s 
Gartenberg. — Jim Dalrymple, Philip Michaels and Jason Snell 
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and using the same 320x240-pixel dimensions as that of the iPod 
classic) can also play videos, and the nano now supports the same 
iPod games as the iPod classic. 

The new nano provides the same 24 hours of audio playback as 
its predecessor, or five hours of video. In addition, it also gains the 
classic’s ability to output video (TV shows, movies, video podcasts, 
or photos) to a TV or projector via the dock-connector port, making 
the nano - as far as we can tell - the smallest gadget ever for 
transporting video and playing it back on a TV. (You can use the 
same video cables or dock mentioned above for the iPod classic, 
and the output is a full 640x480 pixels, like that of the classic.) 

The new nano and classic both feature an improved iPod inter¬ 
face that retains the familiar iPod menu system but adds some 
fancy visuals. For starters, iTunes’ Cover Flow feature is now avail¬ 
able via a Cover Flow item in the Music menu. Select this item and 
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the iPod’s Click Wheel lets you cycle through album covers. When 
you find the album you want, clicking the centre button brings up 
a list of tracks on that album; select a track to begin playback. 

Cover Flow felt quite a bit slower to me on the new iPods than 
it does in iTunes, and I suspect it will have a similar love/hate 
following, but it’s an interesting feature nonetheless. 

Another new visual can be seen on the main menu and in many 
submenus: the display is split in half with the menu’s items on the 
left side and a preview of the selected menu item’s contents — 
music, podcasts, playlists, artists, etc. - shown on the other. 
When a music-, photo-, or video-related category is selected, the 
iPod uses the album art of tracks or videos, or the photos, in that 
category for this display, and you even get a mild “Ken Burns” 
panning effect. 

The new iPod software also includes a long-requested feature 
for video-watching: closed captioning. 

Final thoughts. My hands-on time with these new models 
left me with a largely-positive impression. Although the new 
nano appears a bit squat in pictures, it looks much better in 
person, and the shorter, wider size feels more practical than the 
shape of the previous nano. The new screen is stunningly clear 
and makes it easy to read even very small type. 

The iPod classic is less exciting but its considerably better 
battery life and major boost in storage capacity are welcome 
changes. — Dan Frakes 
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■ FIRST LOOK 

Hot Links 

www.apple.com/au/ipodtouch 

Get a closer look 


iPod touch 

W HEN writing about the multimedia capabilities of the 
iPhone, I called it “the iPod that’s really a phone”. You 
could say that the iPod touch is the iPhone that’s 
really an iPod. After all, the touchscreen iPod shares much of the 
interface and design of the iPhone. 

Like the iPhone. Just how similar is the iPod touch to the 
iPhone? At first glance it could be mistaken for Apple’s phone. 
Closer inspection reveals that it lacks the small slit at the top of 
the device where iPhone users place their ear for listening to 
phone calls. The sides are black rather than brushed aluminium, 
there are no physical volume buttons, and the top lacks a head¬ 
phone port. (That port is on the bottom of the iPod touch.) 
Naturally, there’s also no SIM slot, though the iPod touch includes 
an On/Off button. 

Flip the iPod over and you see no camera like you would on 
the iPhone but the upper-left corner is black, hinting at the Wi¬ 
Fi circuitry inside. The bottom of the device sports the traditional 
30-pin dock connector port and, as I mentioned, the headphone 
port, which, thankfully unlike the iPhone’s same-named port, is 
not recessed. There’s no speaker or microphone on the iPod touch. 

In terms of the iPhone’s iPod functionality, the iPod touch is 
identical. Tap Music and you’ll see the same options as you do 
on an iPhone — with Playlists, Artists, Songs, Videos, and More 
buttons at the bottom of the screen. As with the iPhone, turn the 
iPod touch on its side and you can browse your music in Cover 
Flow view by flicking your finger to move through your collec¬ 
tion of albums. Tap an album cover and the cover flips around 
to reveal the contents of the album. 

Video playback works much the same way as on an iPhone, but 
Apple has included a couple of Settings options not currently 
found on the iPhone. Go to the iPod touch’s Settings application, 
tap video, and you’ll see Start Playing (you choose between 
starting from the beginning or resuming from where the video 
was last played on the iPod or within iTunes) and Closed 
Captioning (On/Off) options and Widescreen and TV Signal TV 
Out options. (Widescreen is an On/Off toggle and TV Signal lets 
you select NTSC or PAL.) 

You use Start Playing to set whether to start at the beginning of 
a video or resuming from where it left off. 

The iPod touch also carries many of the same applications as 
the iPhone. You’ll find Safari, YouTube, Calendar, Clock, and 
Calculator. Each of these works just as it does on the iPhone, with 
the exception that any connection to a phone or e-mail applica¬ 
tion has been severed. For example, if you go into a contact’s 
Info screen, you can look at that contact’s phone number or e- 


mail address but, unlike with the iPhone, tapping these bits of 
text won’t initiate a phone call or create an e-mail. 

With the iPhone touch, Apple has created a separate Contacts 
application rather than placing it inside the (in this case, non-exis¬ 
tent) Phone area. Tap Contacts, and it, too, works just as it does 
on the iPhone. Here you can add and edit contact information as 
well as assign photos you’ve stored on the iPod to a contact. 


Unlike an iPhone. The iPod touch lacks all of the iPhone’s 
communication features so you won’t find the Phone, Text, 
Stocks, Maps, and Weather applications. Because Safari is 
included, communication isn’t completely out. For example, 
through Safari, you’ll be able to operate webmail and, I assume, 
use web-based instant messaging clients that have been devel¬ 
oped for the iPhone. 

The iPod touch includes the same Apple earbuds as Apple’s 
other iPods. Some were hoping that it would include some kind 
of remote control, as the iPhone’s headset does. Regrettably, it 
appears that you can operate an undocked iPod touch only by 
tapping and flicking its screen. 

The Camera application is missing because the iPod touch lacks 
a camera. And, inexplicably, there’s no Notes application, even 
though other display-bearing iPods support syncing notes to the 
iPod and the iPod touch includes a keyboard that you could use 
to compose notes. 

Within a Keyboard Setting, you’ll find an International 
Keyboards button that allows you to select a keyboard layout for 
the country in which you reside. In this same Keyboard Setting 
you find a new shortcut option that I hope to see on the iPhone. 
Instead of having to switch to the numeric keyboard to insert a 
full stop, you can now simply double-tap the keyboard’s space 
bar to insert the period and a following space. 


And more? Assuming that it’s running OS X as is the iPhone, 
will it be as hackable as the iPhone - will you, for example, be 
able to install an e-mail client on it or copy the iPhone’s Notes, 
Maps, Weather, and Stock applications to it? We’ll know this, and 
more, when we have one in our hands for good. By Christopher Breen 
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■ USERS AND GROUPS 

® 

Hot Links 

matthew.powell@niche.com.au 

Let us know if your group isn’t listed 



|ZYTECH 

.com.au 


External Drives 


Flash/Promotional 
_Drives 


MUG activities for October 2007 

Mon 1 

Gold Coast Macintosh User Group [QLD] 
www.goldcoastmacusers.org.au 

Southern Highlands Macintosh Users' Group (SHMUG) [NSW] 
www.shcug.org.au 

Sydney Apple Macintosh Users Groups (AMUG) [NSW] 

homepage.mac.com/sydamug 

Tue 2 

MacTalk — Newcastle & The Hunter Macintosh User Group [NSW] 

groups.yahoo.com/group/MacTalk 

WAMUG [WA] 

www.wamug.org.au 

Wed 3 

Toowoomba Apple & Mac UG (TAAMUG) [QLD] 

www.taamug.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

Thu 4 

ACT Apple Users Group [ACT] 
www.actapple.org.au 
TasMac [TAS] 

groups.yahoo.com/group/tasmug 
Fri 5 

SA Apple Users Club (SAAUC) [SA] 

www.saauc.org.au 

Sat 6 

AUSOM Incorporated [VIC] 
www.ausom.net.au/nextmeeting.html 
Mon 8 

Macintosh Users Group Sunshine Coast (MUGSUNCO) [QLD] 
www.mugsunco.org.au 

Southern Highlands Macintosh Users' Group (SHMUG) [NSW] 

www.shcug.org.au 

Tue 9 

Macintosh Multimedia Group [3MG] [VIC] 
www.ausom.net.au/multimedia.html 
www.imug.com.au 
Wed 10 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

SA Apple Users Club (SAAUC) [SA] 

www.saauc.org.au 

Coffs Harbour Mac User Group [NSW] 
groups.yahoo.com/group/coffs_mac_users 
Retirees & Others 
www.ausom.net.au/retirees.html 
Sun 14 

Gold Coast Apple Users Group [QLD] 
home.worldlink.com.au/appleserv/GCUsers.html 
Mon 15 

Southern Highlands Macintosh Users' Group (SHMUG) [NSW] 
www.shcug.org.au 

Byron Shire Macintosh Users Group. (BSMUG) [NSW] 

www.ozshop.net/bsmug 

Thu 20 

Apple-Q [QLD] 
www.apple-q.org.au 
Mon 22 

Southern Highlands Macintosh Users' Group (SHMUG) [NSW] 

www.shcug.org.au 

Mon 23 

iMug (Internet Macintosh User Group Inc) [VIC] 

www.imug.com.au 

Thu 25 

Central Victorian Macintosh Users Inc (CVMU) [VIC] 
www.cvmu.net 
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Sat 27 

Geraldton Macintosh User Group [WA] 

www.gmug.org.au 

Mon 29 


AND MORE!! 

email: sales@zytech.com.au 


Southern Highlands Macintosh Users' 
www.shcug.org.au — Nicholas Pyers 


Group (SHMUG) [NSW] 


Ph:(08) 9721 1125 Fx:(08) 9721 1126 


See us now at www.zytech.com.au 


















































































■ LEGENDS 

® 

Hot Links 

www.macworld.com/news/2007/07/20/wozniak/index.php 

Read the full interview (translated from Portuguese) 

Words of Woz 



S TEVE Wozniak isn’t perhaps as well known as 
his fellow Apple cofounder, Steve Jobs, but 
“Woz” invented the Apple I in 1976 and, in 
1977, the Apple II, which was one of the best-selling PCs of that 
time. In this interview with Peter Moon, the 57-year-old Woz talks 
about how he met Jobs, his most cherished inventions, and more. 


On leaving Apple: Being the 

sort of designer I was, I was 
designing things all on my own, 
working alone, and now the 
company grew to a point that it 
had organised engineering 
departments. I could still hang 
around and do any project I felt 
like, but I wanted to do real 
things with people in order to 
change the world and bring new 
products. So I didn’t leave Apple. 
I just went to start other compa¬ 
nies, and I stayed in Apple as an employee. I never left being 
employed at Apple. Up to this day I still get a small paycheque 
to settle royalties. 


On meeting and working with Steve Jobs: We first 

met during my college years, while he was in high school. It was 
1971 when a friend said, you should meet Steve Jobs, because he 
likes electronics and he also plays pranks. So he introduced us. We 
both loved electronics and the way we used to hook up digital chips. 
Very few people, especially back then, had any idea what chips were, 
how they worked, and what they could do. I had designed many 
computers, so I was way ahead of him in electronics and computer 
design, but we still had common interests. We [still] talk regularly 
but not much about things related to technology anymore. 


On not licensing the Mac OS: if Apple had licensed the 
operating system, would we still be as large and as good creating 
such great products? You can never look back and decide how 
the future would have turned out for Apple ... A lot of our biggest 
assets are customer loyalty, and a lot of customer loyalty comes 
from people who believe in what Apple was, partly because it 
was the company that made the whole thing, the operating 
system, the hardware, the application, services ... It’s the greatness 
of products that come[s] through when we get control over all 
the aspects of the computer. 



/ ^^Jdisc PUBLISHER 


Bravo 


Disc Publisher 


NETWORK PUBLISHER 


• 20 Disc Capacity 

• One DVD/CD Drive 

• 4800 dpi inkjet printing 

• Blu-ray™ version available 


• 100 Disc Capacity 

• Two DVD/CD Drives 

• 4800 dpi inkjet printing 

• Networking Software 


• 50 Disc Capacity • One DVD/CD Drive 

• 4800 dpi inkjet printing • Embedded PC 
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■ BRIEFS 

® 

Hot Links 

www.intel.com 

Now they’re the good guys — or are they? 

www.quark.com 

Quark for Education 

www.ikmultimedia.com 

'Souse me while I kiss this guy 


Intel breaking European 
antitrust rules? 

The European Commission has accused Intel of abusing its domi¬ 
nant position in the microprocessor market to exclude its rival 
Advanced Micro Devices, in breach of European antitrust rules. 
The Commission sent Intel a Statement of Objections giving the 
company ten weeks to reply. A Statement of Objections is a 
formal accusation of antitrust violations. Intel abused its posi¬ 
tion in three ways, according to the Commission: by offering 
rebates to PC manufacturers that buy the majority of their proces¬ 
sors from Intel; by making payments to some manufacturers to 
encourage them to delay or cancel products using AMD proces¬ 
sors; and by selling processors below cost when bidding against 
AMD for contracts with server manufacturers. 

Quark lets students keep 
educational licenses. 

Quark has announced that students worldwide who acquire their 
desktop publishing software QuarkXPress under educational 
licenses can continue to use the software commercially after 
they’ve graduated. QuarkXPress is commonly used in graphic 
design and publishing courses at design schools and colleges, but 
its educational licensing has been restricted for use only while 
the student remains a student. Now students can use those same 
copies of QuarkXPress - significantly discounted from the full 
price - as they try to gain a foothold in the commercial world 
of design after they graduate. They can also use the educational 
copy of QuarkXPress to create commercial material while they’re 
still enrolled. Students can upgrade to the latest version of 
QuarkXPress at the commercial upgrade price. 

AmpliTube 

Jimi Hendrix Edition 

Imitation is the sincerest form of flattery - especially for guitar 
players. Over the years, many of us have bought equipment similar 
to that of our heroes, trying to duplicate the tone mastered by 
players such as Eddie Van Halen and Eric Clapton. It doesn’t 
necessarily make us any better players, but at least we sound good. 

IK Multimedia recently released AmpliTube Jimi Hendrix 
Edition, a guitar amplifier and effeets-modelling application. The 


company did more than just try to model the sounds of Hendrix’s 
gear from recordings. It teamed up with the family-owned foun¬ 
dation, Authentic Hendrix, and went out and purchased original 
versions of the gear that Hendrix used, in an attempt to model 
as closely as possible the tones found in the guitarist’s setup. 

The Jimi Hendrix Edition includes nine stomp models, four amp 
models, seven cabinet models, five microphone setups, and four 
rack effects - quite a bit of gear. 

The package includes over 100 presets, organised by Hendrix’s 
albums and songs, so they are easy to find. The designers even 
split the presets into rhythm and lead tones for each song. The 
included tones are remarkably authentic, with no digital artefacts. 

Apple sells one 
millionth iPhone 

As we went to press, Apple reported that it has sold its one 
millionth iPhone, well ahead of its previously stated end of 
September timeframe. 

In noting the milestone in a press release, Steve Jobs explained 
that it took almost two years to reach the same sales goal with the 
iPod, while the iPhone took a mere 74 days. “We can’t wait to 
get this revolutionary product into the hands of even more 
customers this holiday season,” said Jobs. Presumably, he’s also 
looking forward to getting it into some Australian hands before 
too long also. 

At a special event in San Francisco on September 5th, Apple 
announced a huge price reduction on the 8GB iPhone, from 
$US599 to $US399. Jobs told the assembled crowd at the event 
that Apple’s goal in dropping the price of the phone was to stim¬ 
ulate consumer interest for the holiday season. 

The news was met with outcries of disappointment from early 
iPhone adopters, prompting Apple to offer a $US100 Apple Store 
credit to them a day later. 

Apple launches the iTunes 
Wi-Fi Music Store 

In addition to overhauling its iPod line-up, Apple has also 
launched the iTunes Wi-Fi Music Store, a new service for iPod 
and iPhone users. 

When accessed from the iPod Touch, the music store displays 
four buttons: Features, Top Tens, Search and Downloads. The Wi¬ 
Fi store works just as the desktop version of the iTunes Store does 
- when you find a song you want, click “Buy Now” and the song 
will download to your iPod. 

Pricing for songs purchased on the iTunes Wi-Fi Store are the 
same as the iTunes Store on your desktop computer. 

The iPod will also take care of syncing any songs you 
purchased while away from your computer. The next time you 
sync to your computer, your downloaded songs will automati¬ 
cally be synced to your iTunes library. 

Songs downloaded from the Wi-Fi Store are added to a playlist 
called “Downloads,” so you can easily see what purchases have 
been made. 

The iTunes Wi-Fi Music Store is available internationally in 
every country where Apple operates an iTunes Store, said Jobs. 
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By Dan Warne. 




Off the net 

Latest shareware and 
free downloads 

Hot Links 

www.ausmac.net 

Off the net is all on the net 
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Google Earth 4.2 Freeware X (10.4) Intel/PPC 

Google's amazing program that lets you view satellite photography 
of the entire earth, mapped on to a 3D world globe. The latest 
version also lets you explore the sky, and space! 

IMAP-IDLE 1.07 Freeware X (10.4) Intel C 
Improve Apple Mail's rather disappointing support for IMAP mail 
servers. This adds support for IMAP IDLE mode, where Mail checks 
the mail server and then instructs it to notify Mail if a message is 
received. Helps mail to be received faster and keeps your local 
mailbox cache more accurately synced. 

AppTrap 1.0.3 Freeware X (10.4) Intel/PPC 

Uninstall apps properly just by dragging them to the Trash — 

AppTrap will pop up at that moment and ask if you also want to 

delete the various support files and preferences. It lives as a 

preference pane in System Preferences so it's easy to enable or 

disable. 

coconutWiFi 2.0 Freeware X (10.4) Intel/PPC 

A better WiFi menu than Apple's one: an aqua bubble in the menu 
bar shows you whether an open WiFi network is in range of your 
Mac. When viewing the list of WiFi networks, the encryption type for 
each network is shown. 

EasyEnvelopes 1.05 Freeware X (10.4) Intel/PF 

A Dashboard widget that lets you easily print one-off envelopes, 
based on addresses stored in Apple Address Book. 

iris 0.6 Freeware X (10.4) Intel/PPC 

Do more with your Apple iSight, including snapshots, movies, time 
lapse movies, motion detection for unwelcome visitors, auto¬ 
upload of pictures to a web site and more. 


Renicer 1.3.1 $US8.99 Shareware X (10.4) Intel/PPC 

Renicer is a super-easy visual interface to UNIX's powerful 
functionality to change the priority of software running on your 
system. By default, Renicer gives more priority to the dock, Finder 
and Window Server for snappier OS X performance, but you can 
tweak the priority of any app on your system. 

Hit-Up X 2.0.3 Freeware X(10.4) Intel/PPC 
The perfect way to prove your computing prowess: compete with 
others for the longest OS X uptime. The current record is held by 
Anders Thorssell who rebooted his OS X 10.2.5 G3 four years ago 
and has been using it ever since. 

Amazon Search Dashboard Widget 2.3 Freeware X (10.4) 
Intel/PPC 

A great widget to search Amazon.com, with the product results 
being listed in the widget itself rather than simply opening up a 
page in your web browser. 

Skim 0.7 Freeware X (10.4) Intel/PPC 

An interesting new PDF reader focused on making it easy for you to 
add annotations to PDFs. Great for going through 
scientific/reference documents and highlighting and notating 
sections just as you might on paper. 

Kidwidget2.1 $US26 Shareware X (10.3) Intel/PPC 
This app helps you introduce your child to the computer with a 
program that isn't as complicated as word processors or web 
browsers. Lots of easy drawing tools and fun features like using the 
computer's inbuilt iSight to capture pics that can be drawn on. 

Pac The Man X 1.0.8 Freeware X (10.3) Intel/PPC 
Pac the Man has got the munchies and is being chased by ghosts 
— guide him to safety, or the next level, and preferably don’t let 
your boss/lecturer see. 
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Home Base for your iPod 



Model iH8 / iHome has all bases covered! 


■ Wake to iPodf AM/FM Radio, or buzzer 

■ Gradual Wake and Gradual Sleep volume function 

■ Plays and charges all docking iPod® models, Universal Dock included 

■ Equaliser controls treble, bass and balance 

■ Designed for Australia AM/FM radio with I2AM/FM presets 

■ Enhanced FM reception PLL Digital Radio Tuning 

■ Full function remote controls both clock radio and iPod® 


■ Aux Line-in for portable CD player, other MP3 players, etc 

■ Reson8™ speaker technology for high- fidelity bass and clarity 

■ Visit: www.ihomeaudio.com (White and Black models available) 


For all docking iPods * 
including nano! 
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HIGHLY RECOMMENDED 

► iLounge.com | All Things iPod 
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Australian Distributor - contact us for the name of your nearest reseller 

www.conexus.com.au Phone: 02 9975 0900 Fax: 9975 0966 
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The stories behind the stories. 



By Fleur Doidge. 



Andromeda unbound 


T HE Andromeda of ancient Greek legend was a beautiful girl 
chained to the cliffs at the mercy of a passing sea monster. Yet 
this Australian developer namesake is aiming at a hero role. 
Stanton Ryan's first computer was an Apple Macintosh Plus, and 
although he has since had to develop cross-platform skills and use 
them to effect, he still regards working on a PC as working on the “dark 
side”. Today, Stanton Ryan is the director of a Melbourne-based devel¬ 
oper of specialist software called Andromeda Educational Software 
(AESoftware). 

You might never have heard of the company, but it’s been chalking 
up scores in various vertical markets — particularly education and 
finance — at home and abroad. Questions forwarded to the company 
were fielded by Zeus Marketing's Janice Ryan, who is also Stanton 
Ryan's wife. She sent us a prepared statement in response to our 
request for an interview. 

Ryan said Andromeda Educational Software was created in 1997 
as a joint venture between Dr Harry Wright — now retired as a director 
of the company — and Stanton Ryan. Wright had just quit a role as 
head of Heinz food science and Stanton Ryan was a young, indepen¬ 
dent software developer, she said. 

Wright told us, via Zeus Marketing, "After I retired from Heinz I was 
very interested in developing software which would make it easy to 
analyse a person’s diet. I taught myself some programming and used 
these skills to also develop something to manage my share portfolio 


Hot Links 

www.aesoftware.com.au 

Andromeda Educational Software 


be really useful in demonstrating the nutritional value of a person's 
daily food intake. Then he used his new-found programming skills to 
develop a basic software program to manage his own share portfolio 
on his Mac Plus because there was nothing on the market for Macs. 

“Ten years earlier while I was running a Council of Adult Education 
course on food science I met a young programmer, Stanton Ryan, who 
was interested in nutrition. We later met up at a software conference 
and got talking about the products I had developed,” Wright said. 

"We felt that both these programs had commercial potential. The 
food analysis program would be great for use in schools and univer¬ 
sities as a teaching aid. Students would be able to see exactly how 
the nutritional content of each food affected their overall diet.” 

That chance meeting at the software conference later on resulted 
in a decision that Stanton Ryan would rewrite both of Wright's 
programs from scratch — using the earlier versions as models. The 
duo spent the next 18 months working on the two programs, mostly at 
Wright’s house, until they felt they had two good products. FoodScan 
and ShareManager were launched then on the market. 

AESoftware's web site describes ShareManager as a share portfolio 
management system suitable for private share owners or portfolio 
managers. It has been written especially for Australian conditions and 
has been updated to include GST legislation. 

The other flagship product, FoodScan, is pitched as the ideal food 
analysis program for professionals and students. AESoftware claims 


on my Apple Mac.” 

Janice Ryan said that Wright had taught himself software program¬ 
ming to develop a food analysis program — something he felt would 


it is now used "widely” by nutritionists, educators and industry to show 
the nutrients in foods — even on a daily basis — and show how to 
improve one's diet. 


Audioengine 5 

• Audioengine 5 is a full- 
size iPod speaker system in 
a bookshelf-sized package. 
And with built-in subwoofer 
ports, the Audioengine 5 
adds incredible low-end 
bass without the need for 
an external subwoofer. 
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Etymotic Research 

® 6 i Isolator earphones are designed 
specifically for use with the Apple 
iPod® and other small portable play¬ 
ers, providing greater sound output 
and enhanced bass. 

- In-the-ear secure fit for optimal 
performance 

- Highly accurate music reproduction 
with greater sound output and en¬ 
hanced bass 

- Exceptional noise isolation 


55 s * vistra australia Wicked Digital Frequency 

SJ oiictralia www - v i stra - com - au Phone 1300 652 802 Phone 02-8353 7200 
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FoodScan targets nutrition specialists or researchers who want fast 
access to data on some 1100 foods and recipes, according to 
AESoftware's web site. 

“Harry had done some great work and it was a good next step for 
me,” Stanton Ryan told AMW in a statement. “I was working on several 
database projects for my own clients but developing products for sale 
would take me in a new direction.” 

Janice Ryan added that although Wright still takes a keen interest in 
the development of the business. He also helps with product support, 
answering the more difficult ShareManager questions, she said. 

According to her, ShareManager is still the only Australian portfolio 
management application that runs on the Mac operating system, 
though it also runs on PCs. Although the potential customer pool of 
investors who work on Macs is no doubt small, customers say 
ShareManager is easy to use. “Most users are up and running imme¬ 
diately,” Janice Ryan said. 

ShareManager suits both private investors and portfolio managers 
because it can handle multiple portfolios and can handle virtually any 




Slim Devices Squeezebox 

° Squeezebox is the afford¬ 
able way to deliver music 
into every room of your 
home. It plays a wide variety 
of digital music files, includ¬ 
ing uncompressed and loss¬ 
less formats - across a true 
802.11g wireless network 
connection. Thousands of 
Internet radio stations and 
RSS feeds too! 


Pacific HiFi The Hi-Fi Trader 

Phone 02-9660 6655 www.hifitrader.com.au 

www.pacifichifi.com.au 02-9550 4041 


number of transactions, Stanton Ryan said. “Apart from keeping a 
compete record of all transactions, users can see how their portfolio 
is performing, track dividends and print end of year summaries and a 
variety of reports. It provides ‘what if?’ sales projections and calcu¬ 
lates profit and loss. It is invaluable for preparing tax information and 
ensuring compliance.” 

No junk. AESoftware's other main gambit, FoodScan, is used in 
Australian universities as a teaching aid and has been sold to 
“hundreds” of secondary schools, nutritionists and dieticians in 
Australia and New Zealand, the Ryans said. “Foodscan uses the 
analysis of some 4500 foods provided by ANZFA (Australian & New 
Zealand Food Authority) and government data on RDIs 
(Recommended Daily Intake) to provide an easy way to log daily food 
intake and analyse individual nutrition," explained Stanton Ryan. 

“With so much junk food about, it’s very important that children are 
educated about food. I’m proud of FoodScan in that it clearly shows 
that it doesn't take much to throw your diet's balance out. Anything 
that helps kids understand what's in food is a good thing,” Wright said. 

FoodScan uses graphs to show how the diet can be improved by 
raising or reducing the intake of specific foods. Secondary schools 
use the program in food technology classes. Students record their 
own food intake over several days and then analyse their diet to see 
what they are having too much of and what they are missing, the 
Ryans said. 

Universities use FoodScan to help train dieticians and nutritionists. 
And private practitioners use FoodScan to assess diets and make 
recommendations, they said. Both products are supported via e-mail 
or phone. 

“We, happily, work primarily in a Mac environment,” said Stanton 
Ryan. “We have not been plagued by viruses or support issues, and 
the architecture is rock solid. Our many enthusiastic users all seem to 
love their Macs. To be honest, we could have done more with these 
products — there never seems to be enough time!” ^ 

Fleur Doidge believes that everyone has a story to tell. 



Pixel Magic HD mediabox 

® Use your high definition TV 
to play back all your digital 
media files. HD videos, music 
and pictures in all the popular 
formats no matter where they 
are stored - internal drive (op¬ 
tional), USB drive, networked 
Mac or even a NAS! Easy. 


Resellers wanted! Call today 
1300 850 933 
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Focus. 



I T'S been a while since the last update to 
Apple's suites of productivity and media 
applications, iWork and iLife respectively. 
But the time has not been spent idly. As iLife 
matures into a fully integrated manager for 
your digital lifestyle, iWork is gradually 
becoming a real replacement for the much- 
lamented AppleWorks. Between the two 
suites, the '08 iteration of Apple's iApps now 
number eight with the addition of a spread¬ 


sheet in iWork — nine, if you count the new 
media-manager iMovie and the old video¬ 
editor iMovie as two different apps (more on 
that in a sec). Do these suites cover every¬ 
thing you need to do with your Mac? Will they 
replace third-party apps you're using now? 
Read on and find out. Both suites cost $99 for 
single-user versions and $129 for “Family 
Packs” that include five licenses for all the 
computers in your household. 
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1 iDVD ] 

Type 

DVD-authoring application 

Rating 

m 

Pros 

Professional quality encoding: ten new themes; cleaned up 
interface, including improved Drop Zone Editor; ability to add 
movies to slideshows 

Cons 

Limited chapter marker creation 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Jeff Carlson 

Hot links 

www.apple.com/au/ilife/idvd 


iDVD 08 

Improvements, despite Apple’s indifference 

W HILE the biggest surprise in iLife ’08 is the completely 
new iMovie, a close second in my eyes is Apple’s 
waning interest in DVDs. At the press event where 
Apple CEO Steve Jobs introduced the new suite, iDVD ’08 came 
across as an afterthought. “For people who still want to make 
DVDs,” he said without much enthusiasm, “we’re going to make 
it better with iDVD in iLife ’08”. Apple’s prevailing view seems 
to be: Sharing movies online is the future, whereas burning DVDs 
is so 2004. 

New themes. As usual, Apple has added a new set of profes¬ 
sional-looking themes - ten of them, this time around - all of 
which are designed with animated elements and drop zones for 
your content. (All previous themes are also included, so there’s 
more variety than ever.) And as with the themes introduced in 
iDVD 6, each works well in standard (4:3) and widescreen (16:9) 
aspect ratios. A nice touch is that the new version is much faster 
when switching between themes. 

Customising themes. iDVD continues to offer a good 
balance between working with stock themes and modifying their 
elements. You won’t have the design flexibility of DVD Studio 
Pro, but that’s exactly the point. 

iDVD ’08 incorporates a few changes that make it easier to 
customise DVD menus. The Buttons button is no longer a 
catchall for everything related to the navigation elements in each 
theme. Instead, you get to choose from several options in two 
categories: icons or underlines when a button is highlighted (and 
which can be applied separately to each button element) and the 
appearance of the buttons themselves (in frames, stylised rectan¬ 
gles, geometric shapes, and the like). 

The other controls, such as label styling and custom thumb¬ 
nails, now appear in a floating inspector, which seems more 


appropriate and reduces the clutter in the main window’s panes. 
It also gets rid of the sometimes-confusing discrepancy between 
a button label (formerly found in the Buttons pane) and a text 
label such as the theme’s title (formerly in the Menu pane). The 
exception is when you’re retyping a button label: If the Inspector 
isn’t visible, a contextual trio of pop-up menus appears beneath 
the text to choose font family, style, and size. 

Another good improvement is the enhanced Drop Zone Editor. 
Clicking the new Edit Drop Zones button adjusts the preview 
pane to make room for drop zone wells, eliminating the old 
floating Drop Zone Editor (which always seemed to be in the 
way). You can still drag-and-drop media onto drop zones in the 
theme itself, but in some themes the zones aren’t always visible. 
Now they’re not only visible, but also convenient. iDVD can 
import video in any format supported by iMovie - thus, you can 
import MPEG-2 and MPEG-4 video and burn it to DVD. 

Professional-quality encoding. iDVD still retains a two- 
hour limit to how much media you can put onto a standard 
single-sized DVD, but iDVD ’08 provides another encoding 
option: Professional Quality. 

The Pro setting uses two-pass variable bit rate (VBR) encoding, 
which means that iDVD examines every frame of video twice to 
determine the best amount of compression to apply; the High 
Quality setting uses single-pass VBR. The Pro setting takes more 
time, of course. I burned a two-hour project in 3 hours 52 minutes 
on a new 20-inch iMac; at High Quality, the encoding and 
burning took 1 hour 15 minutes. 

In my testing, video encoded at the Pro setting benefited most 
in terms of colour quality. The high quality version appeared 
slightly washed out in comparison. The Pro encoding also 
enhanced the appearance of still photos in slideshows. Speaking 
of slideshows, you can add movies to them, letting you punch 
up photo essays with a little motion. 

Australian Macworld’s buying advice. All in ail, iDVD 

’08 is a solid incremental upgrade. Given Apple’s disinterest in 
DVD, it’s encouraging to see the fine improvements in iDVD ’08. 
The question is, will we see another iDVD in the future? I, for 
one, hope so. ^ 

In the zone. The new Drop Zone Editor appears in the preview window, 
where your menu is still editable. 
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Focus. 


iPHOTO 08 


Type 

Photo editing and management application 

Rating 

m 

Pros 

Easy-to-use photo organiser with flexible Events: improved 
editing tools; non-destructive editing: Web Gallery feature 
creates slick online portfolios: improved home printing: 
flexible search functions 

Cons 

Web Gallery feature requires .Mac account; some bugs and 
stability problems in initial release 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Rick LePage 

Hot links 

www.apple.com/au/ilife/iphoto 


iPHOTO 08 

An update and a rethink 

W HEN iPhoto was first released, digital cameras were 
not yet ubiquitous, and organising photos on your 
Mac meant putting files into folders and praying that 
you could keep track of which version of which photo was the 
right one. Since that time, we’ve seen the rise of the inexpensive 
digital SLR, the emergence of the Raw file format, and the release 
of high-end photo management and editing applications like 
Adobe’s Photoshop Lightroom and Apple’s own Aperture. 
Through all of these developments, the major thing that has kept 
iPhoto from becoming a quaint anachronism has been its ease 
of use, especially for amateur photographers. For those users, the 
new iPhoto ’08 should not disappoint: Apple has kept it simple, 
while still enhancing its features to keep it current with more 
advanced products. 

Adding to your library. One immediately obvious change 
in iPhoto ’08 is in the way your photos are organised when you 
import them from your camera. Apple has replaced the film-roll 
metaphor - in which each batch of imported pictures is stored 
as a “roll” - with a scheme called Events, based upon the time the 
pictures were taken. An event is represented by a thumbnail 
image in iPhoto’s viewing area. The Events feature is an attempt 
to organise your pictures better when they first enter your library 
by segmenting images into daily, weekly, and two- or four-hour 
chunks, depending on what works best for you. 

The default for each Event is one day: as iPhoto imports your 
photographs, it puts all the photos taken on one day in a new 
Event, photos from another day in a different Event, and so on. 
The idea is that this method roughly approximates the way most 
people take pictures, and in reality, Apple’s simple delineators are 
pretty good. If you don’t like the way iPhoto split a particular 


group of images, you can move pictures in and out of Events with 
ease and merge multiple Events into a single one. If you don’t like 
the way Events work, you can simply turn off the Autosplit 
feature, and iPhoto ’08 will work identically to previous versions, 
creating a single Event for each of the photos you imported. 

When you place your cursor over an Event thumbnail and 
slowly move your mouse back and forth, iPhoto “skims” the Event, 
displaying the pictures inside it - a very cool feature. Double¬ 
clicking on an Event displays a grid-like view of your photos, and 
double-clicking on a photo will either open it for editing or display 
it at a larger size, depending upon your preference. 

In addition to Events, Apple has done other smart things to 
improve organisation in iPhoto. The interface for editing and 
applying keywords is much improved, and includes the capability 
to create keyboard shortcuts for frequently-used keywords. In 
addition to the five star ratings, you can also tag photos with a 
flag (as you would an e-mail message), and a flagged item in the 
source panel’s Recent list makes tracking these photos easy. And, 
if you don’t want to delete any of your pictures, but also don’t 
want some of them cluttering up your views, you can quickly 
hide or show them - another very cool feature. 

There’s also a new Unified Search field that lets you search for 
photos based upon title, description, date, keyword, or rating; 
between this and the existing Smart Album functionality, you can 
perform almost any level of image filtering, from quick to complex. 

Editing your photos. There are no huge enhancements to 
iPhoto’s editing capabilities, but Apple has made iPhoto a better 
photo editor than it was before. The Adjust panel’s design has 
been updated, with the histogram now located at the top of the 
window. The Levels adjustment finally has a midpoint slider for 
adjusting the midtones in your photos, and there are new 
Highlights and Shadows sliders that can help restore detail from 
over- or underexposed images. You can also copy all of the 
adjustments you’ve made from one photo and apply it to other 
photos, which is good for fixing a group of less-than-perfect 
images that might have been shot with similar settings. 

Apple also has updated the Retouch tool with a variable size 
brush and new algorithms, making it much more useful than 
before: unlike the previous version of the tool, I was actually able 
to remove camera dust and other spots from photos without 
having to jump through hoops. 

iPhoto ’08 does inherit one editing enhancement from its 
professional big brother, Aperture: non-destructive editing. With 
previous versions, when you edited a picture, iPhoto would create 
a copy of the image. Any subsequent edits to that photo would 
be made on that copy, which would lead to image degradation if 
you made too many edits, and made it hard for you to undo some 
changes without reverting to the original image. (iPhoto has 
always preserved your original image, however, and still does.) 

iPhoto ’08 keeps a list of all your editing changes. When you 
click on the Done button in the Edit view, iPhoto uses that list 
to create a copy of your original photo. If you decide later to re- 
edit the image, iPhoto ’08 uses the updated list to regenerate a 
copy from the original. This ensures that iPhoto is always using 
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Fancier 
printing. iPhoto 
’08 has quite a 
few new options 
for people who 
want to print on 
their home photo 
printer, including 
customisable, 
multi-photo 
layouts, with 
matte borders. 


your original as the basis for any editing changes and it lets you 
reset many of your edits to their original condition - by simply 
resetting the sliders in the Adjust panel, for example - without 
having to revert completely to the original version. 

All of these are good and welcome improvements, but 
remember that iPhoto really isn’t designed to be a heavy-duty 
photo editor like Photoshop, Photoshop Elements, Lightroom or 
Aperture. Photoshop, for example, gives you much finer control 
over tonality and colour. 

Better web portfolios. The high-profile new feature in 
iPhoto ’08 is the Web Gallery. This specialised album works in 
conjunction with your .Mac account, letting you produce slick 
portfolios of your pictures (and movies), with a surprising number 
of options for you and your viewers. Like any other album, you 
can order your photos any way you like, and iPhoto automati¬ 
cally uploads the images in the background while you work. If 
you make changes to a Web Gallery, by adding or removing 
pictures, or rearranging photos and updating titles, iPhoto keeps 
the page up to date. Web Galleries represent the next generation 
of iPhoto’s Photocasting feature, which let people subscribe to 
photo pages you placed on .Mac. 

You can protect your gallery by requiring a user name and 
password, and you can set up each gallery so that people can 
download pictures, or not, if you so desire. In addition, each 
gallery can be configured so that you (or others) can add photos 
to it via a web browser or a custom e-mail address that iPhoto 
creates for each gallery. With this feature, I was able to upload 
images to one gallery on a regular basis from my iPhone, and 
also let friends update another gallery with photos from a recent 
trip we took together. Your friends and family do not need a .Mac 
account to upload photos to your gallery. 

Of course, if you don’t have a .Mac account, you can’t take advan¬ 
tage of Web Galleries. If you have a web site on another hosting 
service or through your ISP, you can use iPhoto’s Web Export func¬ 
tionality for creating simple galleries, or use the iWeb export feature 
to create photo pages and blog-style entries with your photos. Both 
of these options were available in earlier versions of iPhoto, but 
they are comparatively plain and unsexy and lack the Web Gallery’s 
“wow” factor and interactive, multi-user capabilities. 

Printing your photos. Apple has added a number of new 
book types to iPhoto’s printing services, including books with 
dust jackets and foil-embossed covers, as well as with wire-bound 



soft covers. The calendars are much larger than before, for the 
same price. There are also more themes throughout all of iPhoto’s 
external printing services, which means even more options for 
getting cards, books, postcards, and prints done at reasonable 
prices. Unfortunately, even after five years, Apple has not 
managed to make these services available to Australian customers 
— a major failing by any measure. 

On the upside, if you own a photo printer, you have some extra 
options for creating nice-looking prints with iPhoto ’08. A new 
printing module lets you create and customise prints and contact 
sheets, with borders, mattes, multiple backgrounds, and more. It’s 
a welcome addition to the program, and one that’s sure to get a 
lot of use from the do-it-yourself crowd. It would be nice to be 
able to customise the calendars and cards for home printing; 
however they’re really designed to be used only with the online 
printing services. You can print the calendar for example, but 
you can’t choose a different paper size or orientation. 

Sporadic crashes. During the fairly intensive review 
process, I experienced a few crashes with iPhoto ’08, even after 
installing the Version 7.0.1 update, and Apple’s Discussion Boards 
have similar reports of problems with missing Preferences screens, 
problems importing photos, crashes, and more. This issue will go 
away as Apple releases new updates, but its initial lack of stability 
definitely detracted from this otherwise well-crafted application. 

Australian Macworld’s buying advice. Most people are 
looking for simplicity in managing the multitude of images 
churned out by their digital cameras. The average home or amateur 
photographer is less concerned with editing each and every photo, 
than in sharing photos via e-mail, prints, slideshows, or simple 
web pages. Since its debut, iPhoto has been the product for that 
person, and iPhoto ’08 continues that trend. While the improve¬ 
ments to iPhoto ’08 are less splashy than in previous versions, they 
are substantial and helpful. It does a great job of walking that fine 
line between making it easy to organise and present your pictures, 
while still placing solid editing tools at your disposal. ^ 

Share and share alike. The Web Gallery feature, which requires a 
.Mac account, lets you set permissions for each gallery you publish. You 
can limit access by creating user accounts, let people download photos, 
and even provide a way for people to upload photos to your gallery via e- 
mail or a web browser. 
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Focus. 


Type 

Video editing/media management application 

Rating 


Pros 

Convenient centralised video library; much improved 
interface for new users; fast, no-render, no wait performance 
while editing; wide and seamless support of video formats; 
easy exporting and sharing of movies to YouTube and the 
improved .Mac Galleries 

Cons 

Unfamiliar interface and workflow for those used to other 
video editing programs; slow load time for large media 
libraries; simplification means the loss of themes, third-party 
plug-ins, and advanced audio controls; decreased video 
quality due to single field processing; steep hardware 
requirements 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Mike Curtis 

Hot links 

www.apple.com/au/ilife/imovie 


iMOVIE 08 

iPhoto for movies 


W ITH the release of iMovie ’08, Apple has redefined its 
consumer video program’s mission and methodology. 
With the popularity of broadband internet access, and 
particularly the YouTube video sharing web site, iMovie is 
focused on helping people quickly and easily capture, view, 
organise, and edit movies all in one place, and then readily share 
them online in a variety of formats. It does this better, faster, and 
more easily than any other consumer-level application I’m aware 
of on any platform. 

Fresh code, fresh way of thinking. iMovie ’08 is a funda¬ 
mental re-write, not just of the code, but of how to approach 
editing video. The old iMovie felt like a stripped down Final Cut 
program in which you worked with timelines, bins, and filters. 
The new iMovie is more like the difference between iPhoto and 
Photoshop — the consumer as opposed to the professional, the 
quick and casual versus the precise and hard-core. 

In the broadest sense, video editing for consumers has not been 
as widely successful or adopted to the same extent as digital still 
photography. iMovie ’08 is Apple’s attempt to make something 
as easy to use as iPhoto for video editing. Indeed, iMovie ’08 feels 
a lot like iPhoto - for example, the library allows you to view, 
organise, and work with your entire video collection at a glance, 
combine and edit videos together into projects with a minimum 
of mouse clicks, then export your project either for your own use 
or to share online. A true one-stop-shop. 


Getting Started. Installing iMovie ’08 was a smooth process 
with only minor glitches on several Macs I tested it on (two G5s 
and a MacBook). Existing asset libraries from previous iLife installs 
(I have many thousands of pictures, videos, and audio files on my 
MacBook) loaded without a hitch. The new iMovie seemed stable: 
I experienced only one unexpected quit after several days of use. 
Launch times increase, however, with large media libraries. 

Users of the previous iMovie, or of other video editing software, 
may be challenged at first, as iMovie doesn’t work the way other 
video editing applications do. The media/timeline sections are in 
different positions, clicking and dragging doesn’t drag a clip to a 
new location, and other differences that make the first five minutes 
frustrating. Take the time to watch the online tutorials for 10 or 20 
minutes, and you’ll appreciate why the changes have been made. 

Functionality: no worries, no waiting. At first glance, it 

would seem that Apple just cleaned up and reorganised iMovie’s 
interface, but the workflow and implementation of iMovie ’08 is 
entirely different. 

There is an outstanding new feature in iMovie called skimming 
— as you move the mouse pointer over a video clip icon, you see 
individual frames from the video in sequence without clicking. 
Need to grab a shot out of a clip? Easy — just skim, click and 
select the portion of the shot you want, then click and drag into 
the project window. 

The new version also features additional video format support, 
including AVCHD cameras, as well as MPEG-2 (standard definition 
only) and MPEG-4 (standard and high definition video formats). 
For these new tapeless formats, there is a slick new Import inter¬ 
face that lets you see thumbnails of all your shots, and you can 
highlight and import just the shots you want. This is vastly easier 
than the usual tape-based approach, and very consumer friendly. 

Unlike prior versions, when you start a new project, you just 
tell iMovie ’08 what aspect ratio you’re working in: Standard, 
iPhone, or Widescreen. You don’t need to worry about any other 
technical details such as the frame size, frame rate, format or 
aspect ratio of your footage — iMovie handles all of that for you. 

Effects, type, and transitions. iMovie offers quick and 
simple ways to alter your footage. Is that shot too long? Select the 
part you want and right-click to choose the Trim To Selection 
command. Is the subject too small in the frame? Use the new 
Crop tool to crop the video just like you’d crop a photo. Is your 
footage a different aspect ratio to your project settings? No 
problem - iMovie ’08 offers multiple ways to get it to fit. Not 
happy with the colour or exposure? The new Adjust Video 
window lets you adjust the colours exactly the way you’re used 
to doing in iPhoto. Need to add text? New titling tools offer good- 
looking templates with pleasing fonts already selected that you 
can alter to taste. In addition, titling is now in-place: you edit 
text directly on the title instead of typing into separate fields, as 
in the clunky old iMovie titler. 

In prior versions you could automatically add a Ken Burns pan 
and zoom effect to every still in a project to give it a little life. In 
iMovie ’08, you can control, on a project-by-project basis, whether 
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Ken Burns effects and cross dissolves are automatically applied 
to all shots and for how long - and even change your settings 
later so those changes will apply to all the existing transitions. 

YouTube, anyone? Another major focus and feature of 
iMovie ’08 is the sharing capability - besides being able to easily 
publish to your own iTunes Library in a variety of sizes, you can 
also publish to your media browser (the iLife library that the other 
iLife ’08 applications can display and point to), and to the new 
.Mac Web Galleries and YouTube. 

New under the Share menu is the option to export your movie 
to four different sizes: Tiny, Mobile, Medium, and Large. A handy 
chart shows you which sizes are appropriate for which viewing 
device - iPod, iPhone, AppleTV, or Computer. 

You can publish to YouTube in as few as three clicks. Imagine 
going to an event, shooting a cool clip, and being able to have 
that footage online ten minutes after you get home. You can do 
that with iMovie ’08. 

Performance: Fast, but a bit fuzzy. Generally, iMovie’s 
performance on all kinds of Macs, and with a variety of projects, 
was very good with only a few glitches. High definition footage 
played back in real time, in full screen mode, on my Power Mac 
G5 Quad with a 1920xl200-pixel display. I stacked several 
effects and modifications on a clip and never saw a progress bar. 
Footage played smoothly, with only a tiny glitch from time to 
time as it cut between video and a high-resolution photos. This 
is fabulous for consumers - nothing kills the fun like waiting 
on an agonising progress bar. On my first generation MacBook, 
however, performance was not as brisk - the frame rate dropped 
during transitions, for example - and that wasn’t even with high 
definition footage. 

Exporting to the preferred H.264 QuickTime format was also 
pleasantly snappy, but for large movies, expect to wait several 
times the movie duration for Sharing to finish. 

That’s the good news. The bad news is that there is some sacri¬ 
fice in quality. For interlaced video such as DV and 1080i HDV, 
iMovie now uses single-field processing. This means every other 


horizontal line of the video is thrown out, which reduces the sharp¬ 
ness of the footage. High definition (HD) footage is processed inter¬ 
nally at 960x540 pixels at most, and that’s not as high resolution 
or sharp as it could be (and was in prior versions). However, with 
the output from many HD consumer cameras, the visible differ¬ 
ence between Full (1920x1080) and Large (960x540) will likely be 
slight to negligible for most users. In short, if you want maximum 
quality output from an HD device, don’t use iMovie ’08. 

Seeming to acknowledge this change and other shortcomings 
as compared to prior releases, Apple allows iLife ’08 users to 
download the last version, iMovie HD 6, from Apple Support 
and use that instead. 

Also, because of this rewrite, third-party plug-in support has 
been lost - old plug-ins don’t work, and there is no API for new 
plug-ins in iMovie ’08, as of this writing. Apple has been very 
pleased with third-party iMovie developers in the past and is 
looking into ways to allow third party plug-ins while maintaining 
the speedy performance of iMovie ’08. 

Other losses include the following: The new version has no 
chapter markers for DVD or web; no Themes; no video 
playthrough to a FireWire device; no precise audio controls; 
and surprisingly, no export back to tape - all of which point 
to a philosophical shift away from a traditional video editing 
workflow to a casual, web deliverable workflow. Apple is clear 
that this is a 1.0 release that it will build upon, so I would hope 
and expect some of these features to return in future releases. 

This new version also has stiffer hardware requirements — you 
must have a Mac with an Intel processor, a Power Mac G5 (dual 
2.0GHz or faster), or an iMac G5 (1.9GHz or faster) to run it at 
all (no PowerBooks), and HD video requires at least 1GB of RAM. 

Australian Macworld’s buying advice. iMovie os is 

ideal for consumers who want quick and easy editing for a 
variety of video formats. For speed and convenience of browsing, 
simple editing, and sharing, nothing in its class can touch it. If 
you want better-quality video processing for DV or HDV footage 
or third-party plug-ins, or if you need any of the other now¬ 
missing features, stick with iMovie HD 6. 

New look. The main interface of iMovie ’08 differs 
significantly from prior versions. The program allows 
you to swap the default positions of the Library and 
Projects windows to suit your personal preferences. 
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GARAGEBAND '08 


Type 

Music and audio application 

Rating 


Pros 

Magic GarageBand is a non-threatening introduction to the 
program: includes multi-take recording: supports 
arrangements, expanded effects, and automation: supports 
notation printing: higher-resolution recording and export 

Cons 

Magic GarageBand’s repertoire is limited; notation printing is 
limited to one track and doesn’t support lyrics 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Christopher Breen 

Hot links 

www.apple.com/au/ilife/garageband 


GARAGEBAND '08 

Adopts welcome musical refinements 

W ITH the release of GarageBand 3, iLife’s music 
sketchpad application concentrated most of its efforts 
at incorporating podcasting capabilities. With the 
release of GarageBand ’08, Apple shifts its focus back to musi¬ 
cians, as most of the program’s major new features - Magic 
GarageBand, multi-take recording, arrangements, broader 
automation capabilities, and Visual EQ - nicely augment the 
music-making process. 

Modestly magical. During his demonstration of GarageBand, 
Steve Jobs spent the bulk of his time showing off Magic 
GarageBand, a different, template-driven view of the program that 
places a five-piece virtual band at your disposal. To direct that 
band to play, you select one of nine styles — blues, rock, jazz, 
country, reggae, funk, Latin, roots rock, and slow blues - choose 
to listen to a musical snippet or the entire tune, and click the Play 
button. The sounds of a very polished band then emerge from 
your Mac. If you click on the Audition button, you can then select 
one of the instruments - bass, guitar, drums, keyboard, and lead 
instrument - and choose a different instrument to play that 
instrumental part (horns or violin for the lead instrument, for 
example). Doing so causes not only the sound of the instrument 
to change, but also the part it plays. You can then export the tune 
to the standard GarageBand view, where you can further edit it. 

Musicians seeking a professional back-up band will find Magic 
GarageBand’s repertoire too limited. Although it plays variations 
of nine musical styles, you’re still stuck with just those nine tunes, 
and musicians looking for greater variety will quickly grow tired 
of the repetition. But musicians competent enough to grow tired 
of Magic GarageBand probably aren’t its audience. Rather, it acts 
as a template - one from which you can view its tunes, snippets, 
or parts in the standard GarageBand interface - allowing non¬ 
musicians to get more out of the program. 


Designed for musicians. Those musicians who’ve previ¬ 
ously enjoyed GarageBand as a musical sketchpad and rehearsal 
tool will find more to like in the current version. Apple has intro¬ 
duced multi-take recording, a feature that lets you loop-record 
multiple takes, as you might do when recording several passes 
of a solo (you can record almost endlessly, as multi-take 
recording is limited only by your Mac’s hard drive space). You 
can then choose the take you want by selecting the track’s yellow 
Take marker and choosing a take from the menu that appears. 
You can combine takes by splitting the track and choosing one 
take from one part and another take from a later part of the solo. 
Apple has also ganged together families of loops that can be 
selected the same way. For example, drag the Basic Drum loop 
01 track into GarageBand’s main window and you’ll find that by 
clicking on the pop-up menu button, you can choose Basic Drum 
loop 01, from a menu containing loops 01 through 06. This is a 
handy way to audition related loops and works for both Software 
Instrument and Real Instrument tracks. 

The Arrangements feature lets you mark sections (Verse or 
Chorus, for example) and copy or move them - sections marked 
- around your project. This is an easy way to record a verse 
once and repeat it multiple times. It could use some refinement, 
however. For example, if you needed to adjust the end of a 
section - cut off a couple of stray notes, for example - you 
might want to treat all tracks under the arrangement bar as a 
unit and drag the bar to shorten all the tracks underneath it by 
the same amount. It doesn’t do that. Instead you have to shorten 
each track and then adjust the arrangement bar so it lines up 
with the ends of the tracks. In short: Arrangements are really 
good only for moving and copying material, not editing it. 

You can also automate a greater variety of elements, including 
effects parameters - the speed and depth of a chorus effect, for 
example - as well as reverb and echo amount and the master 
track’s tempo. Regrettably you can’t do this in real time with 
some kind of virtual control - a knob or slider, for instance. 
Instead you have to draw in the automation curves by inserting 
control points along a line and dragging points up or down to 
change the state of that parameter - for example, adding points 
that speed up and slow down that chorus effect. 

GarageBand ’08 also allows you to apply a greater number of 
effects to your tracks and those effects are more configurable. In 
the previous version you could apply Compressor, EQ, Echo, and 
Reverb effects as well as two selectable effects such as Chorus, 
Distortion, and Flanger or any AudioUnits effects you installed. 
The current version offers four selectable effects. Plus, the 
Compressor and new Track Reverb effect are configurable, 
allowing you to adjust the threshold of the compressor or the 
time and colour of the reverb effect. Previously, these just offered 
amount sliders from 0 to 100. 

Additionally, the standard EQ effect has been replaced by the 
Visual EQ effect, one that lets you see frequencies represented by 
a blue bar within four bands - Bass, Low-Mid, High-Mid, and 
Treble. You can drag the bar around to change the EQ within these 
bands and listen to the results in real time. It’s a terrific way to get 
immediate feedback on how your adjustments affect the sound. 
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Hit it! Magic GarageBand lets you modify the instrumentation and 
arrangements of tunes in nine popular styles. 


The program also introduces support for 24-bit recording and 
export, notation printing for Software Instrument tracks, and the 
ability to normalise tracks on export (balancing the volume). Pros 


and near-pros who have the gear to take advantage of 24-bit 
audio - which represents sound more realistically - will appre¬ 
ciate this feature. 

The program’s notation printing is fine for simple scores, but it 
certainly won’t take the place of a dedicated notation program such 
as Sibelius’ Sibelius 5, MakeMusic’s Finale 2008 or Finale Allegro, 
or even the notation features in such digital audio workstations as 
Mark of the Unicorn’s Digital Performer or Apple’s own Logic Pro 
and Logic Express. Unlike these applications, GarageBand prints 
just the selected Software Instrument (MIDI) track rather than a 
collection of tracks on multiple staves and it doesn’t support lyrics. 

Australian Macworld’s buying advice. Magic 

GarageBand is the flashiest, but certainly not the richest new 
feature in GarageBand ’08. Multi-take recording, arrangements, 
expanded effects, and automation make this version a more 
capable tool for musicians. Though not specifically intended for 
podcasters, those producing podcasts benefit from such new 
GarageBand features as enhanced and expanded effects and 
automation. ^ 


iWEB '08 1 

Type 

Simple web-publishing application 

Rating 


Pros 

Easy to use; new support for web Widgets; integrates well 
with other iLife apps; new templates; indexes photo albums 
and videos 

Cons 

Can be difficult to set up personal domain forwarding; does 
not support one-click publishing to personal domains; no 
manual image optimisation; does not include some common 
blog options; difficult to add third-party themes 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Jason Cranford Teague 

Hot links 

www.apple.com/au/ilife/iweb 


iWEB 08 

Web 2.0 comes to iLife 


HE first iteration of iWeb appeared a year and a half ago, 
giving iLife users a quick way to publish web sites via their 
.Mac accounts. Designed with family users in mind, iWeb 
took the guesswork out of web publishing. 

However, the program had some notable flaws: it was a less 
intuitive process to publish to non-.Mac web servers; it tended 
to create image-heavy (slow) pages; it didn’t allow for easy site 
synchronisation between different Macs; and it gave users no 
easy way to add custom HTML to their pages. 

In iWeb ’08, Apple has concentrated primarily on improving 
its photo gallery functionality, incorporating community- 


oriented features for sharing and feedback, and adding Web 2.0 
technologies that make your web site an interactive and 
engaging experience. 

One click to the web. You use the media browser to access 
any photo, audio clip, or video clip created in or imported into 
another iLife application, and quickly drag it into an iWeb page 
template. With iMovie, you must first share the video to the media 
browser before you can access it from iWeb’s media browser. From 
iPhoto, you can send photos directly to an iWeb photo page or 
blog entry page by using the commands in the Share menu. 

Pages seem to build themselves. Just choose a theme (from the 
26 provided) and page template (such as photo, movie, blog, or 
podcast, some of which are pre-coded to publish rich media), drag 
and drop images and other media you want to use into the 
template’s placeholders, type in your own text, and you’re ready 
to publish. All you have to do is click the Publish button in the 
bottom left-hand corner of the iWeb window, and within a short 
while everyone can see your site on the web. 

iWeb ’08 comes with eight beautiful new themes (14 if you 
didn’t get the iWeb 1.1 update). However, if you customised your 
web pages extensively in the previous version, be aware that iWeb 
’08 reapplies default versions of the themes, which may cause your 
well-crafted pages to go askew. Make sure to duplicate any pages 
- or better, the whole site (copy the file: Library/Application 
Support/iWeb/Domain.sites) -before applying a new theme. Apple 
has released an update to iWeb ’08 to help address this problem. 

It is also possible to create your own iWeb themes or purchase 
third-party themes (third-party iWeb ’06 templates will not work in 
’08). That said, iWeb does not directly support importing themes, 
and adding them requires knowledge of how to edit the iWeb appli¬ 
cation package. Within iWeb, you can choose a Blank template (a 
new page style in iWeb ’08), customise it, and save your design for 
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To the world in one step. Just click on the Publish button at the lower 
left-hand corner of iWeb’s work area and your web site is visible online. 

future use, but you will have to use the Duplicate function to create 
new pages. 

To keep things as simple and versatile as possible, iWeb automates 
some more-advanced functionality, such as image optimisation. 
This is a double-edged sword, though, since in order to achieve 
many of the effects needed for its page designs (which often use 
masking, transparency, reflection, and rotation), iWeb uses the PNG- 
24 format instead of the more-efficient JPEG image format. This 
can mean larger image sizes and slower page downloads. For 
example, to create a non-rectangular photograph in one of the 
template designs, iWeb outputs a 328KB PNG-24 image. If you take 
that same image and save it as a JPEG at 100 percent quality, the 
size is reduced to 134KB, and you can get a much smaller file size 
if you reduce the quality even slightly. Of course, then you won’t be 
able to reproduce the decorative image shape. The tradeoff for 
design is often larger page sizes and slower downloads. 

Media mogul. If you want to share more than just your 
pictures, iWeb also lets you create your own blogs and podcasts 
on pages designed to hold such content. Blog and podcast pages 
are automatically indexed, searchable, and include an RSS Feed 
that allows readers to subscribe. Readers and listeners can add 
their own comments and images if you let them, but be careful: 
although you can turn the commenting feature on and off, and 
can receive a notice when comments are made and delete them 
after the fact - a real advancement over the last version - you 
cannot moderate comments and approve them before they are 
displayed. Unfortunately, iWeb does not include several common 
blog features, such as tagging, e-mail to a friend, or back-linking 
controls to Digg, Del.icio.us, or Reddit. 

Another problem arises if you are working across multiple 
Macs. You may have a home machine, a work machine, and a 
laptop, all grooving off of the same .Mac account to keep them 
in sync. Unfortunately, when it comes to iWeb, none of these 
machines will know what the other is up to. There is a 
workaround, but it requires that you manually copy the 


Domain.sites2 file (User/Library/Application Support/iWeb) and 
carry it around with you, or copy it to your iDisk. 

Galleries galore. One problem with the previous version of 
iWeb was managing all of your photo albums and movies. You 
could create dozens of different albums and movies for various 
events (one for your kid’s birthday, one for your beach vacation) 
but to keep track of them, you had to create and manage an index 
page manually. The new version of iWeb automatically indexes all 
of the photo albums you post into a My Albums directory - and 
each has an animated cover. A photo album can contain up to 500 
images, and you can define how many images appear on each page. 

In addition, you can now turn your photo albums into an 
online community area, allowing visitors to subscribe to an RSS 
feed of your gallery, leave comments about individual photos, 
and even upload their own photos via e-mail to the gallery (with 
your permission). This last feature will be especially useful for 
groups wanting to share photos, since you can upload and down¬ 
load high-resolution images suitable for printing. 

Master of your own domain? Maybe. One of the most 
eagerly awaited new features in iWeb is the ability to view your 
.Mac iWeb site by typing in your own registered domain name. 
However, this new capability is disappointing and can be hard 
to set up. Rather than simply allowing you to enter FTP infor¬ 
mation for your domain and publish directly to it, iWeb’s Domain 
Forwarding feature has you publish the site to your .Mac account 
and then uses your domain name as an alias for your web site. 
This requires you to get your domain registrar to point to your 
.Mac account, which generally involves using your domain regis¬ 
trar’s web site to set an alias, called a CNAME, to web.mac.com 
or contacting your registrar to make the change. 

If this sounds confusing, that’s because it is. Even if you have 
some experience with your domain registrar’s control panel, 
changing the alias may prove an imposing task. Then too, many 
iWeb users may not even know who their domain registrar is or 
even what one is. This can be a more confusing process than 
anything else you’ll do in iWeb. 

Alternatively, if you want to publish directly to your own 
server, you can output your site to a folder (File: Publish to a 
Folder), but you will need to use your own FTP software to 
upload it, which kind of defeats the purpose of one-click 
publishing. And, you won’t get the flashy special effects that you 
get from posting your site to a .Mac account, such as blog 
comments, podcasts, and searching. 

Australian Macworld’s buying advice, if you want to 

build a web site to share your life with friends and family, then 
there is no doubt that iWeb ’08 will do everything that you 
need it to do. Its integration with the rest of the iLife suite 
ensures that it will be the swiftest path from your screen to the 
screens of others. However, if you are an organisation or small- 
business looking for iWeb to do anything more than the basics, 
and particularly if you are not a .Mac customer, you will be 
disappointed. ^ 
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use the Sections button to insert a page break and add a new 
template page to your document. 

Page layout mode is designed for placing and manipulating 
objects on the page; rulers at the top and left-hand sides of your 
workspace aid you in placing objects. The only problem that I had 
with page layout mode was how much screen real estate it used. 
By default, page layout mode opens the page thumbnail sidebar 
when you create a new document. While it’s possible to hide this 
sidebar, it’s almost a necessity to have it open to help you navi¬ 
gate through multi-page documents. If you need to have the 
Media Browser and an Inspector window open as well, you’ll end 
up with a very tight workspace. This isn’t really a problem on 
larger displays like you’ll find on an iMac, but on my much 
smaller MacBook it was crowded, and I was constantly rear¬ 
ranging windows while I worked on documents. Fortunately, I 
didn’t have the same issues while using the word processing mode, 
even with the Paragraph Styles sidebar and the Inspector open. 

Format freely. Pages has a reworked toolbar which makes it 
easier to add tables, charts, comments, shapes, and text boxes to 
your documents. It also includes a contextually aware Format 
Bar, which is a key feature of all three iWork programs. In earlier 
versions of Pages, unless you had your styles defined, formatting 
text could be a real hassle, requiring you to navigate through 
several menus or rely on the Fonts and Paragraph Inspectors to 
change colour, size, alignment, or spacing. The new Format Bar 
gives you one-click access to the majority of your font and docu¬ 
ment formatting needs. Furthermore, select a chart or image in 
your document, and the Format Bar changes to help you manip¬ 
ulate that specific type of object. So, for example, if you select a 
picture, the Format Bar allows you to quickly change the picture’s 
frame and opacity, add a shadow or reflection, change text wrap 
properties, or open the image editor. Select a table, and the 
Format Bar changes so you can adjust the table’s fill colour and 
text alignment, and add rows and columns. The only key item I 
found missing from the formatting options for tables was a way 
to change a cell’s number format. 

Tables and charts in Pages have also been updated. The former 
now have a look and feel that matches Numbers. Pages includes 
a better formula editor, conditional formatting, and several Quick 
Formulas for adding basic calculations to a table. Charts now 
include several new textures and colour-editing options. 
Unfortunately, there’s no way to link a table to a chart in your 
document and have that chart dynamically update as you change 
the information in your table (as you can in Microsoft Word). 

Apple has also added features to Pages’ image-editing tools, 
which now include an easy-to-use alpha channel editor, which 
makes quick work of separating an object from the background. 

Finally, Pages’ updated Track Changes tool is significantly 
improved, but it’s still missing features I’d like to see. Turning on 
Track Changes opens up a small, unobtrusive menu bar just below 
the Format Bar. When this feature is turned on, Pages takes note 
of any changes you make to the text. A button allows you to 
temporarily pause tracking, and a drop-down menu allows you 
to hide deleted text, hide your text markup, or hide the change 


PAGES '08 

Type 

Word processing/page layout application 

Rating 

W'/2 

Pros 

Numerous new templates; new Format Bar eases document 
formatting; distinct word processing and page layout modes; 
enhanced image editing, table, and chart tools; useful Track 
Changes features; nearly seamless document sharing with 
Microsoft Word 

Cons 

Poor mail-merge capabilities; possible for two users to open 
the same document at the same time with no warning; charts 
not dynamically linked to table data; change tracking feature 
doesn’t monitor changes made to images, tables, and charts; 
page layout workspace cramped when working on smaller 
screens 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Jeffery Battersby 

Hot links 

www.apple.com/au/iwork/pages 


PAGES 08 

New word processing features shine, but still 
some room for improvement 

P AGES ’08 is a very good word processing and page layout 
program with dozens of new features and enhancements 
that make the program easier to use and which are likely 
to make Pages the only word processing and page layout program 
most people will ever need. But, it is still missing key features - 
such as a good mail-merge tool - and has one bug that may 
prevent you from taking the Pages plunge. 

One workspace, two worlds. Apple has made a subtle 
but significant change to how you work with your documents. 
There are now two distinct document creation modes, one for 
word processing and the other for page layout. You’ll see this 
difference immediately - Pages’ template browser now separates 
templates into two different groups, and each document you open 
now displays either Word Processing or Page Layout at the top of 
your document’s window. According to Apple, each of these 
modes is optimised for the type of document you’re creating, but 
both modes provide the same kind of flexibility when it comes 
to adding and manipulating graphics, text boxes, tables, and 
graphs. Except for documents with complicated layered images 
and text, documents created using both modes translated seam¬ 
lessly with Microsoft Word 2004 in my testing. 

The word processing mode handles text in a linear fashion, like 
a typical word processor. New pages appear as you type enough 
text to fill a page or after you add a page break. The Pages button 
that appeared at the top left of the button bar in earlier versions 
of the program has been replaced by a Sections button. You can 
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A bit squeezy. Pages offers dozens of features for editing your 
documents, but smaller screens may be too small when working in Page 
Layout mode. 


bubbles (which run along the left-hand side of your document 
window). Unfortunately, only changes made to text are tracked. 
So, if you change the data in a table, adjust a chart, or crop an 
image, Track Changes won’t help. In my testing, all tracked 
changes and comments were seamlessly shared between Pages 
and Microsoft Word. 

Mail-merge madness. The last time I reviewed Pages I 
mentioned that the mail-merge capabilities were incredibly weak. 


I’m sorry to say that Apple has done nothing to rectify this 
problem. Pages only allows you to create mail-merge documents 
using data that you have stored in Apple’s Address Book. If you 
have your contact data stored in FileMaker, Excel, or even 
Numbers, it will be useless to you in Pages. This may make 
switching to Pages difficult for many businesses and individuals, 
even for printing something as basic as address labels. It also 
significantly undermines the value of what is otherwise an 
amazing, versatile, and powerful program. 

One major network bug. While working with Pages, I 

discovered a significant bug that, upon further testing, appears in 
all three iWork applications. If you have a document stored on a 
network or if you’re sharing iWork documents on your computer, 
it’s possible for two people to open and edit that document at the 
same time. You won’t be warned that someone else is using the 
document or be forced to open the document in a read-only 
format, making it possible for you to overwrite someone else’s 
work - or someone else to save over yours. 

Australian Macworld’s buying advice. Pages os is a 

great word processing and page layout program. For most indi¬ 
viduals, it should be a perfect fit for day-to-day needs. But if you 
want to share and edit files on a network, or if you need robust 
mail-merge features, Pages will not be enough. ^ 


NUMBERS '08 

Type 

Spreadsheet application 

Rating 

W'/2 

Pros 

Easy-to-use, elegant interface; free-form layout options; 
beautiful, well-designed templates; drag-and-drop formulas; 
interactive Print View allows for page positioning; compatibility 
with most Excel files 

Cons 

Exports to Excel lose formatting details; no support for Excel 
macros, AppleScript, or saving to Open XML; limited scientific 
graphing options; larger files slow down the program 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Rob Griffiths 

Hot links 

www.apple.com/au/iwork/numbers 


NUMBERS 08 

Shows potential, but has performance issues 

S LOWLY, but surely, Apple’s iWork is turning into a full- 
fledged office suite, as iWork ’08 gains Numbers, Apple’s 
latest foray into the world of spreadsheet programs. So what 
is Numbers? Is it at long last a replacement for the spreadsheet 


component of AppleWorks? Is it a direct competitor to Excel? 
Will it enable users looking for alternatives to move from either 
AppleWorks or Microsoft Office to iWork? 

The answer to these questions is any of yes, no, and maybe, 
depending on your specific spreadsheet needs. Those with basic 
needs will be impressed with Numbers’ ability to make short work 
of their projects. People with more complex requirements, and 
those hoping to migrate from Excel or AppleWorks, will find the 
transition more difficult. And some people - scientific users, 
students, and advanced Excel users in particular - may find that 
certain details in Numbers make it impossible to use the product 
in its current form. 

A new approach to spreadsheets. Traditionally, spread¬ 
sheet programs have presented users with a full-screen grid of 
rows and columns. Numbers, however, is more like a page layout 
program - you start with a blank canvas, into which you can 
drag as many tables as you need. Each table is a miniature 
spreadsheet of its own, complete with its own grid of rows and 
columns, cell formatting options, and row and column heights 
and widths. There are even handy styles, shown in the left-hand 
of the document window, that can be applied to any of your 
inserted tables. These tables are treated like separate objects, and 
they can be positioned anywhere on the page. 

This free-form layout feature overcomes one of the big prob¬ 
lems with traditional spreadsheet programs: it’s difficult to make 
all of the rows and columns look attractive when printed (wide 
cells in one column will throw off rows above and below, for 
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example). Since each table in Numbers is an independent object, 
setting differing heights and widths for rows and columns has 
no impact on other tables, and you can easily align tables wher¬ 
ever you want them on the page. 

If you’re an experienced spreadsheet user, you may find that 
this new approach takes some getting used to - it’s visually very 
different from an Excel or AppleWorks spreadsheet module. It’s 
worth the effort, though, because it provides real flexibility and 
aesthetic value. 

Time saving templates. Templates for spreadsheet 
programs aren’t new; Excel has had them for years. What is new 
with Numbers is the quality of the provided templates, thanks in 
part to the flexibility of the design of the program, and in part to 
the skill of Apple’s designers. When starting a project, you can 
choose from 18 templates spread across four categories, covering 
typical projects from Budget to Travel Planner to Science Lab. 
Within each template, you’ll find well-designed worksheets, with 
comments that help explain how they work. Plug in your 
numbers, customise the graphics, and you’re ready to print 
without any further work. You can even save your own 
customised templates (with the Save As Template command), and 
from then on they’ll be available in the Template Chooser. 

Useful new data features. In addition to rethinking the 
basics of spreadsheet layout, Numbers also provides some new 
ways of working with the numbers on the spreadsheet itself. 
Drag-and-drop formulas, for instance, make it simple to place a 
sum, average, minimum, maximum, or count formula on your 
worksheet. Highlight a column of numbers, and you’ll see the 
current value for each of those formulas in the left-hand sidebar. 
Just drag-and-drop the one you’d like to use into an empty cell 
on your worksheet, and you’re done. 

There are also four special formats you can apply to cells via 
the Inspector: Pop-up Menu, Checkbox, Stepper, and Slider. The 
first two are self-explanatory; Stepper and Slider are methods of 
quickly changing a value within a cell. When you apply a Stepper 
or a Slider to a cell, you specify a minimum value, maximum 
value, and step size. When you click on a cell with a Stepper 
format, an up/down arrow pair appears next to the cell; click and 
hold the arrows to increase or decrease the value in the cell. Click 
on a Slider-formatted cell, and you can then pull a sliding dot 
on a bar to the left and right to change the cell’s values. Both are 
great ways to see what effect a range of values will have on your 
model’s results. 

Drop-down menus on row and column headers make it easy to 
sort, add, delete, and hide rows and columns. You can also add 
rows and columns by simply dragging and resizing the comers of 
the table. 

Printing has also been given special attention in Numbers. 
Instead of setting a print range, a special Print View lets you see 
and control exactly how your printout will appear. This mode is 
fully interactive, so you can rearrange your document as you 
wish, and a scaling slider at the bottom of the screen resizes your 
output in real time as you change the scaling factor. The down¬ 


side of this method is that you can’t easily print just one section 
of your document, unless you can scale it so that it takes up a 
full page. Instead, you’ll have to design your document such that 
the one section you wish to print is on a page of its own. 

Excel Compatibility. Numbers features compatibility, to some 
degree, with the vast majority of Excel spreadsheets, except for 
password-protected worksheets, which cannot be opened. 

There are some caveats, of course. Numbers has no macro 
support, so if you import a macro-enabled Excel worksheet, the 
macros will be lost. Numbers also doesn’t have as many func¬ 
tions as Excel (about 100 fewer), so cells that use unsupported 
formulas will be converted to values. There are other differences 
relative to print settings, cell formatting, and sorting that may 
cause Numbers to modify your Excel file as well. Any changes 
Numbers makes will be shown in a summary report, and the 
specific cells will be flagged with a small blue triangle. Mouse 
over the triangle, and a pop-up window will display exactly why 
that cell was changed; in the case of unsupported functions, 
you’ll be able to see the original Excel function. 

In my testing, basic Excel files imported either perfectly or in 
need of only minor correction. Such files can also be success¬ 
fully exported back to Excel. More advanced spreadsheets, 
though, cause more problems. Depending on how heavily the 
imported worksheet relies on macros, formulas, and unsupported 
formatting options, it may not be possible to replicate Excel’s 
functionality within Numbers. 

Exporting an original Numbers document to Excel is possible, 
but the end result will likely not resemble the original, due to the 
free-form nature of Numbers. When exported to Excel, each sepa¬ 
rate table on a Numbers worksheet becomes a separate sheet in 
an Excel workbook. So your perfect layout from Numbers won’t 
be saved, but all of your data and formulas will be. 

Numbers can read Office 2007 for Windows Open XML 
formatted files, as well as the older .xls format, but the current 
version of Numbers can export only to .xls and CSV (as well as 
PDF), not Open XML. Numbers can also read AppleWorks files 


Free form. Unlike Excel and AppleWorks, the Numbers’ work area allows 
for great flexibility in layout, and you can position tables exactly where 
you want them. 
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and CSV and tab-delimited text files. You can also work with 
Apple Address Book contacts via drag-and-drop from the Address 
Book, though you have to format your table properly to accept 
the dragged-in data. 

The flaws. As noted up front, Numbers isn’t ideal for everyone. 
Scientific users will find the chart options lacking - there aren’t 
many pure scientific graphing options. 

Students may find that Numbers makes it hard to display a 
formula (instead of its result) in their worksheet (some teachers 
require this on printouts to show how the model was built). To 
show formulas in Numbers, you need to format the formulas as 
text, and manually adjust cell widths to show all of the formula. 
In Excel, you simply cheek a box in its preferences, and all this 
happens automatically. 

Advanced Excel users may find Numbers’ lack of macro 
support (there’s no AppleScript support, either) and smaller 
function set a limiting factor. There are also quite a few power 
user features missing from Numbers, such as custom number 
formats, pivot tables, cell naming, cell locking, password protec¬ 
tion, splitting windows, and text orientation within a cell, 
among others. 


1 KEYNOTE'08 f 

Type 

Presentation application 

Rating 


Pros 

Handy Format Bar; Smart Builds automate showing multiple 
images per slide; transparent background feature; resizable 
thumbnails 

Cons 

Difficult to define circular or elliptical motion paths; 
no support for audio spanning several slides; no timeline 
display for animations; doesn’t interact with QuickTime VR 

OSX 

10.4 

Processor 

Universal 

Publisher 

Apple Inc 

Distributor 

Apple Australia 133 622 

Reviewer 

Franklin N. Tessler 

Hot links 

www.apple.com/au/iwork/keynote 


KEYNOTE 08 

Adds path motion, time-saving features 

I N the four-and-a-halfyears since its launch, Keynote has 
matured from a promising but flawed program into a strong 
performer that outshines Microsoft PowerPoint 2004 in most 
areas. Even so, Keynote 3 suffered from a few surprising omis¬ 
sions, such as tiny thumbnails in the Light Table and lack of 
support for QuickTime VR. Although Keynote ’08 doesn’t address 
all my complaints, it’s a must-have for anyone who’s using an 
earlier version and more compelling than ever for new users. 


The other problem for advanced Excel users is Numbers’ poor 
performance with larger models. I tested a couple of large finan¬ 
cial models, and although Numbers loaded the files, basic oper¬ 
ations - typing numbers, adding and deleting rows - were quite 
slow, often taking 10 to 15 seconds to complete. 

Even a smaller test sheet I created, with 1500 rows and seven 
columns of random number calculations, led to slowdowns of a 
few seconds when trying to add anything new to the file - and 
that’s on a 2.66GHz quad-core Mac Pro. Opening the exact same 
file in Excel 2004 caused no such delays, even though it’s running 
in Rosetta on the Mac Pro. Similarly, scrolling the file from top 
to bottom took over twice as long in Numbers as it did in Excel. 
I even ran this file through AppleWorks, and found it performed 
just as well as Excel. 

Australian Macworld’s buying advice. Numbers os is 

a strong entry for Apple in the spreadsheet arena, especially for 
those who find Excel’s feature set overwhelming. If you work 
with large data models, rely on Excel’s macros, or some of its 
more advanced functions and features, you probably won’t be 
migrating all your work to Numbers just yet - at least not with 
this first version. 


Smoother workflow. The new version of Keynote retains an 
uncluttered interface that makes it easy to put together polished 
presentations with a minimum of fuss, while introducing features 
that boost efficiency. For example, the Format Bar, an optional 
ribbon that appears just below the toolbar, lets you adjust fonts, 
colour, shadows, opacity, and more. It’s a simple addition (and 
one that spans all three iWork programs), but it means less shuf¬ 
fling through Inspector tabs to tweak the look of objects on a slide 

The new Smart Build feature is another huge time-saver that 
lets you show a series of images without putting them on sepa¬ 
rate frames or using builds to display them one-by-one. When 
you set up a Smart Build, a resizable placeholder and a translu¬ 
cent overlay appear on the slide. The overlay, similar to Keynote’s 
image adjustment window, has a space for you to drag and drop 
the images that you want to present from the Media Browser or 
Finder, along with thumbnails of the ones that you’ve chosen so 
far. When you’re done, Keynote displays the pictures using one 
of ten special effects, including a turntable that rotates to bring 
succeeding images into view and another that shows pictures on 
a spinning cube. 

Alas, although you can insert a Smart Build onto a master slide, 
it won’t function as a placeholder on slides that use that master 
- if you want to use the same Smart Build effect on several slides, 
you have to create the builds separately or design the first slide 
and then duplicate it. 

New Auto Correction options, which you activate via Keynote’s 
preferences, also let you work more quickly by automatically 
capitalising words at the beginning of sentences, building bulleted 
and numbered lists, and replacing text as you type. Although the 
last feature is mostly intended to perform character substitutions 
(such as replacing “(r)” with “®”), you can also customise the list 


Australian Macworld October 07 



























of replacements to correct common mistakes (“the” for “hte”) or 
expand shortcuts into preferred phrases. 

Another feature lets people with less than perfect vision choose 
from one of three magnification levels for the slide thumbnails 
in the Navigator and Light Table views. Although it’s not as flex¬ 
ible as the variable slider I would have preferred, it’s a welcome 
addition that saves time by letting you read slides without having 
to look at them in the Slide Only or Navigator view. 
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Moving 
speeches. 
Path-based motion 
tools expand 
Keynote’s 
animation options. 


Objects in motion. Despite an impressive roster of motion 
builds and other effects, animation previously wasn’t Keynote’s 
strongest suit, requiring cumbersome workarounds or separate 
programs like Adobe Flash to simulate even simple actions like 
moving a ball across a floor. Keynote’s support for path-based 
animation puts an end to that by letting you define exactly how 
objects move. And that’s not all: in addition to controlling an 
object’s position, you can specify actions that change its size, rota¬ 
tion, or opacity at any point in time to, for example, simulate a 
spaceship that grows as it approaches the viewer from a distance. 

You create animation paths by building them from straight 
lines or Bezier curves, one section at a time. Although this 
approach works well for many applications, plotting out motion 
along a circle or ellipse means stringing together several Bezier 
curves. It would be far simpler if you could designate circles and 
other graphic outlines as motion paths. And, because you have 
to use Keynote’s fixed-size build drawer to set up the order and 
timing of movements and other effects, it’s difficult to choreo¬ 
graph multiple objects. So, along with additional options for 
defining motion paths, a timeline for setting up builds and other 
effects tops my wish list for a future update to Keynote. 

Picture perfect. Other enhancements build on Keynote’s 
considerable graphics prowess. Picture Frame, a new stroke 
option in the Graphic Inspector, draws a border around any text 
or graphic object. You have 12 frame styles to choose from, 
ranging from simple lines to shadowed borders that are similar 

Get smart. Smart Builds are preset animations that display a series of 
photographs. You tweak options, such as the viewer’s Perspective in this 
turntable effect, using the Build Inspector. 



to the picture cutouts in some of Keynote’s older themes. Unlike 
cutouts, which are challenging to produce, you can add or tweak 
frames with only a few mouse clicks. And, now that Keynote lets 
you define pictures on master slides as media placeholders, it’s 
easier than ever to design your own themes. 

Another new feature, Instant Alpha, lets you make backgrounds 
transparent without having to use an external image editor, such 
as Photoshop. The process works best on pictures with foreground 
objects that stand out from the background, such as a red 
company logo set against a white backdrop. When you click on 
the background, contiguous pixels with similar colours turn 
purple. As you drag, the range of selected colours shrinks or 
grows. When you’re satisfied with your selection, press return 
and the background disappears, leaving the rest of the picture 
intact. Instant Alpha is no substitute for Photoshop masking, but 
it performs remarkably well with some images. 

Of course, no Keynote update would be complete without a few 
cool themes and special effects. New build effects include Flame, 
which makes objects appear or disappear in a blaze, and Confetti, 
which makes objects self-assemble from or explode into a cloud 
of specks. (Confetti also makes an appearance as a new transi¬ 
tion effect.) The new version also sports nine new themes. 

Sight and sound: a mixed bag. Keynote s support for 
video is improved, but it’s still imperfect. For example, Keynote no 
longer automatically begins to play movies the instant they appear, 
and you can adjust a movie’s start and stop points in the 
QuickTime Inspector. You can also publish Keynote presentations 
directly on YouTube. Another new export option lets you save your 
slideshow in an iPod- or iPhone-compatible format, but you’re 
limited to fixed or recorded timing, so it’s of limited value if you 
want to practice a presentation on the go. And Keynote still doesn’t 
let you interact with QuickTime VR movies during a presentation. 

Keynote’s audio features, although better than before, also don’t 
go far enough. For the first time, you can record a narration for 
your presentation in Keynote as you watch the slideshow, and 
most audio remains intact when you export a presentation to 
Flash. But you still can’t add audio tracks that span only a subset 
of slides - a feature that makes it challenging to create back¬ 
ground music tracks that include several songs. 

Australian Macworld’s buying advice. Despite a few 

rough edges, Keynote ’08 is more impressive than ever. With 
PowerPoint 2008 slated for release early next year, I’m hoping 
that the competition will compel Apple to address Keynote’s 
remaining shortcomings before then. 


Australian Macworld October 07 












































042 


NetWorth. k 


The ways of the web. 

By Dan Warne. 


Just what is 
broadband anyway? 

© 

Hot Unks 

www.internode.on.net/adsl2/ 

Our source for ADSL2+ speeds 

1 bet, as an AMW reader and your friends’ and family’s tech advisor, 

1 you’ve had the question at least 10 times in the past few years: 

1 which broadband’s the best type? Unless you’re a tech enthusiast, 
it’s perfectly normal not to carry round a catalogue of line speeds for 
different types of broadband in your head. 

Chances are, though, that as an AMW reader, you are broadly aware 
that cable has traditionally offered around 10Mbps, Telstra’s ADSL 
was limited to 1.5Mbps for most of the past decade (though the top 
speed was recently unlocked to 8Mbps) and that the newer ADSL2+ 
providers including Internode, iiNet, Optus and others, offer speeds 

After paying the changeover fee to iiNet and suffering through a week 
of being offline while Telstra got its act together and unplugged me 
from one box and into another at the exchange, 1 got a surprising 
speed result. 

1 did get the boost in upstream speed that 1 wanted — up to the full 

1 Mbps that the ADSL2+ standard is capable of — but, unbelievably, 
my downstream speed actually dropped a little bit, to 7.6Mbps. By 
fiddling with the settings in my iiNet profile (choosing a line profile 
with a less conservative signal-to-noise ratio) 1 was eventually able to 
get the line speed up to 9Mbps, but it was nowhere near the 


of 24Mbps. (That’s megabits per second, not to 
be confused with megabytes per second.) 

And you may be aware that the wireless broad¬ 
band plans offered by the mobile networks using 
HSDPA allow you to get anywhere from a quarter of 
a megabit to couple of megabits a second. But 
regardless of which network you’re actually hooked 
up to, are you really getting the speed you expected? 

The Australian Competition and Consumer 
Commission (ACCC), which regulates truth in 
advertising, has been on a campaign to get broadband providers to 
tell the complete truth about the speeds customers can expect to get. 

I know from my own informal contact with several major ADSL2+ 
ISPs that this has royally peeved them — not because they’re unhappy 
about being made to publish their statistics on how many customers 
get what speed, but because they believe there are far more important 
things for the ACCC to be doing, like actually fining Telstra for its anti¬ 
competitive monopolist conduct, rather than letting the telco giant off 
with a slap on the wrist each time. 

However, I think the ACCC has a point. The ISPs have been spruiking 
ADSL2+ that offers "up to 24Mbps’’ speed, when the vast majority of 
people are not going to get anything like that kind of speed. For 
example, I was on Telstra ADSL1 at home, getting 8Mbps downstream 
and a piddling 384Kbps upstream. Although the downstream speed 
was reasonable, I really wanted faster upstream so I could use the online 
backup service mozy.com more effectively. So I upgraded to iiNet’s 
ADSL2+ service, expecting a decent speed boost in both directions. 


REDUCE 

SPEED 

NOW 


“24Mbps” figure you hear bandied round for 
ADSL2+. 

The truth is, ADSL2+ line speed drops off very 
quickly the further you get from an exchange. One 
AMW reader, Miklos Somogyi, wrote in recently to 
express his disappointment at finding himself in 
the same situation as me: his ADSL2+ connec¬ 
tion was only firing up at 8Mbps, despite being 
only about 1.5km from the exchange. 

The reality is that Telstra’s century-old copper 
twisted-pair network was never designed to carry high speed broad¬ 
band signals. It’s a miracle that ADSL2+ works as well as it does, 
given the mix of different thicknesses of copper wire in the network 
and bits of wire hanging loose off homeowners’ phone lines (known 
in the telco industry as ‘bridge taps’, which is just a fancy word for 
when that physical line was once connected to someone else’s 
house and the telco couldn’t be bothered removing the wire lead-in 
to the house). 

The variable speeds obtained on ADSL2+ (see the table below, 
based on data supplied by Internode) do show why a fibre-optic 
network is important for Australia. Fibre signals do not degrade — 
and that’s why fibre is used for submarine cable runs of thousands 
of kilometres under the sea. By bringing the fibre close to people’s 
homes, the ADSL2+ signal (or VDSL2) can travel over existing 
copper phone lines into people’s houses with good results. 

I do wish the ACCC would extend its scrutiny on speed claims to 
other areas of the technology industry. 12-hour notebook battery life 

— has anyone ever achieved 


Who gets what 

According to broadband provider Internode, which did a test on 7305 of its ADSL2+ customers: 
13.4 percent achieve a download synch speed of higher than 20Mbps 

27.7 percent achieve a download synch speed of between 15Mbps and 20Mbps 
22.1 percent achieve a download synch speed of between 10Mbps and 15Mbps 
23 percent achieve a download synch speed of between 5Mbps and 10Mbps 

13.8 percent achieve a download synch speed of less than 5Mbps 


that? 54Mbps wireless 
throughput on 802.11g — a 
fairytale. At least Apple seems 
to be reasonably honest with its 
marketing claims. ^ 

Dan Warne is passionate about 
the state of broadband in 
Australia. 
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AUSTRALIAN FEDERAL POLICE 




Clever policing, protecting Australia, safer communities 


One organisation— 

a million possibilities 

Are you looking for a job where you can 
help care for your community and help 
protect Australia? 

Are you looking for a career that uses your 
analytical skills and provides you with 
personal and professional development? 



Take a look at the Australian Federal Police 

We are currently looking for vibrant, committed and highly 
motivated women who want to make a difference. 

The AFP is a truly global policing agency, committed 
to staying one step ahead in a rapidly evolving 
criminal environment. 

You can build your AFP career at the local, national or 
international level. Our work is diverse and challenging 
and includes: 

■ Community policing in the ACT and Australia's airports 

■ Protection Duties 

■ Counter-Terrorism 

■ Drug Importation Investigation 

■ People Smuggling Investigation 

■ Cyber-Crime Investigation 

■ Investigation into Major Fraud on the Commonwealth 

We also offer opportunities to work as an Overseas Liaison 
Officer in a number of countries around the world or in law 
enforcement capacity building and peacekeeping in the 
Solomon Islands, Timor Leste, and Cyprus. 

Careers in support roles include intelligence analysts and 
forensic investigators through to careers in Information 
Technology, legal, training, marketing and communications 
and administrative support. 

■ Standard 6 weeks recreation leave 

■ Additional leave to maintain a healthy work-life balance 

■ Get paid while you train 

■ Extremely competitive salaries 

■ Flexible maternity leave provisions 


www.afp.gov.au 
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• DVB-T Broadcasts 

• Schedule Recordings 

• Timeshifting 

• XMLTV support for EPGs 


Export. 

• Export Recordings to iPod, AppleTV and 
iPhone 

• Edit Recordings and burn to DVD from 
iMovie 

Relax. 

• Integrates with MediaCentral, the 
ultimate media-centre application for Mac 

• For a limited time only, MediaCentral is also 
included 
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Hot Links 

www.joelandkaren.com/mic-zeppelin/ 

Make your own microphone windscreen 

www.griffintechnology.com/ 

iTalk Pro 

www.xtrememac.com 

MicroMemo and MemoMic 

www.belkin.com.au/ 

TuneTalk 

www.soundonsound.com/sos/1995_articles/mar95/eq.html 

Learn more on EQ 

ipodlinux.org 

ipod.hackaday.com 

Push your iPod to the limits 

The iPod recording studio 



T HE iPod has its obvious uses but it’s 
also a very useful audio recorder. 
Whether you own an iPod nano or the 
latest 80GB iPod, they both have the func¬ 
tionality for sound recording. Any models 
prior to the 5th generation released in late 
2005 could only record mono audio at a 
fairly low quality. CD-quality stereo 
recording is now part of the iPod specifica¬ 
tion. You’ll have to invest in some sort of 
microphone attachment before you can get 
started. If you’re looking to record some 
interviews, meetings or ambient sounds for 
a project, then your iPod is the workhorse 
already in your stable. 

Why bother recording? If you’re thinking of 
recording on your iPod, it’s probably 
because you want a simple and effective 
voice recorder or a more general sound 
sampling tool to expand your sound reper¬ 
toire. There are alternatives to using your 
iPod such as laptop computers like the 
MacBook and MacBook Pro that have inbuilt 
microphones and USB ports to connect 
microphones. There are also dedicated voice 
recorders available, from cheap flash RAM 
models to more expensive versions with 
numerous features. If you want to get fancy, 
then either a laptop or dedicated recorder 
may be the better way to go. If you’re on a 
budget or unsure if you’ll be recording regu¬ 
larly, your iPod is a more than adequate 
option — it just requires some more attention 
on what you do at the time of recording and 
afterwards when editing your audio. 

The basics. There are some fundamen¬ 
tals you need to be aware of before you set 
out to record audio. Because you’re not 
working with a suite of professional audio 
gear, what equipment you do have will be 


unforgiving if you don’t at least cover off 
some of the basics: 

Noise. The bane of any recording is noise. 
With indoor recording, there's no shortage of 
noise — air-conditioners, fridges, and 
washing machines to name three. A good 
way to illustrate this is to make your house 
as quiet as you can and start recording the 
"silence” for two to three minutes. Then play 
it back through your iPod’s ear buds and 
you’ll start to hear how noisy your silence is. 

If the recording you’re doing needs to 
occur outdoors then it's a whole different 
kettle of fish. In either environment, there are 
ways to minimise noise in your recording. 

First, keep your hands off it — when 
recording, try to sit your iPod on a stable, flat 
surface. By holding the iPod you are certain 
to introduce all sorts of noise and Murphy's 
Law says those noises will occur on a crucial 
part of the recording. 

Second, the tiniest breeze can sound like 
a gale on an outdoor recording. Some 
microphones come with their own foam 
windscreens and you can even make your 
own. The noise reduction you'll gain with a 
windscreen is significant, so it's worth the 
investment if you're going to be recording 
outdoors regularly. 

Third, don’t forget the importance of actu¬ 
ally having noise. Ambient noise is crucial for 
the success of some recordings — if you’re 
making a podcast on fishing, your introduc¬ 
tory music or voiceover may benefit from 
ambient sea or river sounds. 

One easy mistake to make is to record the 
speaker in the environment they’re in. This 
may be unavoidable if you’re out at sea 
interviewing a fishing boat captain, but in 
most cases you should be able to record the 
vocals in a quiet location and then overlay 


the ambient sound as needed. It’s so much 
easier editing the vocal and ambient noise 
tracks as separate entities because you can 
lower the volume of the ambient background 
as needed. Spending the time working out 
what fits in the space available maximises 
the enjoyment for the listener. 

One final tip: record at least one minute of 
the ambient noise prior to the interview — it 
will come in handy when you’re editing the 
final product. 

Monitoring. One of the biggest mistakes 
you can make is to capture the audio at an 
inadequate volume. I've made this mistake a 
few times when recording Pro File interviews 
— I didn't take the time to set levels correctly 
because I didn't want to keep the interviewee 
waiting. Spending a couple of minutes 
getting levels right can save hours of editing 
work afterwards. The softer the input, the 
noisier the recording is going to be as 
ambient noise becomes more prominent. It's 
not even easy to fix afterwards — the more 
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you try to boost a weak audio signal, the 
more other noise artefacts creep in. 

One other key point here is balance. If 
you're recording an interview for a podcast 
where your questions need to be heard as 
clearly as the answers, then positioning of 
your iPod and microphone is crucial. Ideally 
you'll have the option for each of you to 
have a microphone but otherwise spend 


The Linux 
connection. 

If you don’t have a 2G Nano or the 
latest iPod and you want to be able to 
connect other microphones, options 
are thinner on the ground. I’ve 
searched high and low for a higher-end 
microphone made specifically for use 
with any iPod but haven’t had any luck. 
I’m talking at least the quality of a 
workhorse like the Shure SM-58 that 
would allow me to record vocals direct 
to the iPod. 

The gear recommendations above do 
have input jacks to connect an external 
microphone, but you’ll need a mic- 
preamp for phantom powered micro¬ 
phones like the ones I’m thinking of. 

One option I did come across for 
older iPods makes it possible to 
connect a standard microphone by 
installing Linux on it (see “Hot links”). 
The Recording module offered is still 
being developed but it allows both Mic 
and Line-in recording (dependent on 
the type of iPod you have). There are 
also other music creation modules 
available, from a metronome to a basic 
piano application. Venturing into this 
area is obviously very much at your 
own risk but given the ease with which 
you can re-format an iPod, you may 
have some fun as well as giving your 
iPod a lot more music functionality. 

You can even continue to use the 
default Apple OS on your iPod — 
essentially it’s a dual-boot arrange¬ 
ment. If you’re going to jump right into 
iPod recording on a regular basis, 
you’ll need to work out if the time 
involved in hacking your older iPod is 
preferable to upgrading to one of the 
newer models. 


some time getting the balance right. 

Listening to what's being recorded via head¬ 
phones is the best way to determine if your 
levels are high enough. 

Recording format. Always record the audio 
in the highest quality possible — at least 
44.1 khz/16-bit audio (CD quality). This will 
make the size of your files larger but if you 
have the room on your iPod it’s well worth it. 
A one-hour interview at CD-quality will take 
up close to 700MB. If you do need to record 
at a lower bitrate and sample rate, then 
ensuring your levels are right and any noise 
is minimised becomes even more critical. 

Gear. There isn't an enormous range of 
iPod microphones available, but the veteran 
iPod accessory manufacturers Griffin 
Technology, Belkin and XtremeMac all have 
worthy offerings. 

Griffin iTalk Pro. The iTalk Pro is a compact 
unit that attaches to your 5G iPod or 2G iPod 
Nano via the dock connector. It's not an 
aesthetically pleasing connection with the 
Nano but works just as well. There are twin 
built-in mics with full volume control. Even 
better, there's a 3.5mm jack on the bottom of 
the iTalk Pro through which you can connect 
a powered microphone directly, or a 
phantom powered microphone via a pre¬ 
amp. The 3.5mm jack will make it difficult to 
connect some of the higher-end micro¬ 
phones without using adapters. The iTalk Pro 
costs $89.95 and the local distributor is 
Powermove (03 94644999). 

Xtreme Mac MicroMemo and MemoMic. 
XtremeMac offers a double whammy in 
iPod-based recording. The MicroMemo is for 
the 2G Nano and has a detachable and flex¬ 
ible mic and like the iTalk Pro also allows 
connection of an external microphone. It 
records up to 16-bit audio at 44.1 kHz in 
AIFF format which is Runes- and 
GarageBand-friendly and has a built-in 
speaker for instant playback (you still have 
access to the headphone port as well). 
Menus and controls are accessed via your 
iPod’s screen. 

The sister product, the MemoMic, is a 
lapel microphone that connects via the 
MicroMemo’s 3.5mm input. It’s an omni¬ 
directional microphone which is pretty 
much essential for a lapel mic given its 
position below the speaker and the likeli¬ 
hood of them moving their head during 


a conversation. It comes with a 1.22m cable, 
which is ample for most scenarios, and also 
has its own windscreen with an extra one 
thrown into the package. You’ll pay $99.95 
for the MicroMemo and $39.95 for the 
MemoMic and both are available from 
Powermove (03 9464 4999). 

Belkin TuneTalk. Like the iTalk Pro, the 
TuneTalk is for both the 2G Nano and the 5G 
iPod and has similar specifications. The 
main difference is that it comes with a stand 
for hands-free operation and has a clipping 
indicator and allows for real-time gain 
adjustment, which is ideal for getting audio 
levels right quickly. The TuneTalk will cost 
you $99.95. Contact Belkin Australia on 02 
4350 4600. 



Voice Memo 


Sto P and Save 
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Which to choose? If you own a 2G Nano, 
it’s hard to go past the MicroMemo and 
MemoMic, particularly if you’re going to 
record interviews on a regular basis. For 5G 
iPod owners there’s not a lot to set the iTalk 
Pro and TuneTalk apart, though for me the 
real-time gain control of the TuneTalk makes 
the difference. 

Sound wrangling. Once you ve 
recorded the audio you want, getting it into a 
listenable shape can be a challenge. If 
you’ve been disciplined and set your 
recording levels effectively and minimised 
any noise issues, then you’re half way there. 
Importing audio. One of the best things 
about recording on an iPod is how easy it is 
to import audio. Depending on the type of 
iPod microphone you’ve chosen to use, 
you’ll either import the audio via iTunes or by 
manually dragging the files from your iPod to 
your Mac. Some options record into AIFF 
format at CD-quality which means you don’t 



Australian Macworld October 07 


need to use iTunes at all — just import the 
files into the music application of choice. If 
you do need to convert the files, then use 
iTunes to do it. Ensure your iTunes prefer¬ 
ences are set so that AIFF is the encoding 
option. Be aware that you can’t improve the 
quality of the recording by using a higher 
encoding rate than what the audio was actu¬ 
ally recorded at. For example, if you’ve 
recorded at 8-bit/22kHz and then encode 
the files at 16-bit/44.1 kHz you still have 8-bit 
quality — it’s just in the 16-bit format. 

Noise. No matter how well you’ve minimised 
noise at the time of recording, you’ll likely still 
have some work to do within your audio 
application. If you have general noise 
throughout the recording then the first step 
will be to reduce it. Even GarageBand has 
basic noise reduction options such as the 
Noise Gate and a number of effects like 
“Male Radio Noisy” and “Female Narrator" 
that can do a great job in reducing more 
general ambient room noise. Experiment until 
you’ve found the best match and get 
someone else to have a listen as well. I’ve 
previously used GarageBand’s effects to get 
rid of ambient room sound only to find that 
when I’ve played it to a couple of friends 
they’ve commented it sounded like I’d done 
the interview in a toilet. If you use audio appli¬ 
cations like Logic, Cubase and Pro Tools then 
you’ll have a larger noise reduction armoury. 
At the outset I mentioned you should record a 
minute or so of the ambient room noise 
before starting the interview. This comes into 
its own here as the better noise reduction 
plugins allow you to process that sample of 
the room noise so that the same frequencies 
are removed from the recording itself. 

Effects. Compression is one of the most 
commonly utilised effects, giving the audio a 
punchier feel. The GarageBand real instru¬ 
ments effects contain varying degrees of 
compression so again, experiment away. 
Reverb is the second common effect used. 

If your recording occurred outdoors then 
reverb may be overkill. Even with an indoors 
session, use reverb sparingly as it can over¬ 
whelm the intent of the audio very easily — 
less is more is a good rule here. 

The third commonly used and misused 
effect is EQ (Equalisation). This involves 
tweaking the different frequencies in 
comparison to each other. At its most basic 
you have bass and treble but most EQ offers 



greater control than that. A common 
misconception with EQ is that it can make 
up for deficiencies in the raw audio. The 
reality is EQ should be used to enhance a 
quality recording. 

What sort of EQ you apply is totally depen¬ 
dent on the project. GarageBand makes your 
EQ selection easier with a range of presets 
to trial. Just be aware that some EQ settings 
may add to your noise issues so monitoring 
via headphones is best throughout any 
adding of effects. After you’ve got each track 
to a level you’re happy with, consider 
applying EQ to the overall project as well — 
it may be the thing that ties the whole 
shebang together in an aural sense. If you’re 
new to EQ, there’s some good web-based 
primers on the area that have some great 
project-specific tips (see "Hot links”). 

The last word. Recording in the field 
can be one of the more exciting things with 
audio, however the unpredictability of it also 
brings lots of challenges. I don’t want to 
sound like a broken record, but there are no 
shortcuts to noise minimisation and 
adequate recording levels. If you decide to 
record audio regularly on your iPod for 
creative purposes, you’ll quickly get sick of 
the standard iPod microphone offerings and 
maybe even the iPod itself as the best 
option. That’s the beauty of the iPod as a 
recording tool — you won’t have spent a 
couple of thousand dollars to find out if loca¬ 
tion audio is a passion or a phase you’re 
going through. If it is a passion, what you’ve 
learnt is directly applicable to the next step 
up and you’re well on your way to becoming 
a knowledgeable sound recordist. ^ 
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Powerful features on the platform you love 


Avid Media Composer 

Smart. Fast. Engineered. 
Editing software for the Mac pro 


AUSTRALIA 


• ScriptSync™ — automatically synchronise source clips to your script 

• Use HD media at SD data rates with Avid DNxHD®36 

• Mix multiple formats and resolutions in the same timeline — in real-time 

• Sony XDCAM HD and Panasonic P2 workflows 

• Seamless integration with Digidesign Pro Tools 

Learn why Avid Media Composer is the most powerful editing software available on Mac. 
Call 1800 655 945 or visit www.avidaustralia.com.au 
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Hot Links 

www.windowsmobile.com 

It’s from Microsoft, but it’s not scary 

www.htc.com 

Touch 


Windows Mobile 6 


A LTHOUGH Microsoft announced 
Windows Mobile 6 in February 
there’s been a dearth of devices 
running the new mobile OS. However, that’s 
recently changed so we thought it was time 
to take a look the newest OS out of 
Redmond and what’s in it for Mac users. 

The Neapolitan ice-cream of 
operating systems. In the Microsoft 
tradition there are three version of WM6. 
Naturally, their names have nothing to do 
with their apparent functionality. All the new 
versions include Windows Live and Windows 
Mobile Update as standard components. 

Windows Mobile 6 Classic is for old-fash¬ 
ioned, unconnected handhelds with a 
touchscreen Ul. Windows Mobile 6 
Standard replaces the Windows Mobile 5.0 
Smartphone edition for connected devices. 

It doesn’t support touchscreens but IP tele¬ 
phony is an optional, new feature that can 
be offered by device makers. 

At the top of the WM6 tree is Windows 
Mobile 6 Professional. This is similar to the 
Classic version but supports telephony 
features. This is the version of WM6 that will 
be found on most Windows Mobile devices 
on the market. 

What’S new? So, what’s so special 
about WM6 that made Microsoft announce it 
in such a hurry this year? The jump from WM5 
to WM6 is much like the jump between 
versions of OS X — there are lots of new 
features but enough familiarity with its prede¬ 
cessor so that upgraders aren’t lost. 

There’s been quite a lot of tweaking on the 
contact management side of things. For 
example, when you miss a call on a WM6 
device, the caller’s picture, if you’ve got one, 
will be shown in the Missed Calls list. If there’s 
a contact in your list that you want to share 
with a friend this is made easier by Microsoft’s 
acceptance of the vCard standard so you can 
SMS a vCard to other phones. 


Share and share alike. Now that 

WM6 devices with support for 3G and 
HSDPA connectivity are hitting the shelves 
you’ll be looking for ways to use that 
connectivity with your Mac. In the past, that 
meant creating a dial-up connection on the 
handheld or phone and then using 
Bluetooth or USB to connect to the phone 
and use it as a modem. WM6 has 
dispensed with that scenario and created a 
far simpler, Mac-like, way of doing this. 

Once you’ve configured your WM6 device 
to connect to the internet you can use 
Internet Sharing to allow other, authorised 
devices to use that connection. If you’re 
planning to use Bluetooth, simply bond your 
Mac with the handheld and run the Internet 
Sharing application. It’s really very easy and 
passes the “it just works" test. 

Improved applications. WM6 

includes some significantly beefed up appli¬ 
cations. Microsoft Office Mobile boasts the 
ability to read and write Word and Excel 
documents and read PowerPoint presenta¬ 
tions. However, it can’t open Office 2007 
documents. It’s important to note that there 
are some differences in the functionality of 
Mobile Office depending on which variant of 
WM6 your device runs. For example, Word 
Mobile on WM6 Standard can’t create new 
documents and has limited formatting func¬ 
tionality. The other Office Mobile apps have 
similar, and in some cases subtle, differ¬ 
ences as well. If Microsoft ever wanted to 
find out why its customers are confused 
about what software they want or need, a 
careful look at the WM6 product strategy 
might be a good place to start. 

Outlook Mobile has been given a once 
over with support for HTML e-mail and the 
ability to retrieve large messages selectively. 
If you configure your default e-mail settings 
to retrieve only the first 4K of each message 
in order to conserve bandwidth, you can 
select a single message for complete 



retrieval rather than downloading the full 
content of all messages. 

Windows Live Messenger, as well as 
supporting Instant Messaging, provides 
access to Windows Live E-Mail (or Hotmail 
as it was known in the olden days) with 
support for rich messages, push e-mail and 
voice messaging. 

Getting WM6. If you suffered, as I did, 
through an upgrade from WM4 to WM5 you 
might be reticent to make a jump form WM5 
to WM6. However, it doesn’t seem that 
upgrading to WM6 makes devices less 
stable or slower. 

HTC, the maker of the Dopod 838Pro and 
D810, has released free upgrades to WM6. 
Palm has started offering upgrades for some 
of its WM devices as well. 

If you’re prepared to take a punt there are 
unofficial upgrades around for the Dell X50v 
and X51v, Fujitsu Loox and a few others. It 
should be noted that these “upgrades” are 
totally unsupported and may render your 
device unbootable. 

Thus far, any applications that ran under 
WM5 seem to run without problems on WM6. 

The last word. Windows Mobile 6 
does represent a significant step, if not leap, 
forward. There are plenty of improvements 
for users and upgraded devices seem to run 
faster than those on WM5. If you can get a 
free upgrade then our advice is to give it a 
shot. The Internet Connection sharing and 
improved e-mail client make this a worth¬ 
while upgrade. 
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Hot Links 

www.markspace.com 

Deep syncing 

Missing Sync 4 for Windows Mobile 


I F you’re running a Windows Mobile 
device The Missing Sync is an almost 
mandatory application for Mac users. 
While Windows users get ActiveSync or the 
Windows Mobile Device Center, Mac users 
need to look to the market place for sync 
support. Missing Sync 4 for Windows Mobile 
delivers support for Windows Mobile 6 
devices and a shed-full of sync options. 

As you’d expect, you can use Missing 
Sync to synchronise Address Book, iCal and 
task information between your handheld and 
Mac. There’s support for Entourage and, in 
addition, you can sync photos from iPhoto 
and DRM-free music from iTunes. 


® 

Hot Links 

www.pocketmac.net 

Another option 

PocketMac for 
Windows 
Mobile 5 and 6 

P OCKETMAC was the first Pocket 
PC (now Windows Mobile) sync 
solution for Mac users but as it 
hasn’t seen a significant update in a 
couple of years I thought it had gone the 
way of the dodo. However, the crew at 
PocketMac are nearing the end of beta 
testing of a new version of PocketMac 
with support for WM5 and WM6 devices. 

According to Tim Goggin, the head 
of Media Relations at PocketMac, the 
upgrade will be free to all current users 
of PocketMac. That’s good news 
although I’m not sure how many 
people have stuck with the product 
since it hasn’t been refreshed in a very 
long time. 


Missing Sync 4 has added several new 
features to its sync suite. Videos you shoot 
from your WM device can now be synced 
either back to a folder of your choosing or 
the iPhoto library. It also re-encodes DRM- 
free QuickTime video for playback on your 
handheld simply by drag-dropping onto the 
Missing Sync screen. 

Phone call logs can now be copied back to 
your Mac. This should make the task of recon¬ 
ciling your phone bill easier. The call log is also 
linked, on your Mac, to Address Book so you 
can see who you called as well as reading 
their number. If you ever need to claim back 
call expenses this will make life much easier. 


Finally, your incoming and outgoing SMS 
messages can by synced back to your Mac. 
By keeping the messages on your Mac they 
can be searched with Spotlight and free up 
space on your phone. 

The last word. If you’re running 
Windows Mobile 6 and want to sync it to 
your Mac, the Missing Sync 4 is a great 
option. It delivers plenty of functionality so 
that you can get more from your handheld. 
A full version costs $US40 for download 
with upgrades from the previous release 
$US10 less. ^ 




Hot Links 

www.stmbags.com.au 

Aussie bag maker 


STM Phantom 



S TM is an Australian company that 

specialises in making what it calls “laptop 
luggage”. That’s code for satchels and backpacks for carrying 
your portable Mac. The STM Phantom is an over-the-shoulder satchel that 
can carry a significant amount of gear while remaining comfortable and not 
weighing a tonne itself. 

The Phantom has four main compartments. On the outside are two zipped areas. One is 
quite flat and can hold A4 sized or smaller papers — handy for stuffing a few papers away as 
you’re running out of a meeting or class. The other is designed for holding all the little bits and 
pieces that accumulate in a bag. There are sections for pens, mobile phone, MP3 player and 
there’s a keyring as well. 

The main section of the bag has a separate compartment for safely stowing your notebook. 
I tested it with a 15.4-inch MacBook Pro and the fit was perfect. One problem I did encounter 
was that the top zipper had to be fully opened in order to get the MacBook Pro in and out of 
the bag because of the shape of the opening. However, this was a minor annoyance. 

The rest of the main compartment was very roomy and I was able to easily carry an A4 binder, 
notepad, the MacBook Pro’s power pack and a couple of medium-sized textbooks. 

The Phantom was comfortable to carry, as I was able to adjust the shoulder strap to the 
correct length easily. However, the buckle for this adjustment could be easily loosened allowing 
the strap to lengthen of its own accord. 

The STM Phantom is available in either 13-inch and 15-inch versions in black or red and has 
a RRP of $99 ^ 
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Hot Links 

www.squared5.com 

Home of MPEG Streamclip 

www.apple.com/au/ilife/ 

Home of the new iLife '08 

iLife '08: The video perspective 


A NEW iLife, a new batch of applica¬ 
tions from Apple for us to examine. 
This time around there are serious 
changes on the video front. For some, this is 
just what they have been waiting for. For 
others, iLife ’06 looks set to be their home 
for a while longer. Time to think about what 
you really want from your editing tools. 

iMovie ’08: very simple, very 
fast results. This is the biggest change 
we have seen yet to iMovie, and a lot of video 
lovers are going to hate it. It is a bold move 
by Apple, and what you need to see is that 
this new iMovie is not made for people who 
want to “edit” videos. This is for people who 
shoot more video than they ever have before, 
especially on all these new simple built-in 
storage cameras, and just want to grab the 
good bits and get the footage out onto a 
disc, or the web, as quickly as possible. 

Only a few transitions and title options are 
found in the new iMovie, and no effects. But 
the options that are here are deliver to the 
very high standards typical of Apple pack¬ 
ages, so your results won’t look cheap, just 
clean and simple. 

You won’t find the standard editing 
metaphors either. This is all clip-based drag- 
and-drop interaction, with similar click-drag 
trimming and selection. Very, very simple, and 
it should work well for users who don’t really 
want to spend time becoming "editors”. 

iMovie ’08 also accommodates new video 
formats found on new consumer cameras, 
including conditional support for AVCHD. It 
currently does not support DVD-based 
AVCHD footage, and AVCHD is only 
supported for editing on Intel Macs. It is also 
worth noting that in general terms, iMovie '08 
specifies support only for G5 or better 
processors. 

A smart feature for those working with HD 
footage is a “Large” import option, which 
iMovie prefers to use by default. This will 
import footage at a cut-down resolution of 


960x540, which is one quarter the file size of 
1080i video while being perfectly suitable for 
any final destination that is not returning to 
high-definition — pretty common for most 
users, especially those using iMovie. 

The greatest failure here is the continued 
inability to work with MPEG-1 video. If it is 
playable in QuickTime, why not support it at 
edit? MPEG-1 is quite common as a video 
capture format on compact digital still 
cameras, and many people who fit the bill 
for this new iMovie would be grabbing 
footage in this way. Seems a shame to see 
AVCHD gain support, but a simpler conver¬ 
sion of MPEG-1 to a suitable edit format has 
not been addressed. If you have such 
footage, there are many programs you can 
use to save your MPEG-1 to a more friendly 
format — Squared 5’s MPEG Streamclip 
(see "Hot links”) is a free option. 

Output is the biggest step forward of the 
package, with new options for uploading 
directly to YouTube or to .Mac Web Gallery. 
The export options are also displayed with a 
handy compatibility chart to make it clear 
which devices your chosen output size will 
work on. 

To keep the slightly more serious editors 
happy, Apple is making iMovie ’06 available 
as a free download to all iLife ’08 owners. 
Good if you skipped ’06, and for first timers 
this should make for a very attractive 
upgrade path — start very simple with ’08, 
then "downgrade” to the more complex 
iMovie ’06. This offer definitely covers the 
user base well, making iMovie ’08 an overall 
attractive option for getting simple results 
faster than ever before. 

iDVD ’08: subtle tweaks, 
better output. Far less dramatic is the 
update to iDVD, and given the shift in iMovie 
’08 to a less DVD-centric form of output it is 
no wonder. For those who do still want their 
DVD, the improvements are subtle yet should 
give a few reasons to make the jump. 


The overall iDVD experience is slicker than 
in previous versions, with a streamlined 
interface and the context-sensitive Inspector 
window appearing with the options you need 
when you need them. 

For many users, iDVD is all about the built- 
in themes — they give a very professional 
finish to otherwise simple videos, but only if 
you can find a theme that suits the content. 
These people will be very pleased to hear 
there are ten new animated themes on 
board. Where in previous versions there 
have been more targeted styles to the 
themes, this time there is a greater focus on 
a generic stylish finish. Customisation of 
theme elements is also improved to let you 
tweak your final menu design. This means 
more broadly appealing themes to work with 
whatever your video subject. 

Possibly the greatest addition to iDVD ’08 
is the ability to include movies in your 
slideshows. You can really lift a photo 
sequence by adding a video clip here and 
there to make something pop out, so this 
should be very exciting for the more creative 
disc builders. 

When you finally send your disc to burn, a 
new “Professional Quality” encoding option 
is found above the “High Quality” setting 
that was top of the pops in ’06. In technical 
terms, this is the difference between a 
single-pass variable bitrate encoder and a 
two-pass process. You will double your 
encoding time, but get a result that has a 
more refined edge to its colour and clarity — 
and this improved quality will be reflected in 
your slideshows too, not just your videos. 

For those who liked the DVD chapter 
marker workflow from iMovie ’06 into iDVD, 
you will be disappointed here. There is no 
chapter marker system in iMovie ’08, and 
iDVD ’08 has not had its chapter marker 
system updated. So on this front you can 
only opt for standard interval markers. If you 
want user-defined markers, you will need to 
use iMovie ’06 as your video editor. 
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Hot Links 

ati.amd.com/technology/Avivo/ 

All about ATI's Avivo technology 


© 

Hot Links 

www.red.com 

Order a RED ONE here 


New iMacs offer video tricks too 


T HE new iMac has a variety of subtle 
tweaks under its new-look skin, and 
the most interesting for video lovers is 
the new line up of graphics cards — this time 
the ATI Radeon HD range. Not only are these 
cards offering support for DirectX 10-level 
video game graphics, but that HD in the 
name makes reference to some new hard¬ 
ware support for high-definition video output. 

The graphics cards are built to deliver 
improved video decoding across some of 
the most CPU-intensive video compression 
formats in the land. This means H.264, VC- 
1, and MPEG-2 formats could all see perfor¬ 
mance benefits on new iMacs thanks to this 
GPU hardware support taking some of the 
burden off the CPU. Whether you are just 
watching back video on file or on a DVD, or 
you are working hard on an edit, the new 
hardware can offer some assistance. 

How obvious will this be in real world 
terms? The heart of the boost is all about 
better HD video playback, so it is there that 
you will see the greatest performance 
benefit. The technology behind this is called 


Avivo HD, a name given to the group of 
technologies built into the hardware to 
improve the video playback experience. The 
grunt work is done by two parts of this 
system, the Unified Video Decoder (UVD), 
and the Advanced Video Processor (AVP). 

The UVD is the part that supports 
decoding the HD video formats and is what 
tries to take the weight off the system’s 
CPU. The AVP actually works on making the 
video look as good as possible, performing 
operations such as noise reduction, de¬ 
interlacing, colour correction, and even a 
12-bit data transform to reduce data loss 
during conversion. 

We should also note that the graphics 
cards found in MacBook Pros, the NVIDIA 
GeForce 8600M GT, features NVIDIA’S video 
hardware support, PureVideo HD, so you 
can now expect many of the benefits to be 
found on most Macs. All we are waiting on is 
an update to the aging Mac Pro range of 
graphics cards to see hardware support for 
HD video on all performance-oriented Apple 
computers. ^ 


RED ONE now 
shipping 

I T’S with mixed emotions I share my last 
piece of video news with you all before 
I end my three years on this beat for 
Australian Macworld. Sad because it is 
my last, but happy because word has 
arrived that RED Digital Cinema’s RED 
ONE has officially shipped. 

When I started covering the video 
scene here, high-definition "for the rest 
of us” (in the form of HDV) was still a 
few months from hitting the market. 

Who would have guessed that just three 
years later a 4K camera would be avail¬ 
able for less than $25,000? Who even 
knew what 4K was? I really feel like over 
these three years we have genuinely 
taken a journey into the future of video. I 
hope I’ve managed to help you on your 
own journey as a video maker. 

Parting advice: Even though we talk a 
lot about HD, the rise of YouTube has 
shown us that content is still king. Don’t 
worry about what you use to shoot. Just 
shoot, and shoot often. ^ 
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By Barrie Smith 


Hot Links 

www.greggormanphotography.com 

Gorman’s web site 


Pro File: Greg Gorman — snapper 


H OLLYWOOD stills man Greg Gorman 
has, over the years, known a whole 
cast list of people: Andy Warhol, Leni 
Riefenstahl, Grace Jones, Leo de Caprio and 
more. Most of his work centres on shooting 
the publicity images for major Hollywood 
movies — “not on the set but what you see 
that ends up as the campaign." 

So he’s been around a while. Recently I 
spoke with him in Sydney, during a visit to 
PMA on a trip sponsored by Epson Australia. 

“I actually started late in digital, buying my 
first computer around 2000, believe it or not. 

It was probably a good time when I look at it 
in hindsight now. Prior to that the hard drives 
weren’t big enough, the user interfaces 
weren’t good enough, it basically took a while 
to get everything working,” he told AMW. 

Gorman got his feet wet initially by 
“playing around with the point-and-shoot 
cameras ... digital cameras back in 2000 
didn’t make a lot of sense. They didn’t have 
enough resolution and didn’t quite measure 
up to what medium format film had to offer”. 

At last, with the Canon EOS-1 Ds he finally 
had a camera that he felt “offered 35mm 



spontaneity. Since about 2002 I haven’t shot 
a frame of film." 

In his film days he outsourced his printing 
but these days he is "able to print all my own 
pictures, on my Epson printers because I 
now have everything back in my court”. 

Does a digital camera make any difference 
in a portrait sitting? Gorman says “Digital has 
made my job much easier for several reasons, 
but primarily speed. My shoots probably take 
a third the time they used to take." 

It’s quicker for his subjects and requires 
“less time for them to have to stay concen¬ 
trated. In the old days, I’d get a Polaroid that 
was a ‘killer’ Polaroid and then I’d be pulling 
my last few hairs out to make sure that the 20 
rolls of film matched that Polaroid. 

"With digital I know when I’ve got it. I’m a 
pretty straightforward shooter and once I 
know I have that digital capture I may take a 
few more liberties and try something a little 
different.” 

Does that mean he shows the subject the 
shots? “Absolutely. I have always shared my 
vision with the people I shoot. 

“Primarily I shoot with the Canon EOS-1 Ds 
Mark 2 and use all Macintosh computers with 
Photoshop and Lightroom. I’m quite keen on 
little point-and-shoot cameras too ... 

"I work a lot with strobes and a lot with 
HMIs, big 6k HMIs and obviously I shoot a 
lot of natural light and window light.” 

Gorman has a healthy business in selling 
prints of his work, mostly output with 
pigment inks but, as he explains, “obviously 
having been an analogue photographer for 
so many years I still have clients that want 
silver or platinum prints, so I do a little bit of 
both. When I have an exhibition I show silver, 
platinum print and pigmented prints.” 

He feels that most of today’s digital prints 
“will probably outlast a lot of the silver prints 
... and I think now with Epson’s new 
UltraChrome K3 ink sets, permanence is not 
an issue anymore.” 

On his subjects: "Andy [Warhol] was great 
... indirectly he gave me probably the 


of legends 



earliest major break in my career. I did a lot 
of coverage for Interview Magazine in the 
80s and Andy of course was head of the 
factory then and so I’d see Andy a lot... 

“I used to take him around to parties 
sometimes and he would like to just stand 
in the corner and just kind of observe. He 
was a real observer. He would stand in the 
corner and just kind of watch everything that 
was going on ... he’d always travel with a 
point-and-shoot camera and was always 
taking pictures.” 

“I have a really, really great print of Leni 
[Riefenstahl] ’s I got just before she passed 
away. It’s a shot of her that she took a print 
from the Olympics. A really fabulous print. I 
loved her work ... her African work ... her own 
water stuff, everything, an amazing woman.” 

Luckily, Epson ensured that Greg 
Gorman’s visit was not all work and no play 
and, as a confessed wine lover, he admits to 
having “an amazing time in the Barossa 
Valley. I found some great new wines. I saw 
probably close to 25 in the two-and-a-half 
days I was there, spending time at the 
important ones, meeting the people I like. 

I’m a real people person. I love the people 
behind the wine, that’s what’s really makes it 
interesting, the stories of the individuals. I 
had some just incredible experiences in the 
Barossa at some smaller wineries.” ^ 
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I LOVE MY MAC! 

EXTRA PEACE OF MIND 

YOUR ULTIMATE PROTECTION 



Verey I 


Anti-theft software for Mac 


_l_ The eSIeeve 

Not just your every day 
PROTECTION ! 


Special bundle Price of $99.99 


Have you ever thought what would happen if you lost your beloved Mac? 
Wondering if-only there is a way to track it? 

Now it’s possible with Verey I, ingenious & simple software that helps keep track 
of your precious machine, globally. When stolen, Verey I will start recording via a 
connected or internal video capture device (e.g. iSight) and sends an email to the 
owners predetermined email addresses. The email will contain the necessary network 
information: IP address, machine serial number, MAC Hardware Address and nearby 
wireless network, Video and Audio of the perpetrator. 


On top of the email sent, Verey I will also limit the usage of the machine by locking up the 
machine after a certain amount of time. During lock up, the machine screen will show 
details how to contact the owner and other information set by the owner. 

No subscriptions or annual fees. 


The eSIeeve originally developed by NASA to reduce the impact of excessive G-force 
that pilots and astronauts experience during take-off and re-entry. The unique feature of 
Viscoelastic Memory Foam is it’s incredible anti-shock properties. Bags made from this 
material take the shape of any object, once the weight or pressure is removed, it returns 
to its original form. Placing your valuable Apple notebook/Laptop into this foam can 

ensure a long and happy life! 


4 


Mac 

Universal 


^iworld 


Available from all major retailers :: For local resellers contact hipgizmos.com :: For more product details visit bak2u.com 
phone :: 03 9532 3300 fax :: 03 9532 3211 email :: sales@iworldaustralia.com.au web :: iworldaustralia.com.au 
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AND THE WINNERS ARE... 

• Jupiter Images Designer 
of the Year - Timba Smits, 
Fad Experiment 

• Streamline People's Choice 
Award - Tino Kuhn 

• Best Original Illustration 

- Ken Taylor 

• Best Design for Print 
Media: Creative - 

Paul Mosig, Studio Racket 

• Best Design for Print 
Media: Commercial 

- Timba Smits, 

Fad Experiment 

• Best Website Design 

- Lemonade 

• Best Animation - 

Tim Kentley, XYZ Studios 

• Best Original Photography 

- 3 Deep Design 

• Best Student Portfolio 

- Michael McKenzie 

• Best Packaging Design 

- Tony Ibbotson, 

The Creative Method 


^ p e said it was going 

■ A/ to be a big night, 

Wr Wr and we did promise 
you a fantastic affair, but no 
one was quite prepared for 
what a sensational night the 
Desktop Create: Awards 2007 
actually was. Aside from the 
great entertainment, delicious 
canapes and plenty of drinks 
there was much to raise a glass 
to. The Forum Theatre was the 
perfect venue to complement the 
magnificent event that the Create: 
Awards have become. 

The presentation itself featured 
a wonderful graphics package 
put together by the very talented 
Onion Media Group, who took 
the movie theme of Tn the 
Spotlight' and simply ran with 
it wholeheartedly. Dave Callan, 
master MC, led the whole 
production and strolled right 
through the small glitches of the 
evening with the comedic style he 
is so well-known for, only adding 
to the electric atmosphere that 
had built up from the moment the 
Forum Theatre doors opened. This 
was Callan's second year at Create: 
and we hope he will return next 
year. 

Congratulations are in order for 
the winners of this year's Create: 
Awards, whose names were kept 
under a heavy veil of secrecy 
only to be revealed on the night. 
Desktop would also like to say 
well done to the nominees and 
runners-up - there's always next 
year! 


Desktop 
Create: Awards 
2007 








DESKTOP AWARDS2007 


Principally sponsored by: 

jupiterimages 

your search ends here 



Of course none of this would 
have been possible without the 
generosity of our sponsors and 
so Desktop would like to extend 
a special thank-you to Principal 
Sponsor, Jupiterimages; People's 
Choice Sponsor, Streamline; and 
sponsors Blue Star Print Group, 
Hero Print, Ilisys, Impact Digital, 
Kodak, K.W. Doggett Fine Paper, 
Norwood, Photos.com and Wacom 
for their support. Desktop would 
also like to thank our event 
partner The InDesign Conference, 
and event supporters AGIdeas and 
Semi-Permanent. 

We also couldn't get away 
without showing our appreciation 
to our staff members, both past 
and present, who all pitched 
in and worked extremely hard 
to make the night a success 
especially Allison Levinson, Bobby 
Kuriakose, Joel Robertson, Grant 
Arnott, Jo Spurling, Dominic 
Miller, Steven O'Donnell, 
Chantelle Ford, Keely Atkins, 

Kara Mandina, Louise Ayres, Sam 
Gopal, Emma Meagher, Luke 
Mcildoon, Wynona Stovall and 
James Hynes. 

Finally, we would like to say 
thank-you to all who attended the 
Create: Awards 2007 for making 
it the fantastic evening that it was 
and we look forward to seeing you 
again in 2008! ■ 
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FREE! 


New iPod 
touches down 


•O : 

Og 


TEST DRIVE : Budget colour laser priuters I Sketchllp Pro 61 TurboSketch Studio I Toast 8 Titanium I Path Analyzer Pro Premium I Lego Star Wars II 


Subscribe 
this month 

and receive 

IMAXor 

Village/Greater 

Union movie 
ticket/s!* 


*1 year = 1 ticket, 2 years = 2 tickets 


Subscribe now: 

2 years $129 (save $38) or 1 year $79 

To subscribe: Tel: 1800 804 160 Online: www.niche.com.au/subscriptions 
Subscribe online and get $5.00 off the subscription price! 

Or simply fill in the subscription card on page 58 
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Apple and education in Australia. 


By 


Martin Levins. 


059 


Hot Links 


Truly Universal Access? 

P LAYED with this? It’s in the second-last row of your system pref¬ 
erences and looks a little like a minimalist graphics designer 
got to da Vinci’s famous "Vitruvian Man”. You know — the 
naked guy in the circle. 

Usually, the only reason that most of us visit this preference pane is 
to correct a problem caused by an accidental key combination or a 
small child (whom you probably then accused of being accidental). 
Something strange in the neighbourhood: 
reversed colours on screen, high contrast, 
strange beeps and screen flashes probably 
mean that a vision, mobility or hearing 
impaired assistant has been set. 

I don’t want to explore the Universal 
Access functionality in its “impaired user" 
context here. That really demands a careful 
assessment of the user’s needs and will be 
peculiar to that user. However, some of the 
functionality is really useful in day-to-day 
teaching, and by exploring this aspect of 
the facility, the enormous built-in assistance 
will become apparent. 

Let’s start with what it can’t do. 

Applications need to be prepped by devel¬ 
opers to take advantage of Universal Access. Apple’s developer web 
site states: “Although many Universal Access features work indepen¬ 
dent of your application, you will need to put some effort into making 
your application fully accessible to users with disabilities (a process 
that Apple calls access-enabling).” 

So, don’t expect the assistive features to work with Microsoft Word, 
because it’s not written to work with them. Not surprising maybe, but 
iTunes doesn’t work fully with all of Universal Access either. Yeeps — 
Apple ignoring its own advice to developers? Who’d have thunk it? 
Most other applications do work, however and work well. 

One of the first that the kids will discover will be parts of what Apple 
is now calling VoiceOver. Select some text in Safari or Mail or Pages, 
Go to the Application menu and choose Services, Speech, Start 
Speaking Text and listen to the dulcet tones of Bruce or Vicki. You can 
change the voice and/or assign a key combination to begin speaking, 
but not in the Universal Access pane. You control these configurations 
in System Preferences, Speech. 

You don’t have to be affected by a visual impairment to use this: 
kids with reading difficulties also benefit. You just have to let them get 
over changing the voices because they’re “funny”. Apple has installed 
so many silly voices you start to wonder if it thought this was a serious 
tool or just a novelty. 


www.lib.uoguelph.ca/services_for/students_with_disabilities/VoiceOver.cfm 

Review of VoiceOver compared to Jaws on Windows 

developer.apple.com/ue/accessibility/universalaccess.html 

The what, where, how and why of Universal Access 

cepstral.com 

Cepstral makes “realistic synthetic voices that can say anything, anywhere, 
with personality and style." 


In Leopard, the quality of these voices will be significantly improved, 
but you can purchase higher-quality voices from Cepstral (see “Hot 
links”) before upgrading if you need to. 

VoiceOver is an interesting technology: making it possible for an 
extremely visually impaired person to use their computer and 
compares favourably with Jaws, the “standard” for visual impaired 
use, only available (at great cost) for Windows. 

I’ve only touched on the power of 
VoiceOver as a technology here because 
I don’t think it’s ready for prime time, 
albeit slated to improve significantly in 
Leopard. In the meantime, if you want to 
consider extending its use beyond 
reading text out loud, have a look at the 
review in "Hot links”. 

Swap to the "Seeing” tab of Universal 
Access and note that you can use 
greyscale for those affected by Red/Green 
colour blindness, or enhance contrast for 
old monitors or bad lighting conditions. 

There’s a really useful function here — 
the zoom function. Turn it on and zoom in 
to focus on a specific area of the screen 
when presenting. You can gain finer control over the zoom in the 
Trackpad Preference Pane on a laptop, setting the zoomed part of the 
screen to move only when the cursor reaches the edge of the screen 
so you don’t make your audience or class members seasick. 

Applications may have their own zoom function of course, and this 
approach may be preferable, but Application-specific zooms tend to 
concentrate on the contents of the application’s document rather than 
its interface elements — you decide which is appropriate. 

I’ve only scratched the surface of the assistive technologies built 
into your Mac. There are lots of them, but you get the feeling that Apple 
hasn’t really focused on this functionality. Some of the features are 
poorly implemented, activated and controlled from obscure locations, 
are confusing or require activating key combinations that sometimes 
resemble launch codes for a nuclear missile. 

But, as they say, this may be “fixed in Leopard" which will bring 
support for Braille devices and closed captioning in QuickTime 
amongst other improvements. 

Universal access is not strictly universal (look up "universal” in your 
Mac’s Dictionary) but it fits a lot of needs. 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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Howto. 



By Rick LePage 





Hot Links 

www.kwdoggett.com.au 

www.finepapers.com.au 

www.australianpaper.com.au 

www.ilford.com 

www.redrivercatalog.com 

www.moabpaper.com 

www.epson.com 

www.crane.com/museo 

www.harman-inkjet.com 

www.hahnemuehle.com 

www.colortextiles.com 

www.hiromipaper.com 

Paper sources 

www.crkennedy.com.au 

Australian distributor of Ilford paper 

More than just paper 

Print on unusual surfaces 


M ANY people assume that when printing photos at home, you have to use paper 
from the same company that makes your printer. While there are certain advan¬ 
tages to sticking with the same brand — a printer’s driver is fine-tuned for the 
manufacturer’s papers — it’s not your only option. If you’re willing to experiment, you can 
find a world of alternative media types, including less-expensive glossy papers, exotic 
handmade papers, and even fabrics. The trick to using unusual papers is understanding 
which ones your printer can handle and how to adjust your print settings to get good 
results on their unique surfaces. 



Picking your paper. Here are a few 
of the papers available for ink-jet 
printers: 

Resin coated. These are comparable to 
the glossy and satin-finish papers you 
get from a photo lab. They have a plastic 
base, and are bright white with either a 
high-gloss coating or a pebbly lustre 
finish. Colour photos practically pop off 
the page, which is why resin-coated 
papers are so popular. And they are often 
less expensive than the photo papers 
printer vendors make. The low cost of 
these papers doesn’t mean 
they’re of low 
quality; I’ve 
used a 
number 
of 


resin-coated papers from companies like 
Red River Paper and Moab (see “Hot 
links”) with excellent results. 

Matte finish. Another popular option, 
these papers have a coating that absorbs 
the ink but produces no shine. They’re 
less expensive than glossy papers, so 
they’re a good choice for proofs and for 
budget-conscious printing. My favourite 
matte paper is Epson’s Ultra Premium 
Presentation Matte, which produces 
wonderful prints on just about every 
photo printer I’ve tested. Red River also 
offers nice matte-finish papers, 
including greeting cards. 

Fibre based. These papers have character¬ 
istics similar to those of traditional photo¬ 
graphic papers. Fibre papers have no 
plastic backing and use a low-gloss 
coating, sometimes labelled as baryta. The 
result is rich, deep tones, especially for 
black-and-white prints. Crane (see “Hot 
links”) offers a fibre-based paper called 

Three prints. Printing a photo on Color 
Textiles’ Cotton Voile fabric A, Hahnemiihle’s 
Photo Rag Pearl paper B, and Crane’s Maestro 
Matte canvas C produces very different textures. 


Museo Silver Rag. Harman Technology 
(see “Hot links”) also offers two excellent 
fibre-based papers, Photo Matt FB Mp 
and Photo Matt FB Mp Warmtone. The 
Warmtone paper, made specifically for 
black-and-white prints, is one of the most 
gorgeous papers I’ve used. 

Fine art. When I first started printing on 
alternative media, I would buy sheets of 
Arches watercolour paper from the art- 
supply store. Although I could get stun¬ 
ning results, the process required a lot of 
trial and error. Today, companies like 
Crane, Hahnemiihle (see “Hot links”), 
Moab, and Red River make textured and 
smooth fine-art papers designed to work 
with ink jets. Fine-art papers tend to be 
more expensive than glossy and matte- 
finish papers. 

Fabric. My wife is a quilter, and we’ve 
been printing on fabric for years. In the 
old days, we used a warm iron to affix 
muslin to freezer paper, which provided a 
stiff backing. Nowadays, many companies 
make fabric sheets, which use a similar 
combination of fabric and backing sheet. 
Most good quilt and fabric stores carry a 
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Piper Type: j 
Quality: 
Color: j 


Inkjet paper 
Digital Fine Art Paper 
Photo paper 
Specialty paper 
Brochure paper 
Hagaki 
Rigid Media 
Plain paper 


Printing done right. Unlike other 
printers, HP’s Photosmart Pro B9180 
lets you add custom paper types and 
their associated ICC profiles to the 
printer driver for easy selection. On 
other printers, you’ll have to find the 
installed paper type that best matches 
your media. 


line of ink-jet fabric. Online company 
Color Textiles (see “Hot links”) offers 
sheets and rolls of more than 14 fabrics, 
including silk, rayon, and poplin. 
Although reproducing fine details is chal¬ 
lenging - even pigment inks will bleed a 
bit - you can get fabulous results. 
Handmade. Many art stores stock a selec¬ 
tion of fine Japanese and Italian hand¬ 
made papers, which can be particularly 
fun to print on. As with fabrics, you 
won’t get fine detail, but you will get 
unique images. Hiromi Paper 
International (see “Hot links”) is a great 
place to start. 

Understanding your printer. 

Inkjet printers use one of two types of 
ink: pigments or dyes. Pigment inks 
consist of tiny encapsulated particles 
that sit on top of the paper. Dye inks, 
are absorbed into the paper and produce 
very bright images with a wider colour 
range than pigment inks. 

If your printer uses dye inks, you 
should get good results from most glossy 
and semigloss papers, as well as most 
matte-finish papers. Although some 
paper companies will steer you away 
from fine-art paper, I’ve had great results 
with watercolour paper and dye inks. 

In the past, pigment inks didn’t print 
well on glossy paper. Since then, both 
the printer manufacturers and the paper 
companies have worked hard to resolve 
this problem. Still, pigment inks tend to 
produce the best prints on papers with 
dull finishes, such as matte, fibre, and 
fine-art papers. They also work well on 
fabrics and handmade papers. 

You should also check the manual to 
see whether your printer can handle 
thick paper. Many inexpensive photo 
printers can’t, and trying to jam thick 


fine-art paper through your printer can 
result in smeared ink or, worse, a 
damaged print head. Some fine-art paper 
companies offer thinner versions of their 
most popular papers. Hahnemuhle, for 
example, makes a thin version of Photo 
Rag - one of my all-time favourites - 
that works nicely with my low-end 
Canon and Epson photo printers. 
Choosing your print settings. Since most 
printer companies list only their own 
papers in the Print dialog box, deter¬ 
mining which print options will work best 
with other papers can be challenging. 

If you’re using Adobe Photoshop, 
Photoshop Elements, Photoshop 
Lightroom, or Apple’s Aperture, your 
best option is to use an ICC colour 
profile for the paper. A profile is like a 
key that translates the colours in your 
image into colours that the printer is 
capable of outputting on a specific 
paper. While it’s possible to make your 
own colour profiles using a spectropho¬ 
tometer and software that reads colour 
patches from a test sheet, most paper 
companies offer ICC profiles for popular 
photo printers. Simply download the 
appropriate profile and place it in the 
/Library/ColorSync/Profiles folder. When 
you’re ready to print, select the appro¬ 
priate profile from the colour-manage¬ 
ment options in your program. In Adobe 
applications, you will also need to turn 
off the printer’s colour-management 
setting in the Print dialog box. Then 
choose the paper type that’s closest to 
the paper you’re using. 

If you have Hewlett-Packard’s 
Photosmart Pro B9180, the process is 
much easier - the printer lets you install 
settings for alternative papers and their 
ICC profiles into the print driver, which 
is the way all printers should work. 


Working without profiles. If you don’t 
have a profile for your paper, or if 
you’re using a program (such as Apple’s 
iPhoto) that doesn’t let you choose a 
specific ICC profile, getting a good print 
may be a process of trial and error. 

First, examine the paper types listed in 
the printer’s driver for the closest match 
- both in finish and in thickness - to 
your new paper. For example, if you’re 
tiying a new semigloss paper on an 
Epson printer, your best place to start is 
by selecting Premium Luster from the 
Media Type pop-up menu in the Print 
dialog box. If you’re using a thick paper, 
and you aren’t sure if one of the installed 
paper types is appropriate, check its 
settings for a Thickness or Platen Gap 
option, which controls the distance 
between the print head and the paper. 

For some papers, you might also want 
to check the driver for a way to alter 
how much ink the printer lays on the 
page. With handmade papers and fabric, 
I often slightly reduce the Ink Volume 
(on HP printers) or Color Density (on 
Epson printers) before running a test 
print, and then increase as needed. 

It’s rare that you’ll get perfect prints 
the first time with this method. Continue 
playing around with the printer driver’s 
settings until you have something that 
works well for your chosen paper type. 
Then save that setup as a preset in the 
Print dialog box so you can use it over 
and over again. 



You don’t have to go looking around 
the world for specialty inkjet paper. 
K.W. Doggett, an Australian-based 
manufacturer of fine papers, recently 
acquired Jaeger Fine Papers, another 
Australian maker, and now operates 
out of Rhodes, in Sydney’s inner west. 
Also worth a look is Monograms fine 
papers, a Brisbane-based supplier of 
both Australian and overseas-made 
fine paper. For more workmanlike 
tasks that still require a special touch, 
check out Australian Paper, part of the 
PaperlinX group. See “Hot links” for all 
of these. 
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Howto. 



By Brian Jepson 





<D 

Hot Unks 

www.parallels.com 

www.vmware.com 

Virtualisation tools 

www.conexus.com.au 

Local supplier of Parallels Desktop 

www.pica.com.au 

Local distributor of VMWare Fusion 

www.ubuntu.com 

Get yer Linux right here. 


More than Windows 

Run Linux on your Mac 

B Y now, you know that you can run Windows on an Intel Mac, using either Apple’s 
own Boot Camp or a virtualisation program like Parallels Desktop or VMware 
Fusion. But those virtualisation programs don’t just run Windows: they can also 
run Linux (or any other Intel-compatible operating system) on your Mac. Here’s how. 


Get the software. Both VMware and 
Parallels are available as free, time- 
limited downloads. The most significant 
difference right now is that VMware 
offers clipboard integration, so it’s easier 
to cut and paste items between Mac OS X 
and Linux; it’s only a matter of time 
before the Mac version of Parallels 
supports full clipboard integration, too. 

Once you’ve installed your virtualisa¬ 
tion software, you need to get Linux. 
While there are many Linux distribu¬ 
tions to choose from, I recommend 
Ubuntu (see “Hot links”). Out of the box, 
it offers a clean, well-tested set of Linux 
applications, utilities, and functionality. 
Choose the Desktop Edition of the 
Standard Personal Computer version (for 
x86) of Ubuntu 6.06 LTS. 

Before you install Ubuntu, make sure 
your hardware is ready. I think that 2GB 
of RAM is a minimum; you’re also going 
to want at least 8GB of free space on 
your hard drive. 

Set up virtualisation. Your next 

steps depend on the virtualisation 
program you’ve chosen. 

VMware Fusion. Launch VMware Fusion 
and click on the New button. In the New 
Virtual Machine Assistant, click on 
Continue. In the next screen, choose 
Linux as your operating system, specify 
Ubuntu, and click on Continue. 

When you’re asked to choose a location 


for the virtual machine, pick a drive 
with sufficient free space and click on 
Continue. You’ll also be asked to 
choose the size of your Virtual Hard 
Disk; 8GB is good. 

In the next screen, click on Use 
Operating System Installation Disk 
Image File, select None: Other, and 
choose the Ubuntu ISO that you down¬ 
loaded. Click on Finish to boot Ubuntu. 
Parallels Desktop. Launch Parallels and 
click on New. When the OS Installation 
Assistant appears, select Typical and Next. 
Set OS Type to Linux and OS Version to 
Ubuntu Linux. Then click on Next. 

Give the virtual machine a name; if 
you want to choose a specific location for 


it, click on More Options and specify the 
drive. When you’re done, click on Next. 

You now pick your performance 
options. If you plan to run other Mac OS 
X applications while you’re running 
Ubuntu, make Mac OS X faster. If you 
plan to run Linux all by itself, go ahead 
and let the virtual machine hog your 
computer’s resources. 

You’ll now be prompted to insert the 
Ubuntu disc. If you’re installing from 
the ISO image, click on More Options 
and select it. Click on Finish. 

Parallels has trouble displaying 32-bit 
colour in Linux, so click inside the 
Ubuntu window as soon as it starts 
booting, and press F4 when you see the 




_ j Ubuntu Linux - Parallels Desktop 


VGA 

640 x 400 x 16 
640 X 400 x 24 
640 x 480 x 16 
640 X 480 X 24 
800 X 500 X 16 
800 X 500 X 24 


800 x 600 x 16 


1600 X 1200 X 24 


CD 

■ 

m 

► 

\m 

u 

44 


F2 Language F3 Keymap F4 VGA F5 Accessibility F6 other Options 


Click inside OS Window to capture mouse 


ra u ° 


Configuring 
graphics. To 
make sure the 
Ubuntu 
desktop 
displays 
correctly in 
Parallels, press 
F4 as the Linux 
OS is booting 
up and select a 
16-bit graphics 
mode. 
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message “Start or install Ubuntu.” From 
the text-mode menu that appears, use 
the arrow keys to select one of the 16- 
bit graphics modes (such as 
800x600x16), and then press enter. Press 
enter again to boot Ubuntu. 

Install Ubuntu. Whichever virtuali¬ 
sation program you’re using, after 
Ubuntu boots up you should see the 
Ubuntu LiveCD desktop. 

As soon as you click inside that 
window, the virtual machine’s cursor 
should start responding to your mouse. 
Double-click on the desktop Install 
icon. Choose your language, time zone, 
and keyboard layout. You’ll then be 
asked to partition your disk. Don’t 
worry — you aren’t partitioning your 
real hard disk, just the virtual one. Tell 
the installer to erase the entire disk, 
and click on Forward. 

The installer will then ask you a few 
questions to set up your user account on 
the Ubuntu system. After that, review the 
install settings and, if you’re happy with 
them, click on Install. When installation 
is finished, you’ll be prompted to restart 
Ubuntu. After it restarts, you can log in. 

Tweak your setup. You’re not quite 
done yet: you’ll need to tweak your 


setup so you can use your Mac’s optical 
drive, and cut and paste text and share 
files between the two OSs. 

To start, in Ubuntu go to System: 
Administration: Synaptic Package 
Manager, and enter your Ubuntu pass¬ 
word. Click on Search, find the package 
named build-essential, and mark it for 
installation. Next, click on Mark All 
Upgrades, and then on Apply. 

VMware Fusion. Right-click on the icon 
for the Ubuntu ISO image on your 
virtual machine’s desktop and choose 
Eject. From VMware’s menus, select 
Virtual Machine: CD/DVD: CD/DVD 
Settings. Select the Specify Physical 
CD/DVD Drive radio button, and then 
choose your CD drive from the drop¬ 
down list. From Ubuntu’s menus, choose 
System: Quit: Restart. 

After Ubuntu restarts, log in and, 
from VMware’s menus, choose Virtual 
Machine: Install VMware Tools. After a 
short delay, a window should open up 
on your desktop showing two files, one 
of them a tar.gz file. Double-click on 
that, and then click on Extract. Save the 
file to your home directory and close 
the windows. 

Within Ubuntu, select Application: 
Accessories: Terminal. There, type cd 
vmware-tools-distrib, press enter, 


Sharing files. With Windows File Sharing 
turned on in OS X, you then connect to the 
shared drive from Ubuntu by entering your OS 
X user name and password. 

and type sudo . /vmware--install 
.pi. You’ll be asked for your Ubuntu 
password, so type that in. The installer 
will ask you a lot of questions: accept 
the default answers by pressing enter 
until you get to the question about 
display resolution. Choose the one you 
want and press enter. You should see the 
message “Enjoy, the VMware team.” 
Parallels Desktop. To enable Parallels to 
use your Mac’s optical drive, choose 
Devices: CD/DVD-ROM 1: Default 
CD/DVD-ROM. 

Then select Actions: Install Parallels 
Tools from the Parallels menu. You’ll get 
a brief set of instructions. Within Ubuntu, 
open a Terminal session (again, by 
selecting Application: Accessories: 
Terminal.) At the prompt, enter sudo 
mount /media/cdromO and provide 
your Ubuntu password when prompted. 
Next, type the command cd /media/ 
cdromO followed by sudo sh paral- 
lels-tools. run. When those 
commands are done running, reboot your 
virtual machine by selecting System: 

Quit: Restart from the Ubuntu menu. 

Share files. To share files between 
Ubuntu and Mac OS X, you first need 
to turn on Windows file sharing in Mac 
OS X. 

Within OS X, go to the Sharing prefer¬ 
ence pane. Choose the Services tab, select 
Windows Sharing, and click on the Start 
button. Before you leave, note the IP 
address that OS X says you’ll need to use. 

That done, go to Ubuntu and click on 
Places: Connect To Server. From the 
Service Type drop-down menu, select 
Windows Share. Enter the IP address of 
your Mac in the Server field and your 
Mac user name in both the User Name 
and Share fields, and then click on 
Connect. An icon for the connection 
should appear on the Ubuntu desktop. 
When you double-click on that icon, 
you should be prompted for the pass¬ 
word you use to log in to OS X. You 
should now have access to your Mac’s 
home directory from within Ubuntu. ^ 
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How to. 


By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 

Each month, STM (02 8338 0222) 
gives an Evolution backpack 
valued at $150 to the Australian 
Macworld reader who sends in the 
most intriguing Help folder query. 

Evolution is the next level in 
laptop protection, presented in a 
comfortable, easy to use backpack 
large enough to accommodate a 
15-inch laptop. 

This is the first laptop bag that 
completely hides your laptop. Open 
the bag and you cant see it in 
there. The concealed laptop 
compartment looks like an inside 
wall of the bag, and the suspended 
foam cell provides protection on all 
sides. Not only does Evolution 
protect your laptop from the 
elements, but also from thieves — 
because nobody will know you're 
carrying a laptop except you. 

Like most STM bags, Evolution 
has waterproof zippers, but STM 
has added a built-in rain cover for 
your bag and reflective accents to 
provide even greater protection. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Evolution 
backpack. All queries and 
solutions are the sole property of 
Niche Media. * 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 




Hot Links 

www.cosmicsoft.net/emlxconvert.html 

emlx converter 


STM Query of the month 

Microsoft versus Microsoft 


■ I frequently have to send 
Microsoft Word files to 
people using PCs with 
Windows XP. I have had 
complaints that they receive 
two files, the one I sent and 
another very small file with 
the same name, and they 
cannot open either. 

If I send the file in .rtf 
format they can open it. This 
problem seems to occur 
particularly with people using 
Outlook Express. 

Ken Faulkes 
Morisset Park, NSW 

The likely cause of this (and the 
reason .rtf) works, is that any 
non-plain text file needs to be 
encoded before being sent over 
the internet (which also 
increases the attachment's size 
in transit, but that's a different 
matter to what's happening for 
you). This encoding is not being 
interpreted correctly at the PC 
end (or the encoding system is 
not properly recognising that it's 
a Word document and including 
that piece of information). 

RTF (Rich Text Format) works 
because it is really just plain text 
with special tags in it to encode 
the formatting information such 
as character and paragraph 
style information, so it doesn't 
need to be encoded into a plain 




text-compatible format. The 
other nice thing about RTF is 
that it doesn't carry Word macro 
virus payloads, so can be a nice 
safe alternative when sending 
files to PCs as well. Also, every 
single version of Word knows 
how to handle RTF files, so it's a 
version-neutral way to send 
files, too. However, you don’t 
want to use RTF, so let's get 
back to the sending of native 
Word documents. 

First, you'll want to make sure 
you include the .doc extension 
in the filename of the file your 
sending. This will make sure the 
PCs will know what sort of file it 
is, and the encoding system 
can add the appropriate tags to 
the encoding information to tell 
the receiving computer what 
sort of file it is. Newer PCs (or at 
least, newer versions of the OS 
and/or Office suite) can 
recognise Word documents 
even without the .doc extension, 
so this may be why the results 
vary so much. 

You'll also want to choose an 
encoding format which is PC- 
friendly. If you're using Mail, tick 
the "Send Windows Friendly 
Attachments" box in the Attach 
Documents dialog box A. If 
you're using Entourage 2004, 
Open the Preferences (Mail & 
News Preferences in Entourage 
X), then click on Compose, and 
choose "Windows 
(MIME/Base64)" from the 
"Encode for" popup menu B. 

Once you make sure you 
have the file extension and 
encoding options set right, you 
should be able to send 
attachments to PCs to your 
heart's content. 
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Mass import of e-mails 



■ I have recently experienced 
the pain of having a corrupted 
hard drive, after attempting to 
install Windows XP in Boot 
Camp. My pain was that I had 
not recently backed up my 
data. 

After the file recovery process, 
which left files in folders 
associated to their file format, I 
attempted to import my 
recovered e-mails into Mail 
v2.1.1. The individual e-mails 
couldn't be imported into the 
Mail, as it quoted the file 
format was wrong. They could 
all be opened individually, but 
not imported as a whole. 


All of the e-mails have an .emlx 
format, and the import mail 
facility within the Mail 
application only imports actual 
mailboxes. 

Is there anyway of converting 
all of the e-mails to a mailbox, 
instead of importing 3500 e- 
mails individually? 

Andrew Watts 
via internet 

Luckily (?!), you're not the only 
one who has had this problem, 
Andrew— I say luckily because 
it means someone has written a 
utility to perform just 
the task you ask for 
— converting .emlx 
files to a .mbox file 
ready for import into 
Mail.app. It goes by 
the rather 

appropriate name of 
"emlx to mbox 
Converter" (see “Hot 
links”), and is a 


simple drag and drop 
application — download it, copy 
it to your hard drive, start it up, 
and then drag your .emlx files 
into its window A. 

Click on the "Save mbox..." 
button, select a suitable location, 
and then the resulting .mbox 
folder can be imported using the 
"Import Mailboxes..." functionality 
of Mail.app. 

Be aware, however, that this 
tool doesn't distinguish 
between sent and received e- 
mails, and that all e-mails will 
be shown as unread, 
unflagged, 
uncoloured, etc. — 
but it's better than 
nothing, emlx to 
mbox Converter is 
donationware, so 
if it's worth 
something to you, do 
the right thing and 
click the "Donate via 
PayPal" button. 


X Tigtr Mill v2) to _ 

an old standard, .mpooaslt b» tlrmt any 
progra-n). Drag tn« «i*lx files (found in -/ 
bbrary/Mail) on pv 


- 291306.emlx 
k 291355.emlx 
k 291319.emlx 
k 294778.emlx 
k 291334.emlx 
k 291336.emlx 
k 291357.emlx 
k 291344.emlx 
k 294766-emlx 
k 291347.emlx 
k 2913S l.emlx 
k 291339.emlx 
k 291329 emlx 
k 291300-emlx 
k 791312.emlx 


Disconsolate 



■ From my console.log: 
Description:User events log 
Size:19.26 KB 
Last Modified:3/08/07 
10:39 AM 

Location:/Library/Logs/Consol 

e/501/console.log 

Recent Contents:... 

Bridge CS3(451,0xa000ed88) 
malloc: *** Deallocation of a 
pointer not malloced: 

0x11729f49; This could be a 
double free(), or free() called 
with the middle of an 
allocated block; Try setting 
environment variable 
MallocHelp to see tools to 


help debug 

What would I have to do to set 
this MallocHelp environment 
variable to help debug 
messages? On a related note, 
what do I have to do to correct 
this problem listed in my logs: 
Barry-Ryans-Computer cp: 
error processing extended 
attributes: Operation not 
permitted. 

Barry Ryan. 

Aberfoyle Park, SA 

Well, Barry, I'm afraid that Bridge 
CS3 message isn't meant for 
average Joes like you and me — 
it's directed at the programmers 
who wrote the application 
because it's their code which the 
console log is complaining 
about. In this case it's 
complaining about 
m(emory)alloc(ations) problems. 
The message above is saying 
that Bridge CS3 is trying to free 


up some memory that isn't 
currently allocated by it. 
Unfortunately, there's nothing 
you could do about it other than 
sending a report to Adobe, and I 
don't know whether setting that 
environment variable and 
sending the resulting additional 
output would give them a heap 
of useful information. 

As for the second error 
message, it's most likely just a 
warning from the periodic scripts 
run in Mac OS X — one of these 
scripts copies a file called 
/dev/null (which is actually a 
"device" in Unix parlance) which 
is an empty file, so copying it to 
another file will make that new 
file an empty one. /dev/null has 
no extended attributes (such as 
a resource fork), hence the 
warning. No functionality is 
broken by this, it's just an odd 
little sidenote in the operation of 
your Mac. 
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Patience is a virtue 

Microsoft 

Reader tip 

■ In Help folder 09.2007, a 
reader asked about the play 
count on iPods and it not 
updating on iTunes. The 
iPod’s play count will 
update on iTunes as long as 
the song has played in its 
entirety on the iPod. 

Most iPod users believe that 
play count happens when 
you play a song, but most 
users click the next track 
before the song completes. 

I am the owner of a few 
iPods in all forms and 
generations and I have no 
problem syncing any of my 
play counts. 

Also note that if you click 
next on the iPod within a 
certain time at the 
beginning it will be added 
on the "Skip Count". The 
play count and skip count 
are great for making ideal 
"Smart Playlists". 

Dean Redding 
Raby NSW 


Each month, Microsoft 
gives a free Notebook 
Optical Mouse valued at 
$70 to the Australian 
Macworld reader who 
submits the best tip. Sized 
for mobility and designed to 
be noticed, Microsoft 
Notebook Optical Mouse 
3000 offers great comfort 
for either hand and is 
always good to go. E-mail 
your tip, together with your 
name, address and 
phone number, to 
matthew.powell 
@niche.com.au All 
reader tips published 
become the sole 
property of Niche Media. 
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Navigating the file 
manager 

Beginners 
start here 

■ For anyone who has used 
Mac OS X for any length of 
time, the use of the Open 
and Save dialog boxes is 
generally second nature. 
However, there are some 
oddities about these dialog 
boxes, which can make 
using them difficult for new 
users whether from a 
Classic Mac background or 
a Windows one. One of 
these oddities is what I think 
is the worst user interface 
element in the whole of Mac 
OS X (especially for Mac OS 
X newbies). 

I'm going to deal with this 
monstrosity up front — even 
if it is a relatively small item, 
it can cause grief out of 
proportion to its size. Apple 
hasn't even given it a proper 
name, only referring to it in 
one of the Mac Help pages 
as "the triangle button". This 
is the little button next to the 
name field in a Save dialog 
which, by default, points 
down A. 

What this button does is 
toggle between an 
expanded Save dialog box 
B, allowing a more rich 
selection of save locations, 
and the default limited 
choices Save dialog box. 
What's my problem with this 
button? It's inadequately 
labelled as far as its 
function or state is 
concerned and it finds itself 



by default in a state few 
users want. Because of the 
inadequate labelling, it's 
unclear how to escape from 
this limited context, 
resulting in user frustration. 
In this unexpanded mode, 
you can only choose from 
the popup menu for a save 
location (such as 
Documents, or Desktop) — 
you can't choose a 
subfolder of any of these 
locations, so a truly 
organised filing system is 
impossible without clicking 
on this unlabelled triangle 
button. Although you can 
use the items in your Finder 
Sidebar from this menu, it's 
highly unlikely a user will 
have all of their desired 
save locations pre-set in the 
Sidebar. 

Click on this little gem, and 
a whole world of 
possibilities is presented. It 
is the key to the wondrous 
features of the Save dialog 
box (and its cousin, the 
Open dialog box) which will 
now rightly take their place 
as the proper subject of this 
article. 

The first thing most users 
notice in the expanded mode 
is that they can navigate 
more effectively by choosing 
subfolders. Although the 
default expanded 
view is column view, 
you can click on the 
list view icon (the 
four horizontal lines) 
to change to list 


view. Unlike the Finder's list 
view, there are no disclosure 
triangles next to folders to 
expand their view — you must 
double-click on them to 
navigate into them C. 

The sidebar items have also 
moved from the pop menu to a 
small version of the sidebar 
within the dialog box — this 
sidebar can be resized or 
removed by dragging the little 
dot between it and the list or 
column view D. However, if you 
hide the sidebar in this way, its 
contents are not put back in 
the popup menu. You can 
bring it back by dragging the 
dot back to the right. 

As you navigate around, you 
can use the Back and Forward 
buttons to go through the 
folders you've been looking at 
during the current save 
operation, similar to the 
operation of the Back and 
Forward buttons in the Finder. 
The search text field allows you 
to find folders with your search 
terms — this search can be 
performed over the whole hard 
disk, within the user's Home 
folder, or within the currently 
selected folder. 

If you've already navigated to 
the folder you want to save to 
in the Finder, you can save 
yourself from having to 
navigate to that folder again in 
the Save dialog by dragging 
the folder's icon from the 
Finder into the Save dialog — 
the dialog will jump to that 
folder so you can save within it. 




Open dialogs are already in 
the equivalent of the 
expanded mode, because 
you have to be able to see 
the contents of the folder 
you're currently viewing, so 
there is no triangle button in 
an Open dialog. 

The other buttons and 
areas, such as the sidebar, 
view icons, Back and 
Forward buttons and 
Search fields all work very 
similarly (the search field 
will not just look for folders 
in the Open dialog, but 
files as well, E. You can 
also drag files to an Open 
dialog box to select the 
file, rather than being 
limited to dragging folders 
to navigate to them (though 
you can still do this, too). 
These simple tips (and the 
pressing of such a 
nondescript button) can 
make saving in Mac OS X 
a much more pleasant 
experience. You'll have to 
click on that triangle button 
in each application, but 
once you have, the 
expanded view will remain, 
and I suspect most of you 
will never want to leave 
it again. 
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Run Windows on your 
Intel Mac without 
rebooting! Use two 
processors at the same 
time, run select 3D 
games and utilise 
USB 2.0 devices! 


20" 2.0GHz/ 
1GB/250GB 


20"2.4GHz/ 

1GB/320GB 


24"2.4GHz/ 

1GB/320GB 




24"2.8GHz/ 
2GB/500GB 


Porsche P3 

FireWire & ^3 
USB 2.0. 


d2 Quadra 

FireWire 800/400, 
USB 2.0 & eSATA. 


Raise your notebook 

screen to meet eye level for 

better posture and viewing. Made of a single 

solid piece of aluminium that _ 

matches the MacBook Pro's Biifl Ui 

silver-anodized finish. $9 


320GB 


500GB 


750GB 


500GB 


Istei Hil Kfrafta 11 hu 


LightSpeed 2 is a ground¬ 
breaking, next-generation 
Point of Sale system for 
Mac that offers retail 
stores comprehensive and 
easy-to-use retail tools in 
an iTunes-like Browser, 
and an innovative'floating' 
POS interface designed 
for high-speed, error-free 
checkout. Run on a single 
Mac or in a multi-user 
retail environment. 




LightSpeed 


Care for your 
Mac with a fun, 
colourful, protective sleeve. 


• Easy-to-use 

• Powerful business and inventory tools 

• Reliable multi-user SQL database 

• Supports barcode scanners, receipt 
printers and cash drawers. 

Call us to learn more about 
LightSpeed for Mac . 


For MacBook 13 J 


For MacBook Pro 15' 


STREETWISE 


STREETWISE 


Streetwise 


.com.au 


STREETWISE SOFTWARE P/L 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 


Authorised 
Solutions Reseller 



Ph: (03) 9818 2100 826 Glenferrie Rd, Hawthorn Victoria 

Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 

Prices and specifications correct 30/8/07, but may be subject to change without notice. Errors and omissions excepted. 


Divine Design Creative Services (03) 9387-2797 
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Readme. 


Reviews of the latest computer books. 



Hot Links 


Just my type 


New Vintage Type — 
Classic Fonts for the 
Digital Age is a font fanatics 
delight. At nearly 200 pages with 
400 illustrations in full colour this 
book styles itself as “a critical survey 
of how modern artwork uses old 
type to evoke another time and 
place". Or in the ironic words of 
American type designer Frederick Goudy, "those old guys stole our 
best ideas”. 

Organised into five chapters by historical era the book lets the 
illustrations do the talking. Pomp and Ornaments looks at type from 
the Victorian age, Slabs and Gothics illustrates the wood type era, 
Fashion and Flourish moves us into the Art Deco period, Modernism 
is covered in the chapter titled Austerity and Monumentality and 
finally the Eccentric movement is portrayed as Excess and 
Idiosyncrasy. Each chapter begins with a brief essay, which covers 
the essential features of the typefaces under review and how they 
can be translated from the historical setting into contemporary situ¬ 
ations. Each illustration is accompanied by brief notes, which first 
describe the style, then note the main fonts used, with design, 
photographic and publishing credits. A great design reference or a 
brilliant present for someone who just might be your type. 

Take Control — the Mac 
OS X Lexicon is down the price 
scale somewhat — a $US15 ebook. 
OK, so you’re already comfortable 
with metadata, hypertext and public 
key encryption. Even so, the authors 
argue you might still enjoy finding 
out where the term spam came 
from, what an 8x CD speed is eight 
times faster than, and what planet 
an Ogg Vorbis comes from. And do you know the difference 
between a dual-layer and a double-sided DVD? And is either one a 
Blu-ray? 

The book is simply organised into alphabetical chapters. A 
hyperlinked alphabet A-Z runs down the right hand side of each 
page so you can move around quickly, in addition each chapter 
starts with an active list of contents. Further hyperlinks abound 
within individual entries and margin icons take you beyond the 
book — if you’re online. The definitions are concise, often witty but 
authoritative and lightly illustrated with cute graphics. This lexicon 
makes great use of some of the technologies it describes. Get it 
and impress your friends. 


Author Andy Baird & 

Sharon Zardetto 
Publisher TidBITS Publishing 
ISBN 1-933671-30-0 

RRP $US15.00 


Take Control 

Thc MocCeXL^con 


Author Steven Heller & 
Gail Anderson 

Publisher Thames & Hudson 


ISBN 9780500241370 
RRP $75.00 



www.takecontrolbooks.com/ 

Take Control series 

sketchup.google.com 

Google’s doodle tool 

www.apple.com/ilife/tutorials/ 

Get more from iLife at the source 


Google SketchUp for 
Dummies is a great way to get 
acquainted with this powerful piece 
of software. Author Aidan Chopra 
has designed this guide for people 
with little or no 3D modeling experi¬ 
ence. Fie doesn't claim to show you 
everything that SketchUp can do but 
focuses primarily on modeling build¬ 
ings because this is SketchUp’s 
strongest suit. In the first of five parts Chopra, covers the basic 
concepts and does a quick run through with the software. Part two 
is the real hands-on section, which will have you constructing build¬ 
ings with stairs and roof, extruding more complicated shapes and 
modeling with photographs. Part three shows you how to present 
your creation in a variety of ways and adding light and shadow. Part 
four deals with various modes of sharing. Plere you will learn how to 
work with Google Earth and the Google 3D Warehouse, how to print 
your work and, for those with the Pro version, how to export to other 
modeling software. Part five, the Dummies traditional part of tens, 
gives you ten SketchUp problems and their solutions, ten invaluable 
plug-ins, extensions and resources and ten ways to further expand 
your knowledge, with or without your wallet open. This book really 
adds value to an amazing free piece of software and is about as 
painless an introduction to the world of 3D modeling as it gets. ^ 



PS. If you haven’t yet got into iLife ’08, Apple has 
made for you a series of ten or more nifty tutorials on each 
member of the suite. Each runs for about two minutes with 
high quality video and sound, so you’ll need a fast connec¬ 
tion. In iPhoto you get a great overview of the new Events 
organising feature. iMovie includes the new Video Library 
feature and the growing number of output options. iDVD, 
seemingly the poor cousin in this iLife upgrade, just gets 
the basic treatment. In GarageBand you’ll get a demo of 

the new Magic 
GarageBand feature 
while iWeb tutorials will 
get your page up in no 
time complete with 
photos movies, blogs 
and podcasts. 



Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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Triple Interface 


HipfiizmoS 

Sarotech 2 year Warranty on all Sarotech casing 1 5 years Warranty on Hard Disk Drives 


• 2006 Venture Design Award 

2.5” Multimedia Player DVP-260 

Play your Video and Audio files anywhere you go 
Powerful Car AV System | Compact & Stylish | Control Buttons 7 
different modes | Perfect 5.1 Ch surround sound 
Supports various video formats AVI, DAT, MPG, VOB, ISO, IFO etc 
Built in FM transmitter | Also works as a USB 2.0 storage device 


3.5” Hardbox e-SATA, Firewire 800 & USB 2.0 

Luxurious design with advanced aluminium | Oxford 924 Chipset 
Built in Power Supply | Up to 1.5Gbps | Fanless - low noise 


Hip Gizmos is proud 
to welcome Stardom 
to our extensive 
range of products. 

Visit hipgizmos.com 
for more Stardom products. 


Stardom SR3600-2S-WBC 

Supports RAID Level 0 and 1 • Auto rebuilding function 
enables you to backup the hard disk off-line or on-line 
Supports eSATA interface • Accomodates 2 x 3.5" SATA HDD 
Accomodates 1TB under RAID 0 configuration 
Supports Hot-Swappable • Plug & Play Removable Tray 
Module Design • System Automatic Detection - Detects 
failed HDD/ Temperature and Fan. Notification via LED 
Buzzer, LCD Display and GUI software • No Driver is required 
Aluminium material for prevention of overheating 
Economical solution 


aSi 




Stardom SR3620-2S-SB2 

Supports RAID Level 0 and 1 • Auto rebuilding function 
enables you to backup the hard disk off-line or on-line 
Temperature and fan status indicator • Supports eSATA interface 
Accomodates 2 x 3.5" SATA HDD • Supports Hot-Swappable 
Plug & Play Removable Tray Module Design • No Driver is required 
Aluminium material for prevention of overheating • Economical solution 


jj:5: HardBox 

Portable Hard Disk Drive 


Sarotech For stockists and all enquiries phone | 03 9551 8760 oblQS 

web | hipgizmos.com email | sales@hipgizmos.com fax | 03 9551 8765 ° ) 


All trademarks or registered trademarks are property of their respective owners. Errors and omissions excepted 


































My Mac Australia 

Spring Sale! 
Mac Pro 



Premium 

Reseller 



Limited offer on Mac Pro 
and Cinema Display pricing 

Apple Cinema Display 20" $835 

Apple Cinema Display HD 23" $1,309 

Apple Cinema Display HD 30" $2,619 

Mac Pro AppleCare $370 


Mac Pro Dual 2.0Ghz Intel Xeon 

1GB RAM, 250GB Hard drive 

$3,309 

Mac Pro Dual 2.66Ghz Intel Xeon 
1GB RAM, 250GB Hard drive 

$3,779 

Mac Pro Dual 3.0Ghz Intel Xeon 
1GB RAM, 250GB Hard drive 

$5,029 

Mac Pro Quad 3.0Ghz Intel Xeon 
1GB RAM, 250GB Hard drive 

$6,069 


*Free shipping Australia wide on Mac Pro, Display deal. 


.— Advantage Training — Service 

For beginners or advanced, we have Service repairs for all modern Macs, 

comprehensive training available to warranty iPods, iPod battery 

get the most out of your Mac. replacements, AppleCare service 

For more information visit. hardware support and on-site setup. 

www.mymacaustralia.com.au 

V_/ 

My Mac Australia 
Flinders Street Store 
172-192 Flinders St 
Melbourne 

03 9662 9666 www.mymacaustralia.com.au 


E&OE 









Ratings key 

Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 


m 

m 
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AMW lab: 

Budget colour lasers 

Printing for penny-pinchers 

J UST a few short years ago you couldn’t use the word 
“budget” to describe a colour laser printer, unless your 
budget was considerable. For this review we tried to gather 
printers that sell for under $500, and we managed to find three. 
A fourth came in at $600, which is still half the price of similar 
models we reviewed back at the start of 2005. Unfortunately, 
Epson’s budget model is just about to be superseded and we 
couldn’t get our hands on the new model before deadline. If 
you’re a fan of the Epson brand - and there’s good reason to be 
- keep an eye open for the new model sometime next month. 



We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 



Australian Macworld October 07 










072 


Test drive. 


FUJI XEROX DOCUPRINT C525A 

Type 

Budget colour laser printer 

Rating 

\\\\'* 

Pros 

Solid workhorse, very good colours, 
very good blacks, network 

Cons 

Very heavy, very large 

Ports 

USB, lOBase-T, Parallel 

SRP 

$489 

Distributor 

Fuji Xerox Australia 13 14 12 

Reviewer 

Ian Yates 

Hot links 

www.fujixerox.com.au 





We looked at models from Canon, Fuji Xerox, Hewlett Packard 
and Samsung. Even at a price close to $500 these printers still 
cost more than a seriously good inkjet printer. And when it comes 
to printing photos, the inkjet still wins the quality race. Don’t 
despair if you’ve just parted with a wad of hard-earned cash for 
a top-notch inkjet printer, though, because these entiy-level lasers 
aren’t designed to compete with photo printers. What they do well 
is produce very good colour on plain paper, which has never been 
a strong point for inkjets, and they do it much faster and actu¬ 
ally cost less to feed with toner if you are a reasonably heavy user. 

A laser is not an inkjet. You can buy glossy paper for your 
colour laser which improves the output for that special presenta¬ 
tion, but don’t be tempted to feed them on glossy inkjet paper. 
They will die. A colour laser is designed to produce brochures and 
other types of sales material, at a reasonable cost and reasonably 
quickly, on plain paper - and the machines we reviewed all 
achieved that goal. Colour lasers work their magic by passing each 
page through the innards four times; once each for cyan, magenta, 
yellow and black toner application. When they’re doing mono¬ 
chrome there’s no need for the multiple passes and the output 
speed ratchets up dramatically. When it comes to throughput 
there’s also the matter of which print language is being used to 
turn a page into its finished form, as well as the speed of the 
printer’s internal processor. Only the Hewlett Packard operates on 
the familiar Postscript language, which is native to Mac OS X. 


SAMSUNG CLP-300 


Type 

Budget colour laser printer 

Rating 

m 

Pros 

Smallest, quietest, easy toner change 

Cons 

Colours a bit over-saturated 

Ports 

USB 

SRP 

$499 

Distributor 

Samsung 02 9957 5655 

Reviewer 

Ian Yates 

Hot links 

www.samsung.com.au 



Sending it a print job takes only a few seconds regardless of what 
kind of Macintosh you are using, while each of the others took a 
while for the print status to disappear from the dock. Of course, 
the actual time taken to get a finished page is still much quicker 
with any of these printers when compared to a mid-range inkjet. 

The psychology of waiting is worse with these colour lasers, 
since nothing happens until the last ten seconds of the process 
when the gears and cogs whir and a printed page pops into the 
tray. Even though inkjets take much longer, you can see and hear 
them spitting their way across the page from the moment you 
send them their data, which takes your mind off the time it actu¬ 
ally takes to finish the job. 

Plugging them in. All the printers came with USB 2.0 ports 
and the Fuji Xerox also came equipped with 10/100 Ethernet 
making it network friendly. For anyone with old Windows PCs still 
in service there’s also a Parallel port on the Fuji Xerox. Since the 
Hewlett Packard uses Postscript, we didn’t need to load any driver 
software to get it started, but loading the supplied CD gives full 
access to extra features, such as monitoring the toner levels. Due 
to their proprietaiy printer languages the Samsung, Fuji Xerox and 
Canon needed drivers loaded before any communication was 
possible. A minor irritation with the Canon and the Fuji Xerox was 
the need to visit the companies’ web sites to get Mac OS X drivers. 

There are two differing philosophies in the design of this 
batch of printers. The Canon and the Fuji Xerox are built like 
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HEWLETT PACKARD LASERJET 2605 

Type 

Budget colour laser printer 

Rating 

««* 

Pros 

Reasonably quiet, very good blacks, 
good saturation, Postscript 

Cons 

None 

Ports 

USB 

SRP 

$599 

Distributor 

HP Australia 1300 304 889 

Reviewer 

Ian Yates 

Hot links 

www.hp.com.au 





tanks. You need two people to lift them out of their boxes and 
drop them on a sturdy table. They are almost twice the size of 
the Samsung, which claims to be the world’s smallest colour 
laser. But size doesn’t mean a higher price, with the more 
expensive HP being much more compact, although not as 
miniscule as the Samsung. 

However, with size comes noise and the Canon was particu¬ 
larly loud. You might also think that bigger is faster, and when 
it comes to black and white prints you would be correct. The 
chunky Canon is rated at 19ppm and the Fuji Xerox at 25ppm. 
The Fuji Xerox also has the option of up to two extra paper trays, 
which sit underneath the printer. 

The miniscule Samsung can manage 16ppm and the mid-sized 
HP comes in at just 12ppm. But when it comes to printing colour 
pages, the HP slays the opposition with a lOppm output. That’s 
twice as fast as the Fuji Xerox, and way ahead of the 4ppm of 
the other two. 

You can’t take the word of the manufacturers when it comes to 
the print speed of these machines, unless you read the fine print. 
There you will discover that the rated speeds are for printing the 
same page repeatedly, not for printing a stack of different pages. 
However, if you were doing a bulk run of colour flyers for your 
next sales event, you would actually be printing lots of the same 
page. The HP should appeal strongly to real estate agents across 
the land. The Fuji Xerox, on the other hand, can keep up with 
most monochrome lasers when printing only in black. 
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CANON LBP-5200 

Type 

Budget colour laser printer 

Rating 

w 

Pros 

Solidly built, good blacks 

Cons 

Heavy, no paper tray, noisy, colours pale 

Ports 

USB 

SRP 

$499 

Distributor 

Canon Australia 02 9805 2000 

Reviewer 

Ian Yates 

Hot links 

www.canon.com.au 




This suggests the target market for this beastie is as a workhorse 
laser, with network capability, and the ability to spit out the odd 
colour page now and then. At this price the Fuji Xerox will appeal 
to those whose colour needs are less time-critical. The Samsung 
will appeal to anybody looking for a printer with a small footprint 
and good manners - not too noisy. The Samsung is also very 
easy to service, with the toner cartridges being inserted rod-like 
into tubes, rather than being inserted lengthwise as with the other 
printers. There’s also no need to wait for the drum to rotate to 
the right spot with the Samsung design. It’s small enough to 
replace an ageing monochrome laser, and if you compare the 
price you paid back then, the same money gets you a replace¬ 
ment that can also do colour at a pinch. 

Australian Macworld’s buying advice. If you need to 
spit out lots of colour pages, preferably multiple copies of the 
same page, the HP LaserJet 2605 is hard to ignore, and it also 
has the best compromise between solid blacks and good colour 
saturation. If you need a monochrome workhorse which can 
also do a fine job on the occasional colour page, then your 
network will appreciate the addition of the Fuji Xerox 
DocuPrint C525A. The extra paper tray option could be a deal- 
clincher for some buyers. If you want a compact printer - 
which won’t take over the desk it’s parked on - then the 
diminutive Samsung CLP-300 fits the bill, and still produces a 
fine colour page. ^ 
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Test drive. 


SKETCHUP PRO 6 


Type 

3D modelling program 

Rating 

m 

Pros 

Powerful 3D drawing tools; ability to integrate architectural 
renderings with Google Earth; free version available 
(SketchUp 6) 

Cons 

3D drawing interface is difficult to learn; requires plug-ins for 
anything beyond basic shading and lighting effects; Pro 
version needed for exporting to pro CAD programs; Pro 
version needed to generate 2D presentations; support from 
Google available only with Pro version 

OSX 

10.4 

Processor 

Universal 

SRP 

$US495 

Publisher 

Google 

Distributor 

Available online 

Reviewer 

David Karlins 

Hot links 

www.sketchup.com 


SketchUp Pro 6 

Loaded with features 

G OOGLE’S SketchUp Pro 6 is an enhanced version of its 
free SketchUp 6 program. The free version features the 
application’s powerful 3D functionality, while the pro 
version adds two main features necessary for professional 
modellers. One is an expanded set of export formats that allow 
SketchUp modellers to work closely with architects using CAD 
software. The other is the bundled LayOut program (still in beta). 
You’ll need LayOut if you want to print 2D views of a SketchUp 
3D model (or if you want to project a 2D slide on a computer 
screen). If, for example, you want to create a set of printed displays 
for a kiosk, or to present to a client, you need SketchUp Pro. 

Google recommends SketchUp for all kinds of 3D drawing 
projects, and its available libraries (from Google’s 3D Warehouse) 
include objects for plumbing, interior design, industrial design, 
and more. SketchUp is for drawing models, not blueprints — the 
drawing features don’t support the level of precision scaling avail¬ 
able in CAD programs, or in Adobe Illustrator, but are sufficiently 
precise for creating models, mock-ups, and demonstrations. 


A place like home. This model combines models of a house, trees, and 
men, with added colour and textures. 



Alternative approach. Once you get comfortable with 
SketchUp’s drawing conventions, you can generate 3D models 
very quickly. The environment is completely unlike traditional 
3D drawing programs, in which you draw and assemble surfaces. 
Instead, SketchUp approaches 3D drawing with a design envi¬ 
ronment based on colour-coded dots, edges, and planes that indi¬ 
cate dimensions. Illustrators who are used to the traditional 
approach may find SketchUp’s interface frustrating at first - but 
the ease with which you can move a wall, or adjust the pitch of 
a roof, and interactively adjust an entire project in SketchUp 6 
can justify the learning curve over time. 

You can easily apply textures - like brick or concrete - to 
SketchUp models, and you can add effects like fog or shadows. 
You can apply strokes such as pencil lines to give a hand-drawn 
look to projects. And SketchUp allows you to add text boxes and 
callouts to models. 

Professional illustrators will probably require more surfacing 
and lighting features than are available in either version of 
SketchUp, and will likely turn to plug-ins like TurboSketch Studio 
to make models more realistic. 

The 3D models you create in SketchUp also can be used to 
generate QuickTime movies that allow viewers to move from one 
perspective to another. You might, for example, create a movie 
that simulates a drive-through tour of a shopping centre. You 
can find examples of SketchUp-generated walk-through movies 
on YouTube. 

Teaming up with Google Earth, while Google promotes 
SketchUp as an all-purpose 3D modelling package, I suspect that 
the folks who will put the time and energy into mastering its 
features will likely be generating architectural renderings. 
SketchUp’s ability to plop a building down onto a location in 
Google Earth has fascinating potential for people presenting real 
estate projects, for example. SketchUp imports geographic context 
(aerial photos and terrain) from Google Earth, and you can draw 
on top of that context. You can also export your model from 
SketchUp to Google Earth to share with others. 

Why go Pro? The fundamental tools in SketchUp Pro 6 are 
available in the free version. For many professionals, though, the 
added features in the Pro version - the ability to export to profes¬ 
sional CAD programs, as well as the ability to generate 2D 
presentations - are essential. 

The included 2D presentation program, LayOut, allows you to 
rotate and adjust a model and apply effects before freezing a view 
as a 2D slide. LayOut works smoothly with SketchUp, and I found 
it easy and intuitive to freeze a 2D perspective, and to generate 
a slide or printed view from it. 

Free online resources for SketchUp include an online version 
of the book Google SketchUp for Dummies, which includes 
dozens of very useful videos. But tech support from Google is 
available with only SketchUp 6 Pro. 

SketchUp’s pricing scheme is unusual, but for the most part it 
makes sense. While the free version allows you to generate 
QuickTime movies, modellers creating professional presentations 
will need the 2D output (for print or digital display) available 


Australian Macworld October 07 






































075 


only in the Pro edition. In addition, the Pro version manages 
import and export exchange with CAD formats that are not 
supported in the free version. Google believes that the $US495 
price of the Pro version is justified for users who need those 
features, and that the pricing for the Pro version is more or less 
on par with this class of professional CAD programs. 


Australian Macworld’s buying advice. If you’re inter¬ 
ested in using Google’s SketchUp as a 3D modeller, start with the 
free version. If you get comfortable with the program’s 3D drawing 
environment, and you need to export your models to formats not 
supported by the free version, or you need to produce 2D presen¬ 
tations, then consider the Pro version. 


TURBOSKETCH STUDIO 

Type 

Google SketchUp plug-in 

Rating 

m 

Pros 

Adds lighting effects and surfaces; makes SketchUp models 
look photorealistic 

Cons 

Slows down SketchUp considerably 

OSX 

10.4 

Processor 

Universal 

SRP 

SUS100 

Publisher 

IMSI 

Distributor 

Distributor Mindscape (02 9964 0475), which distributes most 
IMSI products in Australia, says it will be carrying TurboSketch 
at some point. Meanwhile it's available online. 

Reviewer 

David Karlins 

Hot links 

www.imsisoft.com 


TurboSketch Studio 

Provides essential lighting effects 

T URBOSKETCH Studio is a plug-in for Google SketchUp, and 
includes the free version of the program in the box. It works 
with both the free and the Pro versions of this powerful 3D 
program, which is typically used for architectural renderings that 
ship with rather minimal lighting and surfacing effects. 

That’s where TurboSketch Studio enters the picture. Applying a 
realistic-looking brick surface, for example, transforms a stark 2D 
model into a subtle, lifelike environment. TurboSketch textures and 
lighting also add a dimension of realism to SketchUp models. 

With TurboSketch lighting effects, you can use any object as 
a light source - for instance, you can transform a street light in 
a drawing into an actual light source that affects other objects 
in the picture. 

TurboSketch’s package of lighting effects and surfaces is useful for 
more than just architectural renderings, but that’s its main appeal. 

TurboSketch’s plug-in effects are accessible in SketchUp by 
adding features to the SketchUp menu; alternately, you can 
apply TurboSketch effects in SketchUp by opening a separate 
toolbar to access TurboSketch’s effects. 

Managing performance. There’s a downside to 
TurboSketch’s photorealistic renderings - they significantly 
slow down the operation of both versions of SketchUp. Because 
TurboSketch Studio uses ray tracing (and other related 
processor-intensive techniques) to calculate complex interre¬ 
lationships between light and surfaces, there’s a noticeable 
drain on system resources; as a result, effects are not applied 
in real time. 


You can manage these performance challenges by adjusting the 
level of detail rendering in several ways. You can, for example, 
choose from several scales of rendering: a site (a shopping centre 
or apartment complex), a building, a room, a large object (like a 
desk), or a small object (like a pen). The efficient way to work in 
TurboSketch is to apply effects only to large objects first. For 
example, you might apply effects to the walls of a building, but 
not to smaller objects in the model like a desk or a chair. Once 
you have chosen surfaces and lighting, take a coffee break and let 
TurboSketch apply the effects to every object in your model. 
When you apply full photorealistic rendering to objects as small 
as a pen, you can wait as long as 40 minutes for the effects to 
render, depending on your hardware. 

Another dimension to managing processing time is choosing 
how much detail to use when applying lighting effects. For 
example, if you apply a mirror-like surface to a large wall of 
windows in a building, light reflecting from those windows 
will then bounce off other surfaces, and reflect in turn on addi¬ 
tional surfaces. Applying optimal lighting effects is not prac¬ 
tical in real-time design, so TurboSketch allows you to reduce 
lighting accuracy and quality while you experiment. Then, after 
you have a rough picture of how the effect will look, you can 
again take a coffee break and let the lighting effects render. 

Australian Macworld’s buying advice. Before 

purchasing a photorealistic plug-in like TurboSketch Studio, play 
with SketchUp to see if the basic rendering options that come 
with the program are sufficient for your needs. If you require 
more high-powered lighting and surface effects to use in presen¬ 
tations, TurboSketch provides them ably - but slowly. 

Let there be light. TurboSketch Studio can render a SketchUp scene so 
that it looks more pleasing and realistic. 
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Test drive. 


TOAST 8 TITANIUM 


Type 

Disc-burning application 

Rating 

m* 

Pros 

New interface easier to use; Blu-ray Disc support; better 
audio features; TiVoToGo Transfer puts TiVo programs on 
your Mac; improved archival features; disc recovery tool 

Cons 

Produces muddy video compared to other video export tools 

OSX 

10.4 

SRP 

$180 

Publisher 

Roxio 

Distributor 

Mindscape Asia Pacific 02 99640475 

Reviewer 

Peter Cohen 

Hot links 

www.mindscape.com.au 


Toast 8 Titanium 

Wealth of new features 

T don’t envy Roxio. When you’ve got a product that’s as 
mature and well developed as its CD- and DVD-burning soft¬ 
ware, Toast Titanium, you run the risk of introducing feature 
bloat with major new releases - and making an easy-to-use 
program harder than it should be. Toast 8 Titanium adds features 
and simplifies the interface in such a way that it’s much better 
than its predecessors. 

Two years ago, TiVo (maker of digital PVRs) introduced a 
feature called TiVoToGo, which let you move program files from 
your TiVo box to a portable device or computer. It debuted as 
Windows-only software, but TiVo promised a Mac version, which 
failed to materialise — until now. 

Now, TiVoToGo is here on the Mac, thanks to Roxio. And you 
can export those TiVo files to PSP or video iPod formats, or burn 
them to DVD or DivX discs for later viewing. The timing couldn’t 
be better, as TiVo digital video recorders are only now beginning 
to appear in Australia. 

Unfortunately, the actual quality and speed of video output 
leaves something to be desired. I found the quality of video 
converted and exported by Toast 8 Titanium to be lower than I 
could achieve on my own with applications like Handbrake - 
images were often darker and less distinct. Though I could 
massage it a bit using Toast’s extensive options, I still had a hard 
time getting results that satisfied me. 

Blu-ray, Sony’s high-definition optical disc format, is gaining 
traction as a consumer product, but it’s also appearing as a 
computer storage format. Each Blu-ray disc can store up to 50GB 
of data, compared to 4.7GB of data on a single-layer DVD-R disc. 
Roxio has extended Blu-ray support beyond the confines of the 
Toast application. Toast Dynamic Writing lets you see a Blu-ray 
disc in the Finder, so you can copy files from there as well. Unlike 
with conventional DVD-R writing, you’re not copying files to a 
cache or alias location. You’re writing files directly to the Blu- 
ray disc in real time, as if it were a 25GB or 50GB hard disk drive. 

If you use Toast to bum audio CDs, you’ll find a lot of improve¬ 
ments in that area as well — including some you previously had to 
pay extra for by buying Roxio’s Jam. You can create DJ-style cross¬ 


fades and transitions, process audio you import from analogue 
sources such as vinyl records and cassettes (to remove hisses and 
pops, for example), normalise volume levels, and trim your tracks. 

Toast works better as a file archival and backup system in this 
new version, too. As before, you can span data across more than 
one CD or DVD. Toast installs a small Mac OS X- and Windows- 
compatible application called Roxio Restore alongside the 
archived data, so when you want to recover files you’ve backed 
up to CD or DVD, you don’t need Toast to make it happen - you 
just need the disc itself. Toast now keeps track of which files 
you’ve stored on which burned discs using the accompanying 
DiscCatalogMaker RE application, so you can locate content more 
easily once you’ve offloaded it and put the disc away. And Toast 
can even recover files from damaged discs - it can read data 
from CDs and DVDs that the Finder can’t decipher. 

With all this new functionality you might expect Toast 8 
Titanium to be more difficult to use, but you’d be wrong. Roxio 
has taken pains to simplify the interface. Scaling text effects 
inside the Toast window show you what kind of files you can 
manipulate using the different data, audio, video, and copying 
features of Toast. The developers have also reworked the inter¬ 
face, removing the clunky drawer motif of Toast 7 and cleanly 
exposing all of the major features. Instead of the drawers, you’ll 
now find a Media Browser, a floating window that gives you 
access to the music, photos, and video content you want to put 
on disc, showing you the contents of your iPhoto library, for 
example, or your Movies folder. If you have Elgato’s EyeTV DVR 
software installed, the Media Browser will also show you TV 
shows that EyeTV has archived. 

Australian Macworld’s buying advice. This program 

has dozens of enhancements and improvements under the 
bonnet. With Blu-ray support, TiVoToGo, enhancements, inter¬ 
face streamlining, and feature improvements galore, Toast 8 
Titanium is the best value Roxio has offered in years. And the 
best thing for Australians is that the program finally has a proper 
Australian distributor for local support - about time. ^ 

Cutting the crust. Roxio has taken pains to make Toast 8 Titanium’s 
interface cleaner and more intuitive than before, getting rid of drawers and 
adding a Media Browser. 
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Type 

Network utility 

Rating 

W* 

Pros 

Great charts and graphs of network data routes; flexible and 
powerful tracing capabilities 

Cons 

Inadequate documentation; bugs in mapping details 

OSX 

10.4 

SRP 

$US40 

Publisher 

Vostrom 

Distributor 

Available online 

Reviewer 

Dori Smith 

Hot links 

www.vostrom.com 


Path Analyzer Pro 
Premier 2.6 

Powerful yet mysterious program 

P EOPLE who spend a lot of time working on networked 
computers can end up spending a lot of time trying to 
figure out what’s wrong with their network. 

Mac OS X ships with Network Utility, which does a perfectly 
reasonable job of running traceroute, a Unix utility that shows 
every hop - each stop your data makes between computers on 
your network and across the internet - and how long it takes. 


Do you need anything more? If you want more detailed infor¬ 
mation, the answer is yes. 

Path Analyzer Pro can show you your network data in a variety 
of ways: as a standard traceroute; as a chart showing latency (the 
time between each hop); as a summary of the route taken; as a log 
of every command sent; as statistics; and even as a geographical 
map showing the route your request took on its way to the server. 
You can trace IP addresses, URLs, and even e-mail addresses. The 
program also allows you to customise your traces in ways that 
only serious networking gurus might imagine. For example, along 
with a single trace, you can do continuous or timed traces, which 
lets you see more than just Network Utility’s single snapshot. 

For a program that has so many options, there’s a dismaying 
lack of documentation on what many of these options do. The 
program does not come with a manual. Clicking on Help in the 
application brings up a web page with links to a few pages: a 
FAQ, installation instructions, a video demo, and a feature 
overview. If, for instance, you want to know which of the two 
geocoding data sources is preferable or what a candles type graph 
is, you’re on your own. 

Australian Macworld’s buying advice. Path Analyzer 

Pro is a good choice for networking geeks who want a visual tool 
that goes further than Terminal commands for analyzing tracer- 
outes. But for the rest of us, Path Analyzer Pro’s potential remains 
out of reach without a guide to its power. ^ 



SYMIIBOOTIIC AUSTRALIA 


Experts in Point of Sale & Inventory Management 

Robust and adaptable...POS*IM edges out in front when it comes to hitting the ground running and (providing) flexibility for your needs. 




i’VOS'IVl 
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Since 1990 
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Test drive. 


LEGO STAR WARS II 


Type 

Family-friendly game 

Rating 

m 

Pros 

Lots of unloekable content and tons of replay value; 
authentic Star Wars characters; game controller support 

Cons 

Low challenge for experienced gamers; already out 
(and cheaper) on consoles 

OSX 

10.4 

SRP 

$65 

Publisher 

Feral Interactive 

Distributor 

Try and Byte 02 9906 5227 

Reviewer 

Peter Cohen 

Hot links 

www.feralinteractive.com 


Lego Star Wars II 

Lego-based retelling of Star Wars saga 

L EGO Star Wars was a surprise hit when it was released in 
2005. The game seemed to fit squarely into the casual 
family game space, but built a cult following of “regular” 
gamers/Star Wars enthusiasts who really loved the action. So it’s 
little wonder that LucasArts followed along with a sequel, Lego 
Star Wars II. And in just about every respect, this game is better. 

The original Lego Star Wars borrowed scenes and characters 
from George Lucas’ less-loved “prequel” trilogy tracing the rise 
and fall of Anakin Skywalker and his reincarnation as Darth 
Vader. This game specifically focuses on “The Original Trilogy” — 
the events depicted in Star Wars: A New Hope, The Empire Strikes 
Back and Return of the Jedi. 

As with the first game, what you’re doing is playing a third- 
person action game using seeneiy and characters that look like 
they’ve been created in Lego blocks. Star Wars and Legos - this 
game tickles two centres of the geek brain simultaneously. 

Gameplay itself is pretty straightforward platform-style action 
— you, assuming the role of the Star Wars characters you play, 
need to complete scenes from the movies. You’ll go on a mission 
like trying to save the Rebel base on Hoth from the elephantine 
AT-AT walkers, using grappling hooks on the backs of 
snowspeedersjust like Luke Skywalker did. Or you might find your¬ 
self in the tree villages of the Ewoks on the forest moon of Endor, 
readying troops to battle for control of the Imperial shield gener¬ 
ator that protects the second Death Star while it’s under construc¬ 
tion. There are puzzles to solve and battles to win, but it’s all pretty 
straightforward and approachable, and quite “linear,” as they say 
in game reviews - meaning each level has a specific start point 
and end point that makes sense as you’re traipsing through it. 

The game follows the original movie scripts closely: You’ll have 
to destroy the Death Star, train with Yoda and fight Darth Vader, 
and then pilot the Millennium Falcon into the new Death Star, 
blast its reactor core and escape. 

There’s plenty of action, but little in the way of actual violence 
(unless you consider a Lego Chewbacca tearing the limbs off a 
Lego Stormtrooper to be violent). It’s more funny than anything. 

You can have a friend join you in cooperative play, if you’d 
like - you can also replay levels in a “Free Play” mode once 


you’ve conquered them. Both of these add to the replay value, as 
does the unloekable content you’ll gain access to along the way. 
As with the original game, you collect “studs” and can use them 
as currency to unlock content. You can also gain access to 
“Minikits” that will give you control of vehicles you can fly 
around the scenes you’re in, too. 

It’s worth noting that while Lego Star Wars II is rich with the 
sound effects and cinematic soundtrack of the Star Wars movies, 
there’s no actual movie dialogue - you’re left to use your imag¬ 
ination about what the characters are saying, just as you would 
with “real” Legos. That’s a carryover from the first game, and it’s 
not a disappointment - the stories and cinematic cut scenes are 
very well represented and well animated. The one weakness is in 
camera control, which is lacking and often so far back from the 
action as to make it nondescript. 

Feral deserves kudos for making sure Lego Star Wars II supports 
gamepads - I didn’t try all of my gamepads, but my trusty 
Logitech model worked fine with this game once it was config¬ 
ured. That really adds to the game, and it makes this an extraor¬ 
dinarily easy transition from the console versions that have been 
around for a while. 

Lego Star Wars II excels as a family-friendly action game, but 
that’s also a potential weakness, at least for experienced gamers 
who will find the action to be less than challenging. You can’t 
be all things to all people - Lego Star Wars is a lot of fun, espe¬ 
cially for younger players and original Star Wars trilogy fans 
who maybe aren’t as fast on the draw as they used to be. 

Still not sold on it? Well, you’ll be happy to know that Feral 
has prepped a demo that will give you a taste of the action — as 
long as a 400MB download doesn’t scare you. 

Australian Macworld’s buying advice. As a family- 

friendly action game, Lego Star Wars II excels. Hardcore gamers 
might leave a little disappointed, however. ^ 

Tusken Raider nation. Lego Star Wars II puts you in the shoes of 
characters from the original Star Wars trilogy — in this case, Obi Wan 
Kenobi and Luke Skywalker as they do battle with the Sand People. 
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47 Things to do with 
a non-recyclable iMac 


Hot Links 

www.freecycle.org.au 

Find someone who wants your old stuff. 
Better than leaving it in the street. 


W HEN Steve Jobs announced the 
shiny new Core 2 Duo iMacs, he 
made special mention of how 
recyclable its components were. That’s 
great for the environment in five years time 
when these iMacs get recycled, but what 
are we to do with all those older, less 
recyclable models? 

1. Fill your pool with Bondi Blue 
iMacs. You'll save water, although your 
lap times may suffer. 

2. Arrange a shell formation of G4 iMacs in 
the form of a horse, and present it to 
Microsoft as a gift. 

3. Use your Trojan iMac to listen to 
Microsoft's future plans. 

4. Try very hard not to fall asleep listening 
to Microsoft's future plans. 

5. Ship your Trojan iMac to Apple, where 
you'll be able to hear all of Steve's future 
plans, such as the incredible **THIS ENTRY 
DELETED BY ORDER OF APPLE'S ARMY 
OF IRRITABLE LAWYERS**. 

6 . Use an upside-down G4 iMac as a boat 
anchor. Remember to scrape out the 
mercury first, though. 

7. Set up a motorised array of G4 iMacs as 
a rudimentary propeller... 

8 . which you'll need when your badly 
cleaned G4 iAnchor poisons all the fish and 
you need to make a speedy getaway. 

9. Keep a Flower Power G3 iMac around to 
remind your descendants of the sixties, 
even if you were in fact born in 1983. 

10. Use a combination of 50 G3, G4 and G5 
iMacs to build iVoltron and conquer the world. 

11. Realise you've got no idea how to 
power iVoltron, and use him as a decorative 
statue instead. 

12. Donate to a local public school. 

13. Give it away on Freecycle. 

14. Sell it on eBay (popular). 

15 . Sell it on eBay for a profit (popular, 
but unlikely). 

16. Sell it on eBay for a minor loss 
(popular, most likely). 


17. Sell it on eBay to a Nigerian scam artist 
(less popular). 

18. Ship iVoltron (postage due) to your 
Nigerian scam artist as an act of revenge. 

19. Put your eBay proceeds towards a 
new iMac. 

20. A G3 iMac makes a great doorstop ... 

21 . . or a low-powered home server... 

22 . . or give it to the kids to finger-paint. 

23. Stand on it to make yourself taller. 

24. Give it to a shy friend to hide behind. 

25. Install a rudimentary Eliza-style Al on a 
Sage G3 iMac, and then consult it for all 
your major life decisions ... 

26. ... such as what to do with your old 
iMac, for example. 

27. Use a stack of coloured G3 iMacs to 
create other statues ... 

28. . such as the Abominable Snow 
iMan. Or the Grapes of Wrath. Or the 
Sydney Opera House, but colourful. 

29. Hack your iMac (any style) into a 
cheaper (albeit bigger) Apple TV. 

30. Two iMac Hockey puck mice tied 
together = instant nunchakus. 

31 . Or two hockey pucks, for that matter. 

32. Just don't try to use them as mice. It's 
clear they were never designed as such. 

33. A can of silver spray paint turns a 
recent model into a new model iMac — 
at least aesthetically. 

34. Two G4 iMac screens + Steam = inex¬ 
pensive trouser press. Well, stubbies press, 
at least. 


35. Race a Ruby G3 iMac down the hill, in 
the style of cheese wheel races. Edam, in 
this case. 

36. Use it as a spare box to teach 
yourself Linux. 

37. Take it to bed for a snuggle. Be 
warned: certain activities may void your 
AppleCare Warranty or render you sterile. 

38. Bolt it to the fridge in lieu of 
post-it-notes. 

39. Use a G5/Core Duo iMac as a home 
security system. 

40. Keep a big polished thigh-bone handy 
in case your home security iMac goes all 
HAL on you. 

41 . Weld the monitor arms on two G4s 
shut, and use them as dumbbells. 

42. Take it apart to see how it all works. 

43. Challenge yourself. Try to put it back 
together again. 

44. Use a spare iMac, hollowed out, for all 
the parts that don't fit back in when you try 
to put it back together. 

45. Give it to an elderly relative as a simple 
digital photo frame. 

46. Two eMacs+specialsauce+lettuce 
+cheese+pickles+onionsonasesame- 
seedbun = "Big Mac". Might be copy¬ 
righted by some clown. 

47. Keep it. It's a perfectly good Mac, 
after all. 

Alex Kidman is still waiting for Oscar The 
Grouch to pop back out of the Trash can. ^ 
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Your Mac 
deserves 
Kingston. 

You’ve invested in a premium Mac, 
so why settle for second best when 
it comes to what’s under the hood? 

Adding Kingston® memory can boost the performance of your Mac. 
And, because Kingston® memory is backed by a lifetime warranty, 
free 24/7 technical support and 100% Mac compatibility, you can 
enjoy total confidence. 

Speed, freedom, power: The best memory for Macs: 



• Get more done, faster 

Boost performance of 
your Mac. 


Engineered for Apple 

As Authorised Apple Developers with a strategic 
alliance with Intel®, we guarantee 100% compatibility. 


• Power to perform 

Load up all the new 
software, games or 
digital media you like. 

• Quality to depend on 

Uses only premium grade 
components, 100% tested 
for performance. 


Confidence 

Features a lifetime worldwide warranty. 

Enjoy support in 3000 locations within 104 
countries across 6 continents. 

Premium Technical Support 
for Mac Pro & Xserve 

Enjoy FREE 24/7 lifetime service and support on 
Kingston memory for the Apple Xserve and Mac Pro 
plus free on-site servicing, and advance returns. 

Kingston is #1 in memory 

Trust the world’s leading independent memory 
manufacturer* Visit us at kingston.com 


£simms 

creating more opportunities 

For more information 
contact Simms 
on 1800 800 703 
or your local Apple 
Authorised Reseller. 


* iSupply Corporation (2004, 2005) 


To add memory to your Mac, just remember 
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I'LL NEVER 
LOSE A SINGLE 
SMILE \ 

His first smile. Just one of many very 
special memories I’d hate to lose. 1 
That’s why all of the pictures and video 
on our family computer are backed up 1 
automatically, everyday. And because 
I don’t ever have to remember to do it, 

THAT’S SMART. J 












